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This powerful lighting unit) provides 
equalized and gentle brilliance. It 
diffuses abundant light over large areas 
and in all directions... LEADER SM-110 
is a versatile fixture that’s “just right” in 
many settings... accessible throughout and 
easy to maintain... durable... 


popular-priced, 


“Sr 


° ° 

For Lighting 
HOSPITALS 
SCHOOLS, SHOPS 

| eres INSTITUTIONS 

SSC LEAD a OFFICES 

af fixtyre “direct-1 byr 
Sag withsmetal louve BRM ding angles 
also available) Louvers swing dO@mmESe Sold and installed only by the better e 


removed entirely. eos mre : Ge Vhe By a Re) 
Sq eithen, i A rg : wholesalers ’ ors... ; Is 
Fixture is bust for: mounting iadividuall B4ontinuous ilers and contractors HW y nae . tails, 


a 
: : : , 
rows. Available in' 2, 3-or 4— 40 watt units, Same 2 


100 watt units. Also available in 2, 3 or 4—lame we L E A D E R E L E C Lae % .€O M F A NY 


slimline styles. 


BO.N.. Kedzie-AVenue «+ Chicago, Illinois 








ELECTRICAL WHOLESALERS ... Be a leader in your territory 
by being the first to have the new developments, such as 
ECONOMY "De-Lay” Fuses and Links. Men who buy or 
specify Fuses are learning about them from ads like this. 


SOUTH BEND 
PRECISION 
LATHES... 


9-inch Precision 
Toolroom Bench 
Lathe with quick- 
change gear box 
providing 48 screw 
thread feeds, 48 
power longitudinal 
carriage- feeds, 
and 48 power 
cross - feeds. 


‘| 


. 
| 


‘ 





Genty precision machines are worth protecting 


against the costly delays caused by needless fuse 


“ 


“blows,” resulting from momentary overloads. 


More and more machinery and electrical equip- 
ment are getting this protection with ECONOMY 
“De-Lay” Renewable Fuses, which give maximum 
protection in the 135 to 200% ranges where most 
overloads occur. 

Consult your Electrical Wholesaler; he can 
promptly supply you with these new ECONOMY 
“De-Lay” Renewable Fuses and Renewal Links. 


You are invited to 
write for the New 
Economy Catalog. 


< 
S 


—> 


ECONOMY FUSE & MFG. CO., 27 _ REPRESENTATIVES IN 
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Today's emphasis on Appropriate Brightness Con- 
trol creates a marked demand for luminaires 
which are designed to efficiently deliver both 
quality and quantity in light delivery. 


Curtis, always abreast of. the times, offers 
you four luminaires which have proved their merit 
for first choice for modern efficient lighting. Each 
unit is surprisingly adaptable to a wide variety 
of jobs and among the four, there is hardly a 
lighting problem which cannot be successfully 
answered. 


Curtis representatives from coast to coast, 
throughout the United States and Canada, are 
ready to serve and cooperate on any of your 
lighting problems. Feel free to use this service 
as well as writing us direct for descriptive data 
on any or all of the luminaires shown. 


SERVICE FROM 


BALTIMORE 2, Maryland 
614 Garrett Bidg 
T. H. Bailey, Jr. 
BOSTON AREA 
47 Adams Street, 
Medford 55, Mass 
J. V. Bradley 
CHICAGO SALES OFFICE 
600 W. Jackson Blvd. 
Chicago 6, Illinois 
CINCINNATI 8, Ohio 
3547 Mooney Ave 
E. J. Wilson 
CLEVELAND 15, Ohio 
Swetland Bldg., Room 402 
J. W. Shively 
DALLAS 1, Texas 
1406 So. Akard Street 
F. H. Simmer 
DAYTONA BEACH, Florida 
P. O. Box 3027 
Wm. L. Sayre 
DENVER 2, Colorado 
1534 Wazee Street 
H. M. Olmstead 
DETROIT 26, Michigan 
424 Book Bldg. 
E. F. Brewster 
INDIANAPOLIS 4, Indiana 
20 S. Capitol Street 
H. J. Damm 
Wm. H. Smith 


COAST TO COAST 


KANSAS CITY 3, Kansas 
5328 Canterbury Road 


H. B. Ewert 
LOS ANGELES 3, Californta 
235 E. Century Blvd. 
Cc. C. Rittenhouse 
MILWAUKEE 3, Wisconsin 
743 N. 4th Street 


R. M. Johnson 
MINNEAPOLIS 17, Minnesota 
5500 14th Ave., So. 
W. J. Dorrans 
NEW ORLEANS 13, Louisiana 
616 Baronne Street 
Hutson Colcock 
NEW YORK SALES OFFICE 
230 Park Avenue 
New York 17, New York 
PITTSBURGH 22, Pennsylvania 
Clark Blidg., Room 1404 
Rk. F. Clark 
Chas. W. Carr 
ROCHESTER 7, New York 
662 Monroe Avenue 
R. A. Siedle 
SAN FRANCISCO 5, California 
119 Montgomery Street 
J. D. Erikson 
SEATTLE |, Washington 
Terminal Sales Bldg. 
W. K. Turner 
ST. LOUIS {, Missouri 
313 N. 9th Street 
c. L 


G aw 
Curtis Lighting of Canada, Ltd. 
1 


95 Wicksteed Avenue 
Leatide, Toronto 17, Ontario, Canada 


Vancouver, Winnipeg, Montreal, Halifax 
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Alzak Aluminum and louver fins, 
ceiling or pendant Mounting, individual installa- 
P . Cat. No. 4060-C. 


“ANNIVERSARY LUMINAIRE” 


. « for four, T-12, 40-watt fluorescent lamps, 
ceiling or pendant mounting, individual installa- 
tion or continuous lines, an all metal unit fin- 
ished white ‘'Fluracite’’... Cat. No. 51-C. 
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“EYE-COMFORT” TROFFER 


. utilizing the new 40-watt, T-17, 60-inch low 
brightness lamp. Parabolic Alzak Aluminum re- 
flector directs a maximum amount of light to the 
working plane .. . Cat. No. 1762-C. 


“SKYLUX” 


. « for two, T-12, 40-watt fluorescent lamps, 
Alzak Aluminum or white ‘Fluracite’’ reflectors, 
ceiling or pendant’ mounting, individual mount- 
ing or continuous lines. Cat. No. 980-C Alzak 
Aluminum . . . Cat. No. 990-C Fluracite. 
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Loosen two screws and the Lentil 
arc chamber cover comes OTT. se 
Every contact surface can be ani 
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Remove two more screws 
and entire armature and 
movable contact assembly 
can be lifted off. Disconnect 


under condi- 
es from screw-tyPe 


require mag two wit 
quency of power terminals and slip off magnet 
coil. 





s on two OF three- 


cae os Sa 4 


Contacts are attached with 
screws—can be re- 
moved and replaced without 
disturbing ony wiring. Screw- 
driver is only tool needed. 


ion instructions. 
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‘Soft White 
MORE FLATTERING TO COMPLEXIONS 


SOFTER, MORE PLEASING THAN EVER! 


An exclusive G-E development! A new 


kind of soft white designed with a radically 
different idea in mind—to compliment the 
complexion! Pretested by more than 2,000 
people who voted it the most flattering 


color to all types of complexions. 


Here’s a lamp with a sales story that 
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_ i. 


Z ITS 


) , orous' | 


ae 
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will go over in a big way. A softer, more 
pleasing, more glamorous light that makes 
it the perfect choice for restaurants, stores 
theaters, auditoriums and homes—all 
places where people want to look their 
best and where soft white has always 
proved popular. Flattering to foods and 
interiors, too—an an- 
swer to the problems 
of meat display light- 
ing and many other 


applications. 


ELECTRICAL WHOLESALING—September, 





fo open - new fields inf 


S 











4, GENER 
— 





September, 1948—ELECTRICAL WHOLESALING 


CRLUORESCENT LAMPS 


tifluorescent lighting! 


a 
SIVE TO 
"3 EXCLUE ELECTRIC! 








A FLUORESCENT WITH THE WARMTH 
OF INCANDESCENT LIGHTING—A 
“NATURAL” FOR STORES AND HOMES! 


The lamp that thousands of stores and 
home owners have been asking for—a fluo- 
rescent with the warmth of incandescent 
light. 

It’s a rich, warm light that makes many 
types of merchandise, including draperies and 
dress materials, look their best—adds sales 
appeal to merchandise in stores and creates 
a friendly, intimate atmosphere. Blends 
perfectly with existing incandescent lights. 


2. New G-E Warm Tint” 












These two new lamps are important addi- 
tions to General Electric’s fluorescent lamp 
line, which now gives you a wide choice of 
“whites” (daylight, 4500 white, white, and 
the new soft white and warm tint) as well 
as the standard colors. 























G-E’s two new fluorescent lamps 
are only half the story. You'll find... 


MORE BIG NEWS FROM G-E 
ON THE NEXT PAGE! 

















G-E LAMPS 
GENERAL (6) ELECTRIC 












Your dealers will turn prospects into |p 


GES GREAT NEW SUN AND HEAT 
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NATIONAL ADVERTISING 


Leads off with color pages in some of Ameri- 


DISPLAYS 


Real profit boosters that put a sales punch into 
dealers’ windows and counters. Several types ca’s most popular magazines. Then hits pros- 


and sizes to meet every need. pects with a series of follow-up ads! 


PLUS counter literature and handouts—com- PLUS plenty of ad mats and good, newsy pub- 


licity stories for use in local newspapers. 


plete sales talks in print for dealers’ use. 

















DON’T MISS the important news about new G-E soft 


white and warm tint fluorescent lamps on the preceding pages! 
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NETWORK RADIO 


Carries the story of G-E Sun and Heat Lamps 
to hundreds of thousands of listeners, with 
General Electric Lamp’s sparkling quiz show 
“What's My Name?”, starring Arlene Francis. 
Every Saturday night on the ABC network. 

LUS sample spot announcements that prom- 
inently feature the name of the store. 





G-E LAMPS 
GENERAL @@ ELECTRIC 
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SUNLAMP 


LOW PRICES 


G-E SUNLAMP—NEW LOW PRICE— 


formerly $9.95... now only... $8.50 


G-E HEAT LAMP 

Hardglass model Standard 

with red filter... $2.95 model... $1.10 
Have your dealers 


STOCK UP NOW! 


























BY 





““WIRE-ITIS“‘? 


Now—back wiring makes for better wiring. The Bryant 9260 
duplex convenience outlet provides perfect mechanical 

and electrical connections with pressure clamping contacts... 
eliminates wire looping at terminal screw: 


makes installation simple and easy. 


The many superior features of this device—the strong conductor clamps, 
insulation stripping guide, double-sided contacts, T-slots— 

make it a ‘‘must” for specification grade work 

It can also be side wired in the conventional manner. 


Available in brown or ivory 


Your electrical wholesaler will be glad to show you why the new 


Bryant 9260 outlet is the answer to “wire-itis’’ problems. 














BRYANT “BACK WIRED’’ OUTLET PROMOTES EASY WIRING 
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SUPERIOR 
WIRING DEVICES 





Bridgeport 2, Connecticut 








CHICAGO * LOS ANGELES 
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The NEW" 


"Trade Mark. 
U. S. & Canadian 
Patents Applied for 





NT] 


No wonder maintenance costs take a nose 
dive, when maintenance time is cut as much 
as 80% with GUTHLITE! 


No more maintenance ladders! No more 
acrobatic porters! No more fuss, muss, bus- 
tle, or bother! Now, with the amazing new 
GUTHLITE, fluorescent maintenance is a fast, 
simple, floor-level job! 


Just a twist of the wrist with the mainten- 


DOWN on the MARVELOUS : 
JACKNIFE HINGE! 











7 \ ‘ 


is Magic Wand 
Does The Trick! 


ance rod, truly a magic wand, and down 
swings the reflector on the patented Jacknife 
Hinge. Then speedily, safely, efficiently — 
lamps are replaced, starters changed, 
reflectors cleaned — then up swings the re- 
flector to go on with its efficient lighting job! 


There are dozens of facts you should know 
about the revolutionary new GUTHLITE, 
Get them all. Write today 
for Bulletin3845E, 








THE EDWIN F. GUTH CO. « St. Louis 3 


R September, 1948—ELECTRICAL WHOLESALING 





LOOK TO ELECTRO... FOR |] 




























e "URC" LUMINAIRE 4 ae 
Basic Unit 1040 + Kit N © 


MERCIAL 
NAIRES 


° D's BASIC UNIT SERIES 
BANNED AND PROVEN 
F BUILDER IN... SALES, 
LATION, MAINTENANCE 


e V-MASTER LUM 
Basic Unit 1040 = 


3 * 
= 
ne 
; 


ae 


° LOUVERAE 
Basic Unit 1@ 


SD entory Cost from 40% to 60% 
lectro’s Basic Unit Series 


Bsigned for One Man Installation 
inned for Greater Efficiency 
@signed and Planned for Higher 


» Profits, Greater Economy and 
» Low Cost Maintenance 


O 
M 
A 
e! 
e 
NM 
i, 





- 


e SKY) 
Basie U = 
Sntinuous and individual mounting; 
surface or pendant models. Avail- 
B'four light forty’’ and ‘‘two light 


e SKY AY 
Basic Unit 1g 4 
= Model 1@ 














e ROYAL as = w rtehownbinimepeecideos tran u “ ' 
Basic Unit 1040 + Kit No. ‘T “Model” — eT a 














i=” ELECTRO’S LIGHTING ENGINEERS ARE ALWAYS AT YOUR SERVICE 


ELECTRO MANUFACTURING CORPORATION 


2000 W. Fulton St. ° Chicago 12 
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PLANNED LIGHTING 


ELECTRO INDUSTRIAL LUMINAIRES 


Continuous or Individual Mounting 













@ Open End 
aC losed End 


open» — 


Model B101. Takes 2-40 watt 

An entirely new Industrial Unit 
embodying all of the important 
engineering developments. 
Model B105. (same as above) 
takes 3-40 watt lamps. a 
Model B201. Takes Os 

Ya 


2-100 watt lamps. a" 


—_— 


- 
“ 
+ 
A 
des 
& ee 


The New Electro Industrial Line is ie 2 96-inch 200 
complete in every detail. All Models * 
available in synthetic baked enam- | 
el or porcelain finishes. All fixtures a \ 
bear Electro’s unconditional guaran- 


tee of satisfaction. 


By Model SL963. Takes 2 
}e-ve-inch 300 MA lamps. 


ame 


TURRET 


MD Model T124. Takes 2-40 watt lamps 
using GE Turret lamp holders. 


ig” ELECTRO’S LIGHTING ENGINEERS ARE ALWAYS AT YOUR SERVICE 


ELECTRO MANUFACTURING CORPORATION 


oleae "o 2000 W. Fulton St. ¢ Chicago 12 
NY 
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Fluorescent Lighting Fixtures in the complete 


CROUSE-HINDS 


line .... designed to meet your 
requirements 


EASY INSTALLATION 


Crouse-Hinds Explosion-Proof Fluorescent Lighting Fixture CONDULET* 
has a novel hinge connection between the lamp receptacle housing and 
the ballast housing that makes it unnecessary to raise and attach both 
ends of the fixture at the same time. With the tubes hanging straight 
down, the ballast end is connected to the supporting CONDULET. Then 
the relamping end is raised and attached, bringing the tubes to a 
horizontal position. 


EASY MAINTENANCE 


Relamping is a quick and easy one-man job. No special tools are 
required. Moving a link in the supporting stem assembly permits one 
end of the fixture to be lowered so that the lamp can be withdrawn. After 
relamping, simply lifting the lowered end automatically locks the fixture 
in its normal position. Saves time and money on maintenance. 


QUALITY CONSTRUCTION 


The ballast and lamp receptacle housings are of cast aluminum with 
unobstructed threaded covers to allow easy access to the interior. Each 
lamp is housed in an individual heat-resisting glass tube. The bollast 
housing is entirely exposed, resulting in a low operating temperature. 
The durable white enameled sheet steel reflectors are securely attached 
by spring clips. No tools are required to put them on or take them off 
after the fixture has been hung. 


Write for full details on this modern Explosion-Proof Fluorescent 
Lighting Fixture CONDULET. 


CROUSE-HINDS COMPANY 
Syracuse 1, N.Y. 


Offices: Birmingham — Boston — Buffalo — Chicago — Cincinnati — Cleveland — Dallas — Denver — Detroit — Houston — Indianapolis — Kansas City 

Los Angeles — Milwaukee — Minneapolis — New York — Philadelphia — Pittsburgh — Portland, Ore. — San Francisco — Seattle 

Washington. Resident Representatives: Albany — Atlanta — Baltimore — Charlotte — New Orleans — Richmond, Va 
CROUSE-HINDS COMPANY OF CANADA. LTD., Main Oftice and Plant! TORONTO, ONT 


St. Louis - 
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Type EVF Explosion-Proof Two-Lamp 
Fiuorescent Lighting Fixture CONDULETS 
Installed in Line Close Together 





End of One Fixture Lowered for 
Relamping, One Cover Removed 
and Lamp Partly Withdrawn 





Takes standard 
40 -watt, 
48-inch lamps. 





A 
Nationwide 
Distribution 

Through Electri 
Wholesalers 


@ 


CONDULETS 
FLOODLIGHTS 
TRAFFIC SIGNALS 
AIRPORT LIGHTING 







*CONDULET is acoined word 
registered in the U. S. Patent 
Office. It designates a product 
made only by the Crouse-Hinds 
Company. 
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PERTINENT FACTS 





@ Instant starting—no starter 


& required. 


@ Hot cathode type — higher 








on 
i efficiency. 
Ss @ Four lengths—42”, 64”, 72”, 
: 96”. Two diameters — ap- 
proximately 34” and 1”. 
= i @ Base with single pin. 
i 
i | @ With proper ballasts, may 
j be used for 100-, 200-, or 
4 
= j 300-milliampere operation. 
| 100 for low surface bright- 
an 4 
ness and soft, subdued ef- 
| ! | fects, and 200 or 300 for 
f : ; ; anti 
4 high level illumination. 
nm ; | 


@ Each lamp requires two 
lampholders—designed spe- 
cifically for Slimline lamps 
and adaptable to continuous 
row or multiple lighting. 


ate on: Bin direcete 


AR ena 


FOR IMMEDIATE DELIVERY 


IN ALL SIZES! 


Y 
~o can make immediate delivery of Slimline 
fluorescent lamps in all sizes. 

These much-in-demand lamps are just the thing for 
all kinds of general lighting applications in addition 
to showcase and cove lighting! 

Besides the popular 8-foot size, Sylvania Slimlines 


are available in the 42-, 64-. and 72-inch sizes. Order now! 


ALSO AVAILABLE IN THE NEW “WARMTONE” COLOR TONE 


Now Slimlines can be had in the new “Warm- 
tone” color that simulates the color of incan- 


descent lamps — but with a bonus of light! 


MAIL THIS COUPON TODAY! 





Sylvania Electric Products Inc. EW-9 
Lighting Division, 60 Boston St., Salem, Mass. 


Gentlemen: We are interested in Sylvania Slimline Lamps. 
Please have your representative call. 


Vame 


City 
State Zone 


Vame of Distributor 


1 
l l 
| I 
I l 
I I 
I I 
I I 
! I 
I I 
! {ddress I 
I I 
I I 
| | 
I I 
I I 
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All standard constructions of Hazard wires and Unusual conditions demand a specially designed 
cables are based on modern proved-in-the-field cable for highest efficiency. Hazard engineers are 
cable designs and conform to the highest commer- always ready to discuss with you— and your cus. 
cial standards. Years of successful operation assure tomer —the construction best suited for the par- 
user satisfaction in every service recommended. ticular job. Just write or telephone. 


HAZARD UILDING WIRE 
meets latest National Electrical Code 


GRADE INSULATION MAX. OPER. 
OUTER COVERING TEMPERATURE USE 


Code HAZACODE—Code Grade Fibrous or Lead 60C 140F General 
Rubber 


Moisture WATERTITE—Moisture Fibrous 60C 140F General or in wet 
Resistant Resistant Rubber locations 


Heat PERFORMITE—Heat Resist- Fibrous or 75C 167F General 
Resistant ant Grade Rubber 


Latex PERMEX—Unmilled Grain- Fibrous 60C 140F General 
less Rubber 


Thermoplastic HAZAKROME—Flame None 60C 140F General up to size 
Retardant 4 0. In air up to 
2,000,000 CM 


Thermoplastic HAZAKROME—Flame Re- In wet locations up 
tardant, Moisture Resist- to 4.0 AWG 


AZARD PROTECTIVE COVERINGS 


meet every service requirement 
FIBROUS COVERING 


for wire in conduit or exposed where conditions are not unduly 


-for ordinary mechanical protection 


severe. Made regularly of cotton, but may be of linen, silk, rayon 
jute, asbestos or other fibrous materials. Hazard weatherproof flame- 
resistant Firekrome finish is standard on building wire. 


HAZAKROME THERMOPLASTIC COVERING _ cecicts 


flame, heat, oil, chemicals, moisture and ozone. Requires no outer 
covering. It is also used for conductor insulation. 

LEAD for complete moisture protection. Furnished pure or with 
hardening alloys. 

LOXSTEEL for mechanical protection instead of conduit in 
buildings or buried direct. Interlocked S-shaped galvanized stee! 
armor. Non-ferrous Loxbronze and Loxzinec Tape armors are als¢ 


available. 

NON-METALLIC SHEATH 
HAZARDEX - for closed or open work in reasonably dry loca 
tions. A non-metallic sheathed cable with heavy, closely-woven yart 
covering thoroughly saturated with a moisture-resisting and flame 
retarding compound. Clean hard finish. 


ARMORTITE  —for direct burial in the ground. Protected with 
non-metallic, leatherlike Armortite tape. Moisture, abrasion anc 






chemical resistant. 
HAZASHEATH - for direct burial. A tough mold-cured armot r 
sheath compounded with neoprene for resistance to oil, flame, acids in 


alkalis and moisture. 
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m1 STANDARD ano ENGINEERED-TO-JOB 


provide PROPER LIGHTING 
through PROPER WIRING 


ERVICE ENTRANCE CABLE 
offers new Okobestoprene Tape wrap 


Types UBN and ABN give still better performance 
now that individual insulated conductors and the bare 
| neutral conductor are wrapped with Okobestoprene 
Tape. This asbestos-neoprene tape provides a solid 
flame-resistant and moisture-resistant sheath .. . in- 










creased flexibility ... and a clean concentric conductor 
| at all times. 
: Hazard Service Entrance and Drop Cables are also 
available in all styles and types for underground, over- 
head, industrial, residential and special service, and all 
offer you typical Hazard long-lived easy-to-work-with 
construction. 





“tion 


duly 





| the proved-in-service answer to every 
»-f portable cord or cable requirement 


sists All Hazacords are supplied with the tough Hazaprene 
oes jacket that’s specially formulated to bring out the best 
physical properties of its basic ingredient: neoprene. 
The Hazaprene jacket successfully resists oil, grease, 
solvents, acids, water, sun, flame, etc. And just as import- 
ant, it withstands twisting, scraping, stretching as well 
as heavy blows and other possible mechanical damage. 

For giant electric shovels, portable tools, machines, 
or household appliances, there is a flexible, long-lived 
Hazacord available. Hazard Insulated Wire Works, 
Division of The Okonite Company, Wilkes-Barre, Pa. 


with 


t in 
steel 


alsc 





yarn 


ame- 


: HAZARD G _ 


“of insulated wires and eables for every electrical use a 
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ROYAL Ceystal ' 
THE Original oinss- TOP FUSE 


. and LEADER ever since! 







ROYAL-NOARK Xavewadé CARTRIDGE FUSES 


Never before a renewable fuse so easy to renew 








. sO easy to assemble! 


ROYAL-NOARK Aow-Kavewrcble CARTRIDGE FUSES 


5 ways better....on the INSIDE.... 





where it counts! i the 





how 


= 

> a 

. e 
a. The 
mor 
. SW] 
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or 


ANS 


WRITE FOR CATALOGS pri 









PLUG FUSES * CARTRIDGE FUSES 
FUSTATS © WIRE * CORD SETS © TROUBLE LITES | gj; 


DECORATIVE CHRISTMAS LIGHTING SW! 
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Vacu-Break Switchboards are available in 30 Amp. to 600 
Amp., 2 & 3 pole circuits, 575 volts and less. BullDog manu- 
factures Vacu-Break Safety Switches * SafToFuse Panelboards 
* Superba and Rocker Type Lighting Panels * Switchboards * 
Circuit Master Breakers * “Lo-X" Feeder BUStribution DUCT 
* “Plug-In"’ Type BUStribution DUCT * Universal Trol-E-Duct 
for flexible lighting * Industrial Trol-E-Duct for portable tools, 


cranes, hoists. 


be 





Get a BullDog grip on f 


distri- 


DDS are that sooner or later any electrical 
bution system will need a change. 


A new circuit will be added, or an existing circuit 
taken out. Maybe a replacement will be needed. Such 
changes used to be costly. 

Now you can eliminate these expenses by selling 
the BullDog compact-type Vacu-Break Switchboard, 
a real artist for quick changes. When users discover 
how your wise choice has saved them money, you'll 
have a firm grip on future electrical sales. 


Always ready for change 


There’s ample provision for future needs in these 
modern distribution control centers. Standardized 


switch units are interchangeable and convertible. They 
can be added or removed easily, either individually 
or in groups. 


Here, too, is the valuable BullDog Vacu-Break 
principle of switching that smothers arcs instantly 
and safely before burning and pitting of contacts 
can occur. In addition, Clampmatic Contacts provide 
contacts tight as a bolted connection to assure high 
conductivity, low heat losses, longer life and less 
Maintenance. 


Always sell BullDog Vacu-Break Switchboards to 


eliminate inefficient ganging of individual safety 
Switches on makeshift racks. For more information 
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attached to operating 
lever pushes the head (en- 
closing moving contacts) in 
and out on the stationary 
contacts. 

Steel spring for pressure 
contact. 

Moving 
slug). 

Close - fitting, partitioned 
arc chamber confines and 
snuffs out incipient arcing. 


contact (copper 


When operated to the 

OFF position, the Clamp- 
matic spring accelerates up-~ 
ward (disconnect) action. 

When operated to ON, . 
the moving contact first™ 
engages the stationary con- 
tact prongs, before the 
spring moves down. 


In full ON position, the 

moving contact fits 
tightly between stationary 
“line” and “load” contacts 
under full pressure by the __ 
Clampmatic spring. ~ 





uture switchboard sales 


about these remarkable switchboards, contact 
nearest BullDog Field Representative. 

- * * ; 
In 11 leading trade publications that reach 316,931 
prospects this story of BullDog Vacu-Break Switch- 
boards is being told to your customers through an 
advertisement similar to this one. Potential sales are 
being built, waiting for you to follow through! 


your 


' 
i 





| 


BullDog's Field Engineers welcome the opportunity of discuss- 
ing the selling features of any BullDog product with 
Electrical Wholesalers. Their special knowledge and experi- 
ence can often be of great assistance to electrical suppliers 
in influencing a sale. Why not take advantage of this | 
BullDog service? 





BULLDOG ELECTRIC PRODUCTS COMPANY 
DETROIT 32, MICHIGAN ® FIELD OFFICES IN ALL PRINCIPAL CITIES 
IN CANADA: BULLDOG ELECTRIC PRODUCTS OF CANADA, LTD., TORONTO 


BuL_LDoG 





HEADQUARTERS FOR ELECTRICAL DISTRIBUTION 
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IN YOUR CORNER... 


HEN YOU SELL ROEBLING ELECTRIC WIRE AND CABLE 


RVICE! Fast service that helps you meet cus- When your order comes in, the goods go out . . . 
pmers’ needs on the dot! . . . Wherever you're promptly, with no delay. 








cated, there’s a Roebling warehouse within This is the sort of service that brings new 
Easy reach . . . ready to supplement your own customers and keeps old ones . . . yet it’s only one 
Rock ... enabling you to fill orders when wanted business-building factor in the Roebling program. 


.. by shortest route and quickest conveyance. JOHN A. ROEBLING’S SONS COMPANY 
And Roebling warehouses are more than geo- TRENTON 2, NEW JERSEY 
@raphically strategic, they're completely stocked! Branches and Warehouses in Principal Cities 


SHECHNICAL HELP THAT PAYS OFF 





‘< 
oebling Engineers and your Roebling Field Man 


e always ready to help you solve technical prob- 


mems ... to suggest the right Roebling product for 


e job... the right way to use it for top perform- 


nce and lowest cost. Make use of this service . . . it 


$ bringing suppliers more and more orders the 





ountry over. 


DVERTISING THAT SELLS IN YOUR MARKET 
ard-hitting, effective, colorful page and two-page 
oebling advertisements in leading business and 
dustrial papers reach every customer and prospect 
your market. Telling the story of Roebling prod- 
Mmcts and service, month after month, they mean 


more sales and bigger profits for Roebling agencies. 


* WIRE ROPE AND STRAND *& FITTINGS * SLINGS C2 * het, | Ne 


SUSPENSION BRIDGES AND CABLES * AIRCORD, 
IRCORD TERMINALS AND AIR CONTROLS % AERIAL WIRE 
OPE SYSTEMS *® ELECTRICAL #IRE AND CABLE 
® SAI LIFTS & HARD. ANNEALED OR TEMPERED 
HGH AND LOW CARBON FINE AND SPECIALTY WIRE, A CENTURY OF CONFIDENCE JR 
FLAT WIRE. COLD ROLLED STRIP AND 
COD ROLLED SPRING STEEL *® SCREEN, HARDWARE 
4ND INDUSTRIAL WIRE CLOTH & LAWN MOWERS 


18 September, 1948—ELECTRICAL WHOLESALING 








Get 


with 


neq” 


© 
\ 


{ : AY (> 

as \ (\\ 

\ iol (K) 
pw! DR es 


You wouldn't ex- 
pect to find such a well-known make 
of high quality switch selling for such 
a low price. Let your customers exam- 
ine it—let them compare it with any 
other moderately priced switch—its 
exacting workmanship will surprise 
them, and make on-the-spot sales for 
you! 


Krow its Advantages 


@ Type S time switches 
are powered by a new Sangamo de- 
veloped hysteresis type motor that 
features greater torque... long-life 
lubrication . . . low speed—your assur- 


ance of better performance. 


@ They can be easily mounted on a 
standard switch box or on any wall. 
@ Two practical colors, brown or ivory, 
blend with any color scheme. 

@ Type S time switches are fully ap- 
proved by Underwriters’ Laboratories. 


nels f 


rel your 
_ 


Sangamo Type S Time 
Switches are available for immediate 
delivery. 





LIST PRICE—— 
_ 


Available in Brown or Ivory cases. 
Type S has one “on"’ and one 
““off’’ operation; Type SR has two 
“on” and two “oft'’ operations. 
Ivory case and Type SR are priced 
slightly higher. 





the lype S$... 
















Theres Plus Protit in 
Sangamo /ye S 


TIME SWITCHES 








y 


SINGLE POLE 
SINGLE THROW 
Rated 15 Amp. 





Make more money... build added sales! Stock 
and push these smooth-operating, accurate, precision- 
built automatic servants. Sangamo Type S Time 
Switches open a new field of time switch applications. 
High quality at low cost permits the convenience 

of automatic control in many installations where 

cost was formerly a prohibitive factor. 


This switch is just what your trade has been wanting! 
Low in price, small in size, this dependable time / 
switch means ready sales—and plus profits for you. / 


Sangamo Type S Time Switches are available for 
immediate delivery. Place your order for stock now. 
Bulletin 1050C gives complete information. 


STaeisa 
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ELECTRIC COMPANY 


SPRINGFIELD, ILLINOIS 
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GENERAL ELECTRIC PRODUCTS 
MM fd Hagh Quali” 


TO FLUORESCENT FIXTURES 








XN G-E WATCH DOG* STARTERS 
‘XN The Watch Dog is a preci 
>» sion lamp starter—and dead 
NX lamp stopper. There is no 
The products illustrated here are three of ‘\ biaking because he ign 
: ’ ~ sion ‘“‘cut out,” built into the 
many types that comprise the General Electric \ Watch Dog, automatically 
line of fluorescent accessories. Behind each > cuts the starter out of the circuit. When the dead 
product in the full line is a complete engineering 4 lamp is replaced, the Watch Dog is quickly and 
and quality-control service, to provide uniform, / easily reset by pressing the button. Watch Dog 
high performance of all products. And, all starters are available in five sizes for lamps from 
are backed by General Electric—the best- / 15 to 100 watts. General Electric also makes a F 
known name in the electrical field. For / complete line of standard fluorescent starters. / 
more information, write to Section 4 
Q-29-926, Construction Materials De- 4 / 
partment, General Electric Com- 4 i (a / 
pany, Bridgeport 2, Connecticut. 4 > / 
/ G-E TURRET* LAMPHOLDERS ) +) P 
Turret lampholders are avail @ / 
/ able in three types: (1) three- SN. 4 7 
/ lamp on 2!4-inch centers; ee = 
4 (2) two-lamp on 3'4-inch / 
4 centers; (3) two-lamp on five-inch centers. This / 
P availability of three sizes simplifies fixture de 4 
/ sign, and permits a wide selection of lamp 4 
arrangements . . . makes it practical to use them TA 
/ in a variety of groupings for almost any com y 
A mercial or industrial fixture. General Electric 4 
4 Turret lampholders are easy to mount .. . are Fs 
4 easy to wire... are easy to fit into fixtures. J 
7 Your customers will appreciate these features / 






BALLASTS—LAMPS—STARTERS— 
LAMPHOLDERS—CABLE 

stand for DEPENDABILITY 

in fluorescent lighting 


/ G-E FLUORESCENT LAMPHOLDERS 

AND STARTER SOCKETS 
/ Look for strong, dependable 
single-lamp starter sockets and 
lampholders in complete fix- 
tures. Choose from the famous 
General Electric line for cus 
tomer acceptance—for long ser- 
vice life. The full line includes 
both medium and mogul rotat 
ing lock lampholders with or 
one without combination starter socket — butt-on 
rotating lock lampholders, and miniature rotat- 
ing lock lampholders. Also separate starter sock 
ets—both medium and mogul. All are made of 


GENERAL ‘6 ELECTRIC 


4 *TRADE-MARK REG. U.S. PAT. OFF. 


durable plastic and long-life metal parts. 4 
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MAKES 
ELECTRICAL SYSTEMS 





Safer $7... 


nduct thor ny other type ‘ 

















This is one 
of a series 
of SPANG ads 
which are 
appearing regularly 
in: Electrical 
Construction and 
Maintenance; 
Electrical West 
and 


Electrical 





Strength 
a Every Length 


com acd 
her doped 














cf TALK TO 


We know that no extra sales effort is 








needed to sell Central Rigid Conduit 
today. But these days of unprece- 
dented demand won't last forever. 
That's why we continue to advertise. 


In that way we can build a strong 


FUTURE BUYERS 


future acceptance for Central Conduit 


that will help you in the days ahead. 


Meanwhile, everything possible is 
being done to increase the pro- 
duction of Central Conduit so that 


you can better serve your customers. 











SPANG-CHALFANT 


Division of The National Supply Company 


General Sales Office: Grant Bldg., Pittsburgh 30, Pa. 
District Offices and Sales Representatives in Principal Cities 
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It's 1 


And | 
super 
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Dial In 


On a Busy Line! 

















SELECT-O-PHONE 


the private telephone system 
that assures: 
@ SIMPLE, RAPID INSTALLATION 


@ LOWEST MAINTENANCE COST 
@ GREATEST SERVICE TO YOUR CUSTOMERS 





‘| 


suieniad 


Lae 


b. 





Why Buyers Prefer SELECT-O-PHONE 


Executives are choosing Sclect-O-Phone as their 
private automatic tclephone system because only 
Select-O-Phone enables any person in the system 
to call anyone else or any group of other people. 
[his means greater SERVICE from their system. 
It's not practical with any other system 


And here are still other reasons for SELECT-O-PHONE 
superiority: 


@ Permits an unlimited number of 
conversations — no bottleneck in the 
switching equipment 


@ Every conversation is confidential—and 
there are no loudspeaker answers for 


visitors to overhear 


@e Code signal on “General Call” will 
bring man wanted to nearest telephone 


National Advertising 
To Help You Sell 


Ads appearing in Dun'sReview 
and Sales Management will be 
seen by executives and sales 
managers. They will help you 
sell Select-O-Phone 


Direct mail pieces are avail- 
able, free of charge, which 
you can send your prospects 
with your imprint 





SELECT-O-PHONE bivision 


KELLOGG SWITCHBOARD AND SUPPLY COMPANY 
6650 S. Cicero Avenue, Chicago 38, Illinois 
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Yes, Select-O-Phone is the busy line for the distributor of auto- 
matic telephone systems. More buyers are asking for Select-O- 
Phone... more distributors are finding that they MAKE MORE 


when they se// Select-O-Phone. 


For Select-O-Phone is easier to install than other internal tele- 
phone systems... your men are on the job but a short time. 
Central switching equipment, for 6 to 36 lines, is extremely 
compact. The switching cabinet can be wall mounted. No sepa- 


rate room is needed. (Customers like this, too!) 


Installation cost is negligible, compared to other systems. Select- 
O-Phone needs only a simple 3-conductor wire to each telephone. 
Many Select-O-Phone systems have been in use for as long as 30 
years. You'll have hardly a call-back for service! 

Openings are now available for new distributors in many areas. 
It will pay you to note your name on the coupon below, and drop 
it in the mail today! 


Learn More About SELECT-O-PHONE And Its Profits for YOU ! 


CLIP THIS COUPON TO YOUR LETTERHEAD 


SELECT-O-PHONE Division 


Kellogg Switchboard and Supply Company 
6650 South Cicero Avenue, Chicago 38, Illinois 


our opportunities as a distributor. 


[ 
! 
1 
1 
1 
1 
i 
! - . - . ~ 
Please send further information on Select-O-Phone and 
! 
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1 
1 pen hin F 

: Attention of 

I 









| ad 


—— 


=| 
4 


s % 





[BLACKBURN 
CONNECTORS 


The UNIVERSAL connector —ideal for 
any use. 


Blackburn is Listed 
by Underwriters 


for inside Wiring 

























The HANDY connector—very easy to use. 


The ECONOMICAL connector—low initial 
cost plus labor saving. 


The COMPACT connector— small, easy 
to tape, 


The RELIABLE, PERMANENT connector — 
made of DURONZE, 50% stronger 
than hard copper or commercial 
bronze. High strength, at no extra 
cost! 

Listed by Underwriters. 
* 
ORDER FROM YOUR JOBBER 

WRITE FOR SAMPLES AND NEW CATALOG 





JASPER BLACKBURN PRODUCTS CORP., First, Madison & Clinton Sts. ¢ St. Louis 6, Mo. - 
BUILDERS OF QUALITY PRODUCTS FOR 15 YEARS 
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UND ACCELERATING 





gesistors! 





REDUCED 


A al 
VOLTAGE STARTING! 


gulletin 6080 
RESISTOR 


a 











ARCS QUICKLY EXTINGUISHED 
BY BLOWOUTS! 


Where mechanical limitations of drives require 
reduced starting torque or where Power Com- 
panies restrict starting voltage,_use CLARK Bul- 
letin 6080 Magnetic Starters for A.C. squirrel cage 


induction motors. 


Reversing and Non-Reversing 


Starting voltage is reduced by connecting motors 
to line through a resistor, which is short circuited 
after a definite adjustable time to allow applica- 
tion of full voltage. Unit consists of line contactor 
for making and breaking power circuit (two for 
reversing types), a timed accelerating contactor 
for short circuiting starting resistors, a class 116 
edgewound resistor, and a duplex overload relay. 
High-inertia type starters for machines with high 
“fly-wheel” effect, and accelerating time of more 
than 5 seconds, use class 156 edgewound resistors 


and long-time-delay accelerating relay. 


Bulletin 6080 Primary Resistor Starters are available in 
reversing and non-reversing types, sizes 2 through 7. 





COPPER-TO- 
COPPER CONTACTS! 


The CLARK line is the ideal line for distributors. 































Bulletin 6080, 2 point 
Reversing Starter, 
Open view 


Bulletin 6080 Non- Reversing 
Starter, showing Swing-out 
feature providing ease of in- 
spection of resistors. Avail- 
able on size 3 and larger. 


. 
« , P 
4 Sm * ot a 
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rut CLARK CONTROLLER co. 


> 


€p 
YTHING UNDER CONTROL 





1146 EAST 152nd 
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CAN BE PRO 


LIGHTING 
INSTALLATIONS 


ITABLE «<c%é 


PHETSBURGH PERMATLEGT 


LIGHTING EQUIPMENT 


FLUORESCENT LIGHTING 


THE “GRANT” LUMINAIRE is typical of the Pittsburgh Permaflector 
Presidential Luminaires available in 2, 3 and 4-lamp models for surface or 
pendant mounting, individually and in continuous row. Flexible in application, 
these units are particularly suitable for store and office lighting and other appli- 
cations where appearance is paramount and facility of maintenance is desired 
Companion incandescent equipment is obtainable for use with this series 


THE “WASHINGTON” SLIMLINE LUMINAIRE is one of the 96” 
Presidential Series units for surface or pendant mounting, individually or in 
continuous row. When surface mounted the |‘ bridge-truss chassis construction 
insures snug ceiling fit and results in a ‘built-in look. These units are available 
in 3 and 4-lamp models with 200-MA ballasts. Companion incandescent 
units are also obtainable for use with this series. 


THE UNIVERSAL TROFFER is a completely flexible unit which may be 
ceiling recessed individually, in continuous rows, patterns, squares and other 
arrangements to suit the requirements of the user. The basic Universal trofer- 
chassis can be used as an open type troffer but it can also quickly and 
easily be equipped with any of the following shielding accessories: egg-crate 
louver, Alba-Lite glass panel, bafle-louvers or lens panels 


THE 200 SERIES ADJUSTABLE DOWNLITE is typical of the companion 
incandescent units designed for use with Pittsburgh Permaflector Fluorescent 
Equipment when ‘accent’ or spotlighting is desired. The downlight illustrated 
rotates in a complete circle and fixes at any position up to 30° from its vertical 
axis; it is used in end, in-line, cross-over, corner and T arrangements with 
trofer installations. 
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INCANDESCENT ticutine 


Sov Us AEE eke: 


SHOW-WINDOW PERMAFLECTORS, the permanently efficient silvered 
glass reflectors backed by a ten year guarantee, are available in various com- 
binations for lighting shallow, island, medium and deep windows of low, 
medium or high ceiling heights. The flexibility of Permaflector Show- Window 
Equipment permits many varied arrangements . . . all of which can be easily 
and quickly achieved with the standard units 


CEILING RECESSED PERMAFLECTORS of broad or concentrated dis- 
tribution for all types of mounting arrangements and for every interior lighting 
application are part of the standard Pittsburgh Permaflector Incandescent line. 
Combinations are available for external mounting, as well as recessed ceiling 
installations. A wide variety of accessories meets the specific illuminating 
requirements of any and all types of interiors 


HIGH-BAY INDUSTRIAL 
UNITS, in enclosed or open types 
utilizing incandescent and or mer- 
cury vapor lamps, are designed 
especially for high-bay lighting, 
gyms and similar applications 


WEATHER-PROOF FLOOD- 


LIGHTS of rugged aluminum con- 
struction are available in 200-W 
to 1000-W units. Precision engi- 
neering assures dependable illu- 
minating results 





INCANDESCENT LUMI- 
NAIRES for direct or indirect light- 
ing with direct component, are in 
the standard line. Units have spun 
aluminum housings and silvered- 
glass Permaflectors 








“Chere Js a Permaflector for Every Purpose” 


When you sell Pittsburgh Permaflector Lighting Equipment you offer your | 
customers the correct fluorescent and incandescent units—or combination of 
both—they need for producing the exact illumination required in all their 
applications. The Pittsburgh Permaflector line is the only complete line that 
meets every need. 

“Planned Lighting’’ becomes a simple matter, quickly and easily obtained, 
through the use of standard Pittsburgh Permaflector Units . . . for this flexible 
incandescent and fluorescent equipment can be combined to achieve the 
visual and architectural results needed in each individual installation. 

For full information about the completeness of the line, the many 
selling features and the broad profit possibilities in Pittsburgh Permaflector 
Equipment—write the home office. If you haven't the new Fluorescent 
Catalog 48-F or Incandescent Catalog 46, request it on your letterhead. 
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PITTSBURGH REFLECTOR COMPANY 


OLIVER BUILDING - PITTSBURGH 22, PENNSYLVANIA 


Manufacturers of Fluorescent and Incandescent Lighting Equipment 






a ed well all 


PERMAFLECTOR LIGHTING ENGINEERS IN ALL PRINCIPAL CITIES 


SDISTRIBUTED BY BETTER ELECTRICAL WHOLESALERS EVERYWHERE 





a 
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* RACO 


has a good reputation... 


The strength and quality of RACO boxes satisfy the most exacting 





needs of Contractors, Architects and Designers. 









Every item in RACO’S complete line of switch and outlet boxes 
lives up to this reputation. Quality, workmanship and careful inspection 


guarantee that these boxes will do their job. 


Such a reputation means that contractors have learned to rely on 

RACO boxes to help speed their jobs along. To jobbers it means that customers 
are sold on RACO boxes before the orders are filled. To contractors 

and jobbers alike, RACO means dependability. 











*A 
“A BOX FOR EVERY NEED” - 
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the versatile connector that 
makes short work of tee, tap, cross, or end connections. Each size accom- 
modates a wide range of wires or cables in each clamping groove; so a few 


sizes on hand will take care of almost any combination of cables. Combines 


high strength and high electrical efficiency. Connects with ordinary wrench 


and tapes easily because of compactness and rounded corners. Sizes for 
conductors from No. 6 str. to 1000 Mem. For full details ask for catalog 41; 


and remember, for versatility and economy, it pays to 


(Amel with 


New York 54, N. Y. 
WESTERN BRANCH: Vernon 11, California * CANADA: Canadian Line Materials, ltd., Toronto 13 
FOREIGN: Philips Export Corp., New York 17, N. Y 


°A ved by Underwriters Laboratories 
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Paranite wire or cable is made under 
the watchful eye of SQC—Statistical 
Quality Control! Nothing is left to 
chance. Scores of graphs, tests, mea- 
surements — figures and figures — 
by columns and rows of columns 
—are drilled and marshalled, com- 
piled and analyzed with individual 
Operations still in progress. With 
SQC standing guard you can confi- 
dently recommend and use Paranite 


for lasting satisfaction. 


awe  PARANITE WIRE AND CABLE fom 


THROUGH 


WHOLESALERS Division of ESSEX WIRE CORPORATION 


. o > 
- . = Sp ~_2 2 
= ~2 oe nd — 


“4 a -~S ~ Y * 


in Paranite Service: 


Don’t overlook this man if you have a 

knotty problem involving wire or cable. He’s 

feu the Paranite representative from any of the 
\ = strategically located points shown above. As a 
specialist in applying the correct solution to wiring problems 
from Paranite’s diversified line, he has helped smooth wrinkles 
from many brows. Or, if it is something special, he'll work 
with you and Paranite engineers and production men in com- 


ing up with the right answer. 


If he can be of help to you, just contact through your local 


wholesaler, the nearest Paranite office, or Fort Wayne. 


IF IT’S PARANITE IT’S RIGHT! 


a = ‘ 
‘ 1% 
' 


FORT WAYNE 6, INDIANA 


ELECTRICAL WIRES AND CABLES “BETTER THAN CODE REQUIRES’ 
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Each of these T& Fone-piece t 


modates a range of cable size ’ 
branch, tee or parallel. Its Wi 
struction also permits its use as 4 
connector, elbow, equalizer or reducer. 
Like every T&B product, it is designed to 
do a specific job more efficiently, more 
economically and with greater ease of in- 
stallation. U-L approved. Avaiiable only 
through your T&B electrical wholesaler. 


T&B LOCK-TITE 
TEE PARALLEL TAP 


THE THOMAS & BETTS COMPANY 


INCORPORATED 


ELIZABETH 1, NEW JERSEY 
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HERE’S HOW BALDWIN-HALL CO., 


Are Your Profits 


Standing the SQUEEZE? 





INC., SYRACUSE, N. Y. 


HAS ATTACKED THIS 2-WAY PROBLEM 


How to maintain profits in the face of in- 
creased sales costs? ... How to keep inven- 
tories profitably in balance in spite of 
fluctuating market conditions? These 
and many related problems affecting you 
business, your profits, have been solved 
Baldwin-Hall Inc., mill 
supply and electrical products distribu- 


N. Y. 

SALES CONTROL SIMPLIFIED— Baldwin-Hall 

serves hundreds of customers throughout 
large trading 

sible for them to control sales effort with 


successfully by 


tors, of Syracuse, 


area. It would be impos- 


full effectiveness if they had to depend on 





cumbersome, old style sales records for 
day-to-day informaticn. That's why they've 


adopted a simplified system: 


Their accounts are set up in Kardex 
Visible. 
bar chart—which accounts are running 


Signals show graphically —like a 


even with annual quota, which are ahead 
and which are behind, in terms of per 
centage. Signals also show the frequency 
of salesmen’s calls. This makes it easy to 
spot situations calling for reallocation of 
sales effort. Full history cn each account 
appears on the body of the record for im- 


mediate reference, but the key facts are 


all out in the open where they can't be 
overlooked. 
INVENTORY CONTROL SIMPLIFIED — 


Baldwin-Hall’s Inventory Control is simi- 
lar to their visible sales control system. It, 
too, uses graphic signaling of essential 
informaticn; speeds up review of inven 
tory changes and prevents oversights. As 
a result, they avoid overstocks, assure ade- 
quate stocks of all controllable items, and 
secure their most profitable turnover 
rate on each classification and line of 
mere handise 


CHART THAT THINKS—Under a conven- 


eninglon Road 


tional system, this close, accurate contro! 
of turnover would demand an endless 
amount of figure work. (Quantity of at 
item on hand means nothing until that 
figure is interpreted in terms of how long 
it will last.) But Baldwin-Hall avoids al! 
such arithmetic by using the Kardex ex 
“Chart That Thinks.” This chart, 
which is a part of each individual record, 


clusive 


eliminates the need for computation. Onc« 
the chart is folded to the desired setting 
and inserted in the visible margin, you 
can advance or retard the signal to any 
new quantity figure and — presto—the sig 
nal graphically number of 
weeks supply in stock. It’s no trick at al 


shows the 


to glance at a whole tray full of record 


cards and see which items are under 


stocked, normal or overstocked. 

For further details on profit-building 
Kardex Sales Control and Kardex 
either or both, and 
how they can be set up in full operatior 
tor you by Remington Rand record insta! 
lation specialists, phone our nearest offic 
or write Systems Division, 315 Fourth 
Avenue, New York 10, N. Y. 

FREE LITERATURE “How To Ge 


Profits From Inventory” is a new, thor 


Inventory Control, 


cugh, authoritative study of special inter 
estto wholesalers. Ask for Booklet KD-37 
Ask also for our new, idea-packed folder 


—~KD 381. 


on Sales Control 
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I Existing service entrance 
consists of 34-inch conduit con- 
taining two No. 8 Type R wires. 
How can this installation be 
made suitable for an electric 
range without tearing out the 
conduit? 





BA ee /nstall a second service entrance. 









B wee ~=Runr two No. 6 Type T wires and one bare 
No. 8 conductor in existing conduit. 


SS ami Tap into the next door neighbor's circuits. 





3 Many electricians are saving 
time in box installations on res- 
idential wiring jobs. How are 
they doing this? 


Bae By using precut wooden spacers. 
B eee Through the use of S-type bar hangers. 


CC ees By nailing boxes directly to the plaster. 





1 Okay, if you chose B. And you'll be wise to make it General 
Electric thermoplastic every time you choose a building wire, 
because General Electric has always been a leader in the pro- 
duction and sale of thermoplastic insulated wire. 


2 Make it A, because silver oxide has the unusual property of 
reverting to pure silver when it gets hot. Silver-plated contacts 
eliminate premature blows from heating due to oxidation. That’s 
one reason why G-E Silvend fuses are so efficient, regardless of 
how long they remain in service. 
3 Pick B for this one. G-E S-type bar hangers are made to 
fit framing spaced from 6 to 24 inches. A new, heavy-duty 
stud affords ample support for any modern fixture. 

With a G-E S-type hanger, a box can be located on the bar 
at any point between studs simply by tightening a single screw. 


4 It takes A, B, and C to run up a score on this one, because 
they’re all correct. We put them all in, because it is a pretty 
good testimonial to the reputation of heat-resistant General 
Electric Deltabeston. Users everywhere will agree. 
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| What’s your score? 


(A three-minute test on the effective use of wiring materials) 

















2 Why are fuse contacts some- 
times silver-plated? 


Bee Silver provides unusually fine conduc- 
tivity. 


B exe Silver contacts cannot arc. 


CC mes They look better with silver. 





4 A million feet of what famous 
wire was used in what fabulous ma- 
chine and by what university? 


A comaneemel Deltabeston* 


ees The Navy's Mark II calculator 


OB 


ewe Harvard University 


We hope this little quiz was fun. And maybe it will 
help you to give your customers a better picture of 
G-E Construction Materials—the full line for all wir- 
ing needs. Each part of the line is made for ready use 
with other G-E wiring materials. It’s a line that has 
been designed for convenience—in ordering—in 
installation—and in maintenance. And it is backed 
up by experienced men who are always ready to help 
with engineering and application counsel on every 
job. It’s the kind of one source, one complete line 
service that makes it easy for your customers to do 
a top-notch wiring job. If you want information on 
any of our products, please write to Section K12 - 926, 
General Electric Company, Bridgeport 2, Connecticut. 
* Trade-mark Reg. U. S. Pat. Off. 


Construction Material 
GENERAL @ ELECTRIC 


4 












CRESCENT 


ABC 
ARMORED CABL! 


Has These Improved Features 
Which Make Installation 


Easier — Quicker —Safer 








Permanently low armor resistance is provided in 
sizes No. 14 and 12 AWG by use of a flattened, 
bonding wire which is in contact with the under 
side of each convolution. These sizes now are 
smaller and lighter, since they use the smaller 
diameter Type R conductors of the 1947 National "23 
Electrical Code. 





CAL 


The Cut Mark (at 112” intervals) shows the loca- 
tion of a prefabricated breaking line inside the 
armor. Only a few strokes of a file guided by the 
Cut Mark are required to cut through one outer 
ridge, and a bend by hand severs the armor. This 
results in a clean separation with no sharp edge 
—a safer, easier and faster job. The prefabri- 
cated breaking lines are so designed that there 
is no reduction inf tensile strength, bending qual- 
ity, crushing resistance and electrical conductiv- 
ity of armor. 









In the last 20 years alone, over SIX BILLION FEET of Armored 
Cable have been produced by the industry. Armored Cable 
provides the only general purpose, factory-assembled and 
tested, metal protected wiring system. 


Write for BULLETIN 455 














WIRE and CABLE 


CRESCENT INSULATED WIRE & CABLE CO. 
TRENTON, N. J. 
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to make sure that continuous duty, constant 
load fusible devices have a rating at least 
50% in excess of the amp load. 





AMPEIRES 







5 
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met 








erators, and holes provided for sealing by 
power company. With its modern stream- 


It's good Electrical Practice 
...touse a Trumbull Type D Enclosed Safety 





Switch for entrance service and general pur- 
poses. Its 30 amp capacity is more than 
adequate for such duties as controlling small 
motors. 

Front operated, the Trumbull Type D 
switch has a sturdy, “KING-SIZE” HAN- 
DLE ... more than AMPLE WIRING 
SPACE ... double break, SILVER TO SIL- 
VER CONTACTS under heavy pressure. . . 
contacts fully enclosed for protection of op- 


lined design, the Type D is the switch of 
tomorrow — today. 

Safety switches or switchboards, motor con- 
trols or control centers, branch circuit distri- 
bution systems or main feeders. . . it’s always 
good electrical practice to specify Trumbull, 
the name that safeguards your safe practice. 
THE TRUMBULL ELECTRIC MANU- 
FACTURING CO., Plainville, Conn. Other 
factories and offices throughout the United 
States. Foreign representation. 















MEN WHO OBSERVE THE 
BEST PRACTICES MAKE 
ITA PRACTICE TO USE 


TRUMBULL 


TRUMBULL(T) ELECTRIC 










It’s a 





It’s NEW! It’s NEEDED! _ 


















—this R-40 
REFLECTOR FLOOD 
ro) a) oO BAY | 


with a base 


that Stays Put! 


Here's what your customers have been 
hoping for—the popular 150 watt R-40 so 
widely used in stores and for all sorts of flood 
and spot lighting—with a base that Jaughs at 
heat, never lets go, never freezes in the socket, 


actually zmproves instead of deteriorates with 


age. 
Only CHAMPION R-40s have this new, 
rugged, mechanical, cementless base. Lamp 


dimensions are unchanged so it fits any or all 


of the usual recessed fixtures or bullet-shaped 


PE 


A OIVISION OF CONSOLIDOATEO 


CHAMPION exclusive zl x 


ELECTRIC 





holders that so often get too hot for the old 
style lamp base and result in bulbs pulling 
loose, falling out or failing long before their 
time. 

This new R-40—available only in lamps 
bearing the CHAMPION Diamond Mark— 
is the lamp to feature. It opens the door to 
new and profitable volume. 

Order CHAMPION 150/RFL/M for flood, 
150/R/SP/M for spot. Get in touch with us 


at once for price and discount information. 


Massachusetts 


LAMP 
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of installing E.M.T. 
The new B-M Self-threading fittings now make it possible to have threaded, C0 
° 
position, which results in the strongest connection possible and one that will 
withstand severe vibration. G A L Vv A, I L L I N @) t S 


Underwriters’ Seal of Approval 
OR faster, neater and stronger thin wall conduit connections insist on 
either Briegel indenter or Briegel Self-threading type all steel, one piece 
connectors and couplings. 
B-M Indenter fittings, the only approved couplings and connectors of this 10 | 
type, have long enjoyed wider use and application than any other method 
raintight E. M. T. connections without the use of dies. Two complete turns 
with a pair of pliers threads the tubing and screws the fittings into a locked 
Whatever the thin wall job might be, you will find that you can do it neater, 
faster and better with Briegel UL Approved E.M.T. fittings. 
DISTRIBUTED BY 
The M.B. Austin Co., Northbrook, Ill. Clifton Conduit Co., Jersey City, N.J. The Steelduct Co., Youngstown, Ohio Nat. Enameling & Mfg. Co” Pittsburgh 
Clayton Mark & Co., Evanston, Ill. Gen. Electric Co., Bridgeport, Conn. Enameled Metals, Pittsburgh, Penn. Kondu Mfg. Co., Ltd., Preston, Ontario 
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ADVERTISEMENT 
HOT SALES HARVEST 
FOR PROFITS 
THE TAKING NOW 











PUBLISHED BY IDEAL INDUSTRIES, Inc., Sycamore, Ill. 


SEPTEMBER, 1948 





ALL-NEW CATALOG IS NOW READY 





NEW, MORE LIBERAL 
DISCOUNT TERMS 
NOW IN EFFECT 


Extra Profits and Simplified 
Accounting Feature Longer 
Discount Period 


Here’s another of IDEAL’S 
many moves to give franchised 
distributors every benefit pos- 
sible to help them to make great- 
er profits. This time it’s the 
liberalizing of discount terms. 
Effective July 1, discount terms 
became 2°,—10th prox. Full 
2°7 discount will be allowed on 
all billings paid by the 10th of 
the month following the month 
of shipment. This is really big 
NEWS that comes when so 
many companies are eliminating 
any reward for prompt payment. 


10 to 40-Day Discount Period 


This new discount policy actu- 
ally added profits for 
IDEAL distributors for it gives 
them 10 to 40 days in which to 
take advantage of the 2°/, cash 
discount. It also simplifies aec- 
counting procedures, since in- 
voices may be accumulated and 
put through together. 


means 


Previous terms were 2°;, on in- 
voices dated from the Ist to 
15th, if paid by the 25th of the 
same month. Invoices dated 
16th to 3lst were subject to 2°; 
discount if paid by the 10th of 
the following month. 





Two Trade Shows Scheduled 


Mark these dates on your 
calendar. 

Aug. 19-21: Southern Appala- 
chian Industrial Exhibit; Blue 
Field, W. Va. All Ideal products 
will be displayed. 

SEPT. 28-30: Theatre FE quip- 
ment and Manufacturer’s Show: 
St. Louis, Mo. Ideal Cleaners 
and Blowers will be featured. 


If your customers are planning 


to attend these shows, be sure to 
invite them to visit the IDEAL 
Booth. 
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Be st yet 


the new IDEAL Catalog. Ample distributor imprint space | 


enables you to use this new handbook as your own catalog. 





Thermo-Grip Scores At 
Broadcasting Stations 


The Ideal Thermo-Grip has 
again proved the answer to a 
difficult soldering problem. 


When heavy copper “ground 
screens”’ are laid out under radio 
towers, the edges are bent around 
a No. 10 wire and soldered to it. 
The Thermo-Grip ‘‘Plier’’ goes 
over big here. It not only sim- 
plifies the soldering, but also 
helps bend the screen ends 
around the wire and holds them 
during soldering. Just another 
of the soldering applications 
that makes every radio station 
a prospect for one or more 
Thermo-Grips. 


New Ratings For 
Vacuum Cleaners 


While waterlift or air volume 
discharge are commonly used 
measures for rating industrial 
vacuum cleaners, IDEAL has 
adopted the term effective clean- 
ing efficiency as being more ac- 
curate. It means the combina- 
tion of waterlift and air volume. 
While a man blowing into a 
manometer can show high water- 
lift, that does not make him a 
vacuum cleaner. Effective clean- 
ing efficiency requires an air 
stream large enough and moving 
fast enough to pick up and carry 
away any type and quantity of 
dirt. For a given nozzle size the 
IDEAL Cleaner moves air faster 
than any other cleaner. 





New, Metal-Edged Cartons Soon For IDEAL Line 


To simplify 
identifica- 
tion and 
stocking, all 
IDEAL pro- 
ducts will 
soon be pack- 
aged in metal 





edged cartons with large, easy- 


to-read labels. Package design 
and label stand out prominently 
on the shelf, yet packages have 
been held to minimum size to 
enable most efficient shelf util- 
ization. Another advantage 
of the new cartons is uniform 
sizes that are an aid to high 
stacking. 
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PACKED WITH NEW 
EASY-TO-USE DATA 
ON ALL PRODUCTS 


Real Selling Tool to Help 
Distributor Salesmen 
Sell and Earn More 


It’s off the press! The best, most 
up-to-date IDEAL Catalog 
ever printed is now ready for 
distribution to IDEAL 
and new prospects. 


users 


| It’s a 66 page looseleaf hand- 


book, identified as Catalog No. 
X-1. Easier to use and better 


| looking in every way than any 
| of its predecessors 


bound in an 
attractive yellow cover printed 
in the familiar red and black 
IDEAL colors—it packs real 
selling “oomph!” Because it is 


looseleaf type, new pages can 


easily be added as new products 
become part of the line. 


Simplified Index 


A simplified index makes it easy 
as ABC to find any particular 
product—quickly. Products are 
listed alphabetically, with ample 
cross references. Catalog number 
prefixes are also included. 

On the cover the only IDEAL 
identification featured promi- 
nently is the trade mark. The 
company name appears only in 
small type on the back cover. A 
large space has been left on the 
front for the distributor imprint. 


New Price Sheets 


To accompany the new catalog, 
new price sheets have also been 
printed. In them items are ar- 
ranged in numerical order by 
catalog numbers. Knowing the 
catalog number, all you have to 
do is run down the price sheet 
numerically to find any price. 


Conforms to NEWA Standards 


All catalog pages and price sheets 
are printed to conform with 
NEWA recommendations. 


A supply of new catalogs and 
price sheets is being forwarded 
|} to all franchised distributors. 








September, 1948 


os 


“= =. * -_ 








Produc 


Larges 


ta 
Play 4 
Ele 


Sep 

















' 


na announced in 


SKY-GLO” CONVERTS OLB CEILINGS 


OA e 


INTO GLOWING NEW ONES! = 
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Unlike wood or metal ‘‘egg-crate”’ louvers, ‘Sky-Glo’”’ not 
only reflects light but is translucent, having a light trans- 
mission factor of 71%. It is made of non-flammable Vinylite, 
product of the Bakelite Corporation 


“Sky-Glo” is a system of channels, fittings and louvers of 
standardized sizes which makes it easy to fit a ‘‘Sky-Glo’ 
ceiling to any size room. The simple, quickly assembled 
units reduce cost; actually ‘‘Sky-Glo’’ costs less than the 
usual conventional false ceiling. 


With “‘Sky-Glo"’ the usual overhead unsightliness, sprinkler 
heads, pipes, obsolete ceiling decorations and ‘‘forest’’ of 
conventional lighting units required to provide comparable 
levels of illumination are replaced by an ultra-modern, 
continuous sky of unobtrusive light 






peg in he alone The mot 
important development since the advent 
of fluorescent lighting... 


“Sky-Glo’’ heads a trend. Whether you use, specify or 
install lighting equipment you MUST know all about ’Sky-Glo”’ 
For comprehensive ‘‘Sky-Glo’’ Data Manual write: Benjamin 


Electric Mfg. Co., Dept. GG, Des Plaines, Iilinot caine : ; ; 
. a podbean. Rican *‘Sky-Glo” is not just another improvement in 


lighting equipment! /t ts a wholly new way to use light! No 


other single improvement can do as much to modernize an 





interior as “Sky-Glo”. It replaces overhead unsightliness with a 


continuous sky of glareless, shadowless, pleasant and stimulating 





R-2901S 


light. Its unique lighting advantages stem directly from the devel- 


elt tiediaic White tts: Cn: thae Citi teeta «42 and adaptation of Vinyl Chloride Acetate (a Bakelite 







Largest Manufacturer of Lighting Equipment—Fstablished 1901— Makers . eee Y ” N v 7 

Sc caaion Bac of Mts ca ee “ Plastic) to the “Sky-Glo” Louver System. The use of these trans- 
# complete line of hghting equipment for Industrial, Commercial, d J 

Play Area and Utilitarian Requirements. Distributed Exclusively Through . “* ’ ’ . . ’ . ss 

Nccshesh Wiaiiecemeen lucent louvers makes possible A New Experience in Seeing. 
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An OUTSTANDING © 


DEVELOPMENT In LIGHTING 
DESIGN 







For 2 40-WATT LAMPS 


i ers 

Lo-Brite Finish _— 
' ° 

minimize 9) unit and are 
ther eo * into posi- 
pean re “snapped i auc or 
a without the use a 
a s o holding | oe 
yaa hangs easi a 
pos side or can be 
ei 
completely: 


A NATURAL FOR SCHOOLS, STORES, 
OFFICES AND INSTITUTIONS 


Here is the unit that conforms to the highest construction standards 
— has the exceptionally high lighting efficiency of 83°, — yet is 
unbelievably low in cost! The Smithcraft Eye-Q combines economy, 
ease of installation, simple maintenance, beauty and efficiency. 
Never before have so many plus features been combined in one 
unit — look at just a few:— 














®@ Exceptionally high efficiency of 83%. 


















@ Hinged Removable Louver — opens from either side and is pe 
removable without the use of any holding device. 
© Guaranteed Ballast — slides along entire unit. g 
®@ Versatile Mounting — stems can be inserted at any point on 7 
the housing. 
®@ Swiveling Side Reflectors — permits speedy cleaning | A} 
® Lo-Brite Louver Finish — reduces glare, gives cool, com 
Bectors swivel owl Oe fortable light. Wh 
Side re er reflecting ee sted Plar 
that inn «eo ® True Functional Design — gives bonus lighting. 


pro 
: illur 
Eye-Q’s acceptance 

has been immediate 
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and nationwide. It the 
will pay you to write out’ 
today for full infor- 
mation. Goc 
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LIGHTING DIVISION 


CHELSEA 50, MASSACHUSETTS 
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PLANNED 
LIGHTING 
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What is ‘‘A Good Industrial Lighting 
Plan?’’ A Good Lighting Plan is one that 
provides the right quantity and quality of 
illumination for the seeing task with a min- 
imum of direct and reflected glare and at 
the lowest possible “year-in and year- 
Out’ operating and maintenance costs. 


Good Lighting Equipment is Basic to 
Good Planning. Even with the most care- 
ful planning of footcandle levels, light dis- 
tribution, reflection factors, etc., YOUR 


LIGHTING PLAN WILL FAIL unless 





8-2799S 
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CAL TESTING 
TORIES, INC 


you insist on lighting equipment which 
meets the four basic specifications of 
good lighting equipment. 


The RLM LABEL ASSURES YOU con- 
tinuous compliance with these 4 spec- 
ifications, as well as 5 other standard 
specifications. Conformance and uniform 
quality of each certified unit is determined 
through strict, periodical inspections by 
the Electrical Testing Laboratories, Inc., 
N.Y. Once this organization authorizes 


afhxing of the RLM LABEL to a lighting 


WHOLESALING 











When planning lighting, keep in mind these 4 basic specifications 
for Good Lighting Equipment. Remember, every time you specify units 
bearing the RLM LABEL, you are automatically assured strict 
conformance to EVERY ONE of these standards. 


unit, the label becomes a warrantee cer- 
tificate. It guarantees that you can buy, 
sell, specify or install that unit with com- 
plete confidence ... no need for further 


checking or verification on your part. 


For Free Booklet containing standard 
specifications established for 14 different 
fluorescent and incandescent lighting 
units, as well as a list of the manufacturers 
making them, write to RLM Standards 
Institute, Suite 817, 326 W. Madison St., 
Chicago 6, Ill. 


foamed Manulactu 
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#PYLE-NATIONAL: 

FFLOODLIGHTS| 

for Permanent Heavy-Duty 
Floodlighting 





Pyle-National floodlight equipment is designed 
and constructed to withstand the most severe 
operating conditions. Complete range of types 
and sizes are available. 


RUGGED cast aluminum housings with tight 
sealing doors and door glass joints—positively 
oat dust proof and moisture proof—give maximum 
100 to 1000 watts protection to reflectors and lamps and reduce 
cleaning and other maintenance to an absolute 


minimum. 


STRONG, galvanized cast iron bases and 
brackets of many types are provided for simple 
mounting and accurate adjustment in all loca- 


ble ~» | tions. 
penda : Subway Wall cr Ceing ADVANCED DESIGN of the carefully molded 
Flo 0 dli ghtin g esaamaaies- and highly polished reflectors and lenses insure 


te 
“ie the highest optical efficiency—thoroughly an- 


with Minimum . nealed for maximum toughness. 


nce rf Write for catalog 2100 giving complete in- 


Maintena s q | formation. 


The services of our trained and experienced 
floodlighting specialists are available at all times 
SHORT RANGE— 107-12” 


for Wall Mounting to advise and assist in installation problems. 
100-150-200 watts 


THE PYLE-NATIONAL COM PANY 


1352 NORTH KOSTNER AVENUE, CHICAGO 51, ILLINOIS 
SINCE 1897 Offices: New York ¢ Baltimore ¢ Pittsburgh e St. Louis e St. Paul e San Francisco e Cleveland 
Export Department: International Railway Supply Co., New York ¢ Canadian Agent: The Holden Co., Ltd., Montreal 


CONDUIT FITTINGS + PLUGS and RECEPTACLES + TURBO-GENERATORS + LOCOMOTIVE HEADLIGHTS + MULTI-VENT AIR DISTRIBUTION 


. 
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There are “dark spots” showing up in some of 
those magnificent lighting installations made dur- 
ing war time shortages, when it was impossible to 
supply even a small percentage of Acme Electric 


Any good fluorescent fixture can be made to pro- 
vide better than ever illumination, by replacing 


the burned out ballast with an Acme Electric en- 


Ballasts in demand. Many fluorescent fixture man- 
ufacturers were forced to use substandard ballasts 
which are burning out. 


gineered ballast of the capacity réquired. Acme 
Electric engineering and construction features are 


positive assurance of long, trouble-free service. 


Provide full rated watt output. Rated light output. Cores of annealed silicon steel. 


Uniform current output—no undesirable 
peak currents. 


Longer lamp life. Hand finished coils thoroly impregnated. 


Hum-free — decibel rating below 
threshold of hearing. 


Each ballast is completely sealed in 


No noticeable stroboscopic effect. heat dissipating compound. 


Acme Electric manufactures Luminous Tube Transformers — 
Fluorescent Lamp Ballasts — Cold Cathode Lighting Trans- 
formers and Ballasts — Mercury Vapor Lighting Transformers — 
Radio and Television Transformers — Electronic Transformers 
— Door Bell, Chime and Signalling Transformers — Safety Trans- 
formers — Voltage Regulating Transformers — Step Down Trans- 
formers — Control Transformers — Warp-Stop Transformers 
— Air Cooled Power Transformers — Rectifiers. 


IN CANADA: ACME ELECTRIC (CANADA) LTD. 
824 Notre Dame St., West Montreal, Que. 


ACME ELECTRIC CORPORATION 
679 Water Street Cuba, N. Y. 
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@ Those little starters in your fluorescent fixtures are very 
important to the satisfactory performance of your lighting. 


Certified Starters give you best lighting performance because they are made 
to exacting specifications. Then Electrical Testing Laboratories, Inc., an 
a impartial judge, tests and checks them to assure they conform. 


If you want better performance, full lamp life, long starter life and 
lower maintenance costs, insist on Certified Starters —the ones 
with the Certified shield on the case and on each starter. 





@ To be sure you get Certified Starters, look for the 
Certified shield on the case and on each starter. 


-——-—-—-—-—----— Address inquiries to any of the following manufacturers of ——————————~—- 


Certified Starters 


The Arrow-Hart & Hegeman Co., Hartford, Conn. _lronbound Operating Co., Newark 2, N. J. 


The Bryant Electric Co., Bridgeport, Conn. Kuthe Laboratories, Inc., Newark, N. J. 
Dura Electric Lamp Co., Newark, N. J. The Lloyd Products Co., Providence, R. I. 
General Electric Co., Bridgeport, Conn. Pass & Seymour Co., Syracuse, N. Y. 
Harvey Hubbell, Inc., Bridgeport., Conn. Sheldon Electric Co., Irvington, N. J. 


Instant Glow Starter Corporation, New York, N.Y. 
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Give your sales a 
lift with the 
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They're easier to stock and easier to sell ... and that’s a 
combination that never fails to give a liff to sales. Electrical 
contractors from Maine to Texas prefer the trouble-free 
starting and satisfactory performance of Conduit Pipe Products. 
If you haven't already personally noticed this preference, 
check your customers who come in today. Then make sure 
that your stocks are adequate and keep your customers happy. 


Representatives in Principal Cities 


CONDUIT PIPE PRODUCTS C0. 


COLUMBUS, OHIO 





PIPE COUPLINGS + PIPE NIPPLES + ELBOWS, 90° AND 45° 


RUNNING THREAD + GOOSENECKS + WALLPLATES + EMT FITTINGS 
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MEN WHO MAKE INDUSTRY’S DECISIONS 


ARE LEARNING ABOUT 


ALUMINUM’S ECONOMY 


Already 2,566,902 sales messages in business and trade 


magazines are telling industry's men who make decisions 


ly The BIG difference ii about the greater economy of insulated wire and cable 

tz ; COSTS! 4 | with Aleoa E.C.* Aluminum conductor. 
cx \S iN your a Readers of 18 leading industrial and management 
er" magazines have learned about the significant savings 
7 yo \ y possible when their engineers and suppliers figure it in 
y ted y he aluminum. Architects, engineers, electrical men in every 
4 w industry from food processing to mining. More and 

: more, they re deciding to install aluminum. 

_ \leoa makes the light, strong, conductive E.C. 
\luminum, which leading wire and cable manufacturers 
YOUR SUPPLIER HAS IT! fabricate into electric wire and cable. They have it now. 
\LUMINUM Company or America, 1442 Gulf Building, 


Pittsburgh 19, Pennsylvania. 
*E.C.: Electrical Conductor Aluminum 
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Continuous Row Mount, Flush or esenelll 
































EXCLUSIVE NEW HINGED LOUVER 
SWINGS DOWN ON EITHER SIDE 


This exclusive new louver permits instant access 
for relamping or replacing starters. Ingenious 
spring trigger permits louver to swing down on 
either side or to be removed instantly for cleaning. 

















E.T.L. APPROVED BRICK-TYPE BALLASTS 


Model No. 3032 comes complete with E.T.L. 
approved brick-type ballasts which assure better 
performance and less maintenance. 





Send for Your MITCHELL 
POCKET CATALOG NO. 325! 


Shows the Preferred Complete 
Lighting Line in one handy 
pocket book. It’s the most 
effective Selling Guide ever 
prepared for the lighting trade! 
Write for it today. 

















Presents the NEW 


wea ose WAFER-THIN: 


4-40 Watt Louvered Fluorescent Luminaire 














Incomparable Modern Beauty and Quality 


MITCHELL “Wafer-Thin” 


graceful lines designed to harmonize with both modern and 


This new Luminaire has slender, 


traditional interiors. The new, exclusive louver design provides 
a modern note in lighting beauty combined with greater seeing 
comfort. Easy to clean and maintain because it is so simple in 
All-steel body and 
With 
a single model, this unit is adaptable for every type of installation 


design. Ruggedly constructed throughout. 


louver completely eliminates undesirable glass breakage. 
—suspension mounting, surface mounting, individually or in 
continuous rows. Vertical sides and ends permit all-around flush 
alignment to achieve desirable architectural effects and patterns. 

Heavy gauge all-steel construction throughout. Sides and ends 
finished in Satin aluminum—louver finished in durable Baked 
White Enamel. 
channel for double stem mounting or for flush mounting to out- 
let box. With E.T.I 
and starters. For 110-125 volts 60 cycle A.C. 


label. Model No. 


sembled, wired and ready to hang. Packed one to a carton. 


Convenient knockouts are provided at top of 


. brick type ballasts, approved lampholders 
operation. Bears 


Underwriters’ 3032 comes completely as- 


T . es } 
Model No. | Shpg. Wt. | Description 


3032 38 Ibs 4-40 Watt’ ‘Woafer- Thin” Fixture 


49" long x 16” wide x 3%" deep 
| 42 Ibs. | Double Stem | Canopy Set 36" long Ye ‘Oo D. 


4 —_ 


032ST 


First Choice in Lighting 


Mitchell Manufacturing Company 
2525 CLYBOURN AVENUE, CHICAGO 14, ILLINOIS 
In Canada: Mitchell Manufacturing Company, Ltd., Toronto, Canada 
Far West: Complete Modern Plant and Sales Office at Los Angeles 
Serves the Entire Pacific Coast Area 
1019 NORTH MADISON AVENUE, LOS ANGELES 27, CALIFORNIA 





Paulding WNOLIV féscoes 


...are made of 


the BEST CAREFULLY 
SELECTED MATERIALS 


Our Porcelain is made from 


our own formula .. .!! is the 


BEST INSULATOR KNOWN. 


.. itis EASY TO CLEAN 


NON-CORROSIVE 


All mechanisms in the 
KAOLITE line are tested 
daily... and each piece 
carries an Underwriters’ 
Laboratories Inc. label for 
better service to the 


Public .. 








14 | | 
= y, J. |. PAULDING, INC. 


NEW BEDFORD, MASS. 


| 
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years 


‘ELECTRICAL 
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DEVICES 


under the same 


Every part is made, 
assembled and tested in 


our own plant, insuring 


maximum control of 


QUALITY .. 


|) JOHN L PAULDING, INC. yew seprorp. mass. 
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WIRE 


* Trademark 


Registered 


You can do no better service to your customers than 
to recommend or install Rome Synthinol thermo- 
plastic insulated building wires, and, at the same 
time, gain for yourself lasting customer confidence. 

Specifically approved by the Underwriters’ Lab- 
oratories for 600 volt service at 60° C in wet loca- 
tions, under the rules of the National Electrical 
Code, Section 3102 b, Rome Synthinol, Type TW, is 
equally suitable for all general purpose wiring. Its 
high resistance to oils and greases, acids, alkalies, 
moisture and flame recommends Rome Synthinol 


Easy to Pull « Uniformly Small Diameter + Easy to Strip 


® 2 
ome Synthino 
TYPE TW BUILDING 


UNDERWRITERS’ 
APPROVED 


Write for Circular 101, describing 
Rome Synthinol Thermoplastic In- 
sulated Wires and Cables. It's 
yours for the asking. 


for really severe installation conditions. It is prac- 
tically unaffected by long time exposure to sunlight. 
Colors are non-fading and clear . . . there is no 
outer braid to rot or fray. The smooth, waxed finish 
provides a non-friction surface for easy pulling. 

Rome Synthinol, Type TW, has printed on its 
surface the name “ROME CABLE,” with size, voltage 
rating, type, and the words, ‘MOISTURE RESISTANT 
GRADE.” Insist upon wire so printed. It is your assur- 
ance .. . first, that you have Rome Synthino! 
quality and . . . second, that the wire is Under- 
writers’ Approved. 
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FARMS... 
RURAL ELECTRIFICATION... 
INDUSTRIAL PLANTS 


JACKSON is equipped 

with adequate facilities 

to supply Lighting Fix : 

tures and Equipment of ail ORNAMENTAL 
modern design that OUTDOOR BRACKETS 
give the utmost in 

lighting efficiency. Your customers are assured of units that will give 
them good service with a minimum of maintenance—at reasonable 
cost. The JACKSON line is a reliable and profitable line for the 
Wholesaler. Let us send all facts and literature on the complete 
JACKSON line. 


Sold only thru Wholesalers 
Manufacturers of Lighting Equipment 


9 oe ek ee, a, LS le 


WEATHERPROOF SOCKETS 


' — 1 












































2800-2804 


JACKSON ELECTRICAL COMPANY 


900-910 W. VAN BUREN STREET CHICAGO 7, ILLINOIS 
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Now you can have “Panels of Light” with Panelux, LPI’s new, beautiful and versatile 
fluorescent luminaire. It combines wiring channel, ballast housing, louver sections 
and sockets in one complete unit. Panelux can be used individually or joined together 
to provide complete louvered ceilings. Te 


Review some of the Panelux features: 
Three sizes: 16'’x 8’, 2'x 8’, 4'x 8’. 
Lamps: 4, 6, or 8 Slimline lamps at 200ma or 300ma. Ce 
Mounting: Surface or suspended with illuminated sides; or inset level with ceiling or 
false ceiling. 
Finish: High reflectance “Klasium” white — another LPI exclusive. 
Louvers: Low brightness white or pastel shades of blue, green, pink or yellow fire 
resistant fibre-board; also pole Fn in low brightness white metal. 
Light cut-off: 45°, both parallel and transverse. 


For complete details, consult the LPI representative near you, or send for the new B. 
Panelux addition to the LPI catalog. Sold through leading electrical wholesalers. 


LIGHTING PRODUCTS, INC. 


HIGHLAND PARK, ILLINOIS 
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Top—Panelux louver sections swing open easily, hang firmly 
during cleaning or relamping. 














Center—A convenient hooking device holds louvers in 








place when closed. Place one hand on the clamp, the 


tines mm cma iN 





other hand on the louver section. Press gently on the 
clamp and the section swings open. 


“a 





cme met ii mm 


di, 





“a A 


solementnematiemaaenan 
Bottom—A sturdy frame contains the louvers. By unfasten- 





eee 
ee ae en Le ee 
ing two screws the frame end opens. In a matter of 
Je 


seconds you can vary your lighting scheme by insert- 


Se eet er a eh mea EE EAE sane MORNIN 
ing a new louver section of a different color. 
O48 


“Panels of Light’... Planned Lighting...with Panelux 
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It’s What's Inside 
That Makes The Difference 


@ The theory of ballast design is well known ... but the engineer- 





ing skill and ability — the experience gained through the production 


of millions of ballasts —the adaptability to exact/y meet require- 


















ments — the control of manufacturing steps — all these determine Jefferson Ballasts are constructed 


what you find inside the ballast case. mm qhe lp tte pete 


; - ‘ : with minimum maintenance. All 
Inside the case of every Jefferson Electric Ballast you will find 
: : an } materials used are of a selected 
incorporated to the highest degree the art of efficient ballast engi- ‘ ; 
; si tei aly : ¢ ‘alized ; ' high quality determined by the 
neering, with all that a generation of specialized experience anc 
8 B P P Jefferson Research Laboratory. 


ac ; ; > Make , igin< P , . 
manufacturing can provide. Make Jefferson Ballasts your original 1 sam Ctteiin ~< tend 


and replacement specification. copper wire, electrical steel, re- 
ceive frequent tests to guard and 


JEFFERSON ELECTRIC COMPANY maintain Jefferson standards. In 


Bellwood, Illinois addition, chemical engineers per- 
In Canada: Canadian Jefferson Electric Co., Ltd., 384 Pape Ave., Toronto, Ont. sonally supervise all vacuum im- 
pregnation, moisture proofing 
compounds, and heat treatments. 
These precautions, plus the liberal 
design and unexcelled workman- 


ship, assure efficient and 





maximum ballast service. 


BALLAST S&S : 
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1939 


AVERAGE 


MONTHLY 
INVENTORIES 


basis for these monthly 


mpiled by the Bureau of 


Commerce. 


WHOLESALING 
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electrical 


Business Index 
For the Month of June 1948 


After the slight drop in May sales volume, as 
reported last month, an increase for June was shown by 
the reporting panel. 
trical goods houses indicated June sales as up, on the 
average, 4 percent over May 1948 and 10 percent over 
June 1947, 


The June panel, from which these figures were 


Returns received from 597 elec- 


drawn, included 389 full-line houses, 124 wiring sup- 
plies-construction materials distributors and &4 appli- 
ances-specialties wholesalers—597 firms with sales for 
the month totalling $117,987 000. 

Considered by class of house and compared with 
May 1948, full-line houses were up 3 percent; wiring 
supplies-construction materials distributors, up 10 per- 
cent; and appliances-specialties houses up 5 percent. 
Compared with June 1947, sales of the three houses 
were up 10, 12 and 15 percent, respectively. 


Stocks measured at cost remained ap- 
proximately at the level of March, April and May of 
1948. However, June inventories, valued in dollars, 
were 19 percent above the level of June 1947. Full 
line houses reported for June 1948 an increase of 1 
percent over May 1948 while wiring supplies-construc- 
tion materials distributors and appliances-specialties 
wholesalers both reported decreases of 2 percent. Full- 
line houses also reported the largest increase (20 per 
cent) over June 1947. 

In terms of weeks supply and at the current sales 
rate, end-of-June stocks represented about 7 weeks 
business, approximately the same as was recorded for 
June 1947 and also for June 1939, 


Credit information, as reported, indi- 
cated an accounts receivable turnover rate of once 
every 34 days. This compares with 33 and 35 days by 
the same houses for June 1947 and May 1948 respec 
tively. During June 1939 accounts Were turned over 
at an average rate of once every 40 days. 
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T THE NEW DAY-BRITE “TWINS” | 


all c 


... PERFECTED AFTER TWO YEARS OF INTENSIVE RES 


-— 
—_s 
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2 SIZES—The LENOX-2 for two 40-watt lamps; the LENOX 
for four 40-watt lamps 


t 


2 MOUNTINGS—both the LENOX-2 and the LENOX-4 = 


either ceiling or suspension mounted 


2 INSTALLATIONS — both the LENOX-2 and the LENOX-4 may 


used as single units or in continuous runs 


J 
bs} 
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LENOX-2 


T. M. Reg. U. S. Pat. Off., Patents Pending 


AOA Goa. att te 















Here's new lighting efficiency . . . new maintenance ease and economy. . . new 


fynctional styling (distinctive but not too extreme) to blend beautifully with 
9 


modern architectural trends in stores, offices, schools, public buildings. And 


| — 


all at competitive prices! 


_ the S&S ae 
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COMPARE ENGINEERING FEATURES: 





New design combines high efficiency with low brightness ratios for 
comfortable seeing 


All-steel construction throughout. Interlocked louvers make enclosures 
one rigid unit 





Enclosures snap on and off instantly, supported by chains for quick, 
easy servicing 





Side panels and louvers finished in baked SUPER-WHITE enamel, with 
baked lustre aluminum enamel end caps and plates 


Wired with approved type ballasts, sockets and no-blink type starters 


Rugged chassis with plenty of knockouts—every detail designed for 
economical installation and maintenance 






May we send you Bulletin 10-E and 10-F with complete details? 


Doy-Brite Lighting, Inc., 5405 Bulwer Avenue, St. Louis 7, Mo. 
Nationally distribyted through leading electrical supply houses. 
In Canada: address all inquiries to Amalgamated Electric Corp., Ltd., Toronto 6, Ontario. 


MINNESO 








NEW MEXICO OKLAHOMA 


TEXAS ©) 
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Sell A; 
jwith m 
and of 
REGIONAL ANALYSIS JUNE 1948 Pranut 
manu: 
Equipr 
@very | 
Figures in this table apply to the geographic divisions €xpert 
as outlined and numbered in color on map above. the his 
KGIONALLY, all classes of houses combined, a 
sales were slightly above the May level in each of cokes 
the regions except the New England and South Atlan- SALES INVENTORIES Br’s in 
tic states. New England wholesalers, on this compara June 1948 June 1948 you'll 
tive basis, reported sales off 2 percent and South At- . ° ; . of mo 
te ; - Riis oes pci ges _—" : a mepencue Compared in °/, with : Compared in °%/, with App 
lantic houses registered no change. Gains ranged from Trading aie 
1 percent in the Pacific region to a high of 13 percent in Ma June Region Ma | June ; ia 
| I y 9g y ully ¢ 
the Mountain region. 1948 1947 (See Map) 1948 1947 Apple 
As was the case in previous months, dollar sales in | Re c 
most regions were running well above 1947, with the + A +e : ps be tier 
Mountain region leading the way with 25 percent. One 4+ 3 48 3 3 | 414 Dect 
exception occurred in the South Atlantic region where a4 417 4 42 | 429 FOR 
June 1948 sales were off 2 percent from June 1947. 0 aly 5 41 418 
In terms of weeks supply of inventory at current 
; ‘, ‘ 3 8 25 
rate of sales, trade inventories represented 6.9 weeks Ps 9 +e : he a la 
business. This compares with 6.4 weeks business re- 413 425 8 42 422 
ported for June 1947 and 5.6 weeks business reported si 411 9 45 415 
for June 1939. By regions the reports ranged from 6.2 











weeks in the Kast North Central area to 8.9 weeks in 

the Pacific region. days in the East North Central division to 36 days re 
Regionally collections of accounts receivable closely ported by the West North Central and West South 

approximated the national average, running from 32 Central regions. 





STATES COMPRISING GEOGRAPHIC DIVISIONS REGION 5-—Del., Md., D. of C., Va. N. C. S. C. Ga. 
REGION 1—Maine, N. Hamp., Vt., Mass., Conn.; REGION la.; REGION 6—Ky., Tenn., Ala.. Miss; REGION 7—Ark., 
2—N. Y., N. J., Penn.; REGION 3—Ohio, Ind., Ill., Mich La., Okla., Tex.; REGION 8—Mont., Idaho, Wvo., Colo., N. 
Wis.; REGION 4—Minn., Iowa, Mo., N. Dak. Nebr., Kans. : Mex., Ariz., Utah, Nev.; REGION 9--Wash., Ore.. Calif. 
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APPLETON "GOODRICH" 
SEPRABLE REFLECTOR 
. Porcelain Enameled — Instantly 
Serviceable — Weatherproof 


STANDARD FOR 
BETTER LIGHTING 
























f 
‘APPLETON LIGHTING 
EQUIPMENT 


$ell Appleton Lighting Equipment and provide your customers 
with maximum lighting efficiency at minimum installation, service 
and operating expense. 
# Now including the famous line of lighting fixtures formerly 
fhanufactured by Goodrich Electric Company, Appleton Lighting 
Equipment is a unified and convenient source of supply for virtually 
évery industrial lighting need. The complete Appleton Line is 
€xpertly engineered and machined—precision manufactured with 
rs highest quality materials. 
Appleton Lighting Equipment is designed to utilize the lamp’s 
ll intensity, minimize glare and none the illumination neces- 
$ary for best possible working conditions. Whatever the custom- 
€r’s intensity requirements, whatever the area to be illuminated, 
you'll find the fixture he needs—with the type 
of mounting required in the Appleton Line. 
* Appleton advertising and the Appleton 
Bi are reliable sales-builders for you. 
ully detailed and graphically illustrated, an 
Appleton Catalog will be mailed to any of 
our customers immediately upon request. 
€ sure to recommend it for faster, easier, 
fompletely dependable purchasing of the 
electrical requirement that’s “STANDARD 
FOR BETTER WIRING!” 


7 


FOR HAZARDOUS LOCATIONS 
Appleton — makers of the FIRST Explosion- 
Proof Fluorescent Lighting Fixture—offers nu- 
merous types and combinations of dependable 
Explosion-Proof Fixtures. Dust-Tight and 
Vapor-Tight Fixtures, too, in a variety of types 
and sizes to meet your requirements. 






SOLD THROUGH ELECTRICAL WHOLESALERS 


APPLETON ELECTRIC COMPANY 


bs WELLINGTON AVENUE CHICAGO 13, ILLINOIS 


Branch Offices: NEW vont, 30 Church Street ¢ DETROIT, 7310 Woodward 
Avenue « CLEVELAND, 1836 Euclid Avenue « SAN FRANCISCO, 655 Minna Street 
e ST. LOUIS, 420 Frisco Bldg. « LOS ANGELES, 100 North Santa Fe Avenue « 
ATLANTA, 724 Boulevard, N. E. © BIRMINGHAM, 429 Brown-Marx Bldg. « 
MINNEAPOLIS, 305 Fifth St., S. ¢ PITTSBURGH, 414 Bessemer Bidg. ¢ BALTIMORE, 
100 E. Pleasant St. ¢ BOSTON, 10 High Street « DENVER, 1509 Seventeenth 
Street « PHILADELPHIA, 1017 Cherry Street. 
Resident Representatives: Cincinnati, Dallas, Kansas City, Milwaukee, 
New Haven, New Orleans, Seattle. 


Export Representatives: International Standard Electric Corp., 
67 Broad Street, New York 4, N. Y 





OUTDOOR ILLUMINATION AT ITS BEST 
The famous Appleton ‘‘Goodrich”" 
Standlite and No. 95 Floodlight brings 
day-like illumination to service stations, 
parking areas, athletic fields. Easily main- 
tained, designed to bring better business. 









THE APPLETON ‘''GOODRICH" STOCKLITE 
diffuses light from eight different reflect- 
ing surfaces, adequately illuminating > 
narrow stock aisle sheitves and bins. 





Nofir FITTINGS « LIGHTING EQUIPMENT + OUTLET AND SWITCH BOXES + EXPLOSION-PROOF FITTINGS + REELITES 


tilting? fee 


@ Thinwall Conduit ® Rigid Conduit ® Metallic and Nop. 
Metallic Cable ®@ Flexible Steel Conduit @ Service Entrance 
Cable @ Grounding Devices ® Lighting Fixture Fittings 


manufacturers for over 30 years 


Sold Through Electrical Wholesalers 


representatives in principal cities 


midwest electric mfg. co. « 1639 walnut st. e chicago 12, ill, 














midwest 





Commercial - 
Industrial - Strip 
Show Window - 

Kitchen 








Model 1445H 
Equal spaced lamps 
give even light distribution 


Model A404H 
Hinged end plates 
for easy relamping 


WILLIAMS Commercial and Industrial Fluorescent Fixtures are 
designed to meet the most exacting demands. Built to accom- 
modate two, three, and four forty-watt lamps and utilize the 
latest approved electrical components and high power factor 
ballasts, all models can be connected in continuous rews and 


mounted pendent or flush. 


Model VB403 @ Williams U.R.C. Type Fixtures are supplied with either 

Can be adjusted egg crate louver or glass bottom shields. Hinged louvers and 

to any angle side panels swing safely out of the way to facilitate relamping 
and maintenance. 


e@ Williams Commercial Fixtures are smartly styled to 
blend with any interior and feature embossed end plates hinged 
to allow easy relamping. 


e@ Williams Industrial Fixtures are exceptionally sturdy 
DISTRIBUTED due to a unique bridge-type braced construction. All Industrial 
> BY WHOLESALERS Models are equipped with standard lampholders clamped to the 
ONLY end plates in such a manner that lampholder breakage is vir- 
tually impossible. 


H. E. WILLIAMS PRODUCTS CO. 


CARTHAGE, MISSOURI, U. S. A. 
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U.S. Aluminum Cables—up to 50% lighter 
than ordinary cables—are extremely easy to 
install ...easy on the pocketbook. Available 
with either Neoprene or braid cover—both 
are tough and abrasion-resistant. 
Write for the new 32-page booklet describing 
all types and sizes of “U.S.”’ aluminum wires 
and cables. Address Wire and Cable Depart- 


ment, United States Rubber Company, 1230 
Avenue of the Americas, New York 20, N. Y. 


A PRODUCT OF 


UNITED STATES 
RUBBER COMPANY 
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Safety.f, 


‘ Pe@ Pul. 


Ole Witches” 
' “TSand 
“1N and R 


i 
Plug fuse 
ange I nit. 


RM 


FOR MORE INFORMATION about any of these raintite units, 
consult your nearest @ Representative (he's listed in Sweet's) 
or write for our Service Equipment Bulletins No. 76 and 202. 


Frank eC(dam Electric Co. 


ST. LOUIS 13, MISSOURI 


Mahers of BUSDUCT © PANELBOARDS © SWITCHBOARDS © SERVICE 
EQUIPMENT © SAFETY SWITCHES © LOAD CENTERS * QUIKHETER 
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for better fluorescent lighting 
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@ When you demand and insist on Certified Ballasts in fluorescent lighting 


fixtures—you're protecting your own best interests—as well as the users’. 
Everyone benefits by using Certified Ballasts because they assure . 
Full lamp life Rated light output 
Quiet operation Dependable performance for fixture life 
Strict specifications control the building of every Certified Ballast— Electrical 


ww Testing Laboratories, Inc., an impartial judge, then checks and tests 





them. You're surer of satisfaction with Certified Ballasts. 
CERTIFIED 
F 


/ ERTIFIED BALLAST MANUFACTURE! 


Makers of Certified Ballasts for Fluorescent Lighting 





2116 KEITH BLDG., CLEVELAND 15, OHIO 
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ANOSIDIN For FRING Nexps 


The Austin Line provides material for installation of last outlet. Also included are Yard Lights, Remotrol 
all types of lighting equipment, from high line to the Remote Control Switch, Weather Tight Outdoor Light- 
ing Fixtures, and a complete line of fixture fittings. 

















& WEATHERPROOF 
Yard Lights 


No. SPB-1I2 fixture for exterior wiring, No. SWB-I2 fixture for 
straight bracket with pole or wall connection to inside 
New Austin WPL-I1I4 mounting bracket. 12'' reflector.* wiring system. Straight 
fixture made of rustless bracket with adjustable 
aluminum, with '/2" mounting flange. 12'' 


conduit threaded hub reflector.* 
in back and bottom. : *SPB-14 and SWB-I4 
14"' reflector have 14" reflectors. 




















REMOTROL 








WEATHER TIGHT 


Remote Control Switch 





Outdoor Lighting Fixtures 





HH 5 


\. doy J 
3 | 





<a 
——— 


iy i | \ Controls yard lights from as many dif- 














\ J X% , ferent switch stations as required. 
a No. REA-2 for 4'" No. REA-3, 100- No. GC-100, 100- 
No. REA-I Pen- square, or 31/4 watt guard for watt globe for 


dant type, com- and 4’ octagon use with Nos. use with Nos. 
plete with globe outlet boxes, with pea.) and REA-2 REA-I and REA-2 
—no guard, globe—no guard, fixtures. fixtures. 











Write for complete information and prices 





Studs, Extension Pieces, Nuts and Straps 
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We Sell Exclusively 


— Through Wholesalers NOR THBROOK, ILLINOIS 
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greatest demand ° 
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mS ° sell NOMA— | 
=, best-known name in 


Christmas lighting—_ - 
- 25 toll 
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/K Ry | 
| ' “series type. / 
* Metal clip ‘d 
“ holds upright .« 
on tree.: . 
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503-G BUBBLE-LITE TREE 
A hit... in green tree 
or white. Push button 
switch, add-on plug 


110—8-LIGHT series se! 
with berry beads. Outlet 
im plug 


q@ 3017—7-LIGHT set with round 
bulbs — multiple wired. Berry 








i a ee 








The only brand consistently ams OUTDOOR ser Yes sir, NOMA's: 
weatherproofed 


backed by national advertising  A%oncennector, . the bran d : hat 

oe MS gee ) helps distributors 

and promotion ~ Se = yn» | 
Be Se 207, gabe N <3 and dealers. make 

























, : O wie AP u 
 % O more money 
in 3 
» ‘ 


You can always. 
count on NOMA ° 
_-» quality 





509 BUBBLE-LITE! series string, 
a top seller! Cord has add- 
on plug 


HEY bubble They sparkle! They SELL! Noma's 


amazing Bubble-Lites and Bubble-Lite trees! The 


1” sensation in Christmas lights, last year avd this 


ar! You'll want them and the whole fast-moving line 


f Noma color lights. Backed by the biggest, most con 


~ 


trated national adve rtising in Noma history to speed 


3415 INDOOR SET 


r sales of Noma lights And make Noma even more ‘ 44 tree-trimmers love it! 
| ' — : i ie ae 9 15 lights - each burns 
{ 1 Dra with the greatest demand rade ’ 
Csi Now! rane [ grea fi = independently 
4,7? - ‘ } 


vol wMACLESaAIEO) 


NOMA ELECTRIC CORPORATION . 55 West Thirteenth St., New York 11, N. Y. 














RESISTS ... ozone, wear, sunlight, 
water, chemicals and most other nor- 
mally destructive factors. 


GIVES YOU... 14 colors including 
NEMA standards. 


PROVIDES... more conductors for a 


given space. 
HAS... . excellent electrical properties. 


IS... easy to draw, easy to strip. And 
is light in weight. 


B. F. Goodrich Chemical Company .... .::. 


GEON polyvinyl materials * HYCAR American rubber « KRISTON thermosetting resins * GOOD-RITE chemicals 


ELECTRICAL WHOLESALING—September, 1° 18 


Wire and cable insulation made from Geon 
polyvinyl resins is suitable for industrial, 
manufacturing and utilities wiring. Where 
the best wire and cable insulation is re- 
required, specify Geon by name. For infor- 
mation regarding special applications, 
write B. F. Goodrich Chemical Company, 
Department K-9, Rose Building, Cleveland 
15, Ohio. In Canada, Kitchener, Ont. 
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Wiring Change-Over 
Problems .© 04/2 










Why bury wiring in walls, 
then dig it out to meet changes required 
by new tenants? This problem was solved in 
the Edwards Building, Cincinnati, through the use of NE Surface- 
duct and Metal Molding to place electrical fixtures and outlets 
exactly as required by incoming tenants. In addition to eliminating 
the inconvenience of rerouting in-the-wall wiring, NE Surface 
Raceways reduced wiring costs by 30%/!*. 

For remodeling, as well as for economical, new construction, 
you can make similar substantial savings with NE Surface Raceways— 


Xtensionduct ... Metal Molding ... Florduct... 
Plug-in Strip .. . Surfaceduct 


All NE Surface Raceways have the famous lay-in feature—no 
fishing of wires required. Attach the base, lay-in the wires, snap on 
the capping, and the jobis done! Easy to re-wire . . . Easy to reroute. 

Let us send you a copy of “National Electric Surface Wiring 
Systems’’—an illustrated catalog of all NE Raceways and Fittings. 


kverything ja witilG Points 4 
*As reported by Mr. Joseph Gangloff, 


electrical contractor and chief elec- 
trician for the Edwards Building. 


PITTSBURGH, PA. 





September, 1948—ELECTRICAL WHOLESALING 65 





ARROW 


DUPLEX 
RECEPTACLES 


Complete Line 
for General 


Installations 


No. 9260 — the new Back-Wired Duplex Convenience 
Outlet — can be side-wired too but the back-wiring 
feature makes easier, more secure installation. Built-in 
stripping guide assures correct stripping, eliminates ex- 
posed wire. Individual terminal clamps hold wires with 
a no-slip grip. Strong plastic base (No. 9260, brown; | 
’ No. 9260-1, white Ivorylite), with double T-slots. Double 
— side-contacts with large recessed binding screws ample 
for No. 10 wire; washer-type plaster ears. Altogether a 


new “high” in receptacles. 


No. 1913-I — Duplex Convenience Outlet of white Ivory- 
lite, with 4 binding screws for side-wiring only. T-slots 
and wide plaster ears. Long-proved a most dependable 
receptacle for high-grade residential wiring. (For brown 


plastic base, specify No. 1913.) 


No. 400-I — New intermediate-grade Convenience Outlet, 
sturdily built, entirely encased in molded white Ivorylite 
Double side-contacts with 4 contact screws ample for 
No. 10 wire. Parallel slots with guiding grooves for easy 
plug insertion; wide plaster ears. Meets REA and Federal 
specifications. (For brown plastic base, specify No. 400. 
No. 401 — Same receptacle body as No. 400 but fur- 
nished with metal outlet box cover for 3!" or 4” boxes 


for basement work, private garages etc. 


balk DEQUATE 


Winns DISTRIBUTED THROUGH ELECTRICAL WHOLESALERS 


Arrow ELectric Division 


SAVES 


THE ARROW-HART & HEGEMAN ELECTRIC COMPANY, HARTFORD 6, CONN, U.S.A. 
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Our 9th Lighting Show IN PRINT 





With lamps and lighting equipment continuing to 
hold the spotlight as the electrical wholesaler’s No. | 
sales building opportunity, our 9th Lighting Show 
IN PRINT is presented as a practical tool for turn- 
ing those opportunities into actual sales and profits. 

The advancements in the art of lighting have been 
rapid during the last few years with the result that 
obsolescence of lighting equipment is almost obvious 
to the casual observer thus, the road to successful 
selling of modern lighting is broader and better paved 
and easier to travel than ever before. 

However one qualification should be insisted on by 
every salesman, namely, that the lamps and lighting 
fixtures he sells must be of such high quality that 
his customers will be satisfied and thereafter buy 
from him all the many other electrical products that 
the average buyer of lighting must use during the 
year. 

There should be no compromise on quality because 
cheap fixtures breed dissatisfied customers; and con- 
fidence and good will, once they are lost, are very 
difficult, almost impossible to rebuild. 


* 


Walkie-Talkies are about to receive the official 
blessings for civilian use from the Federal Communica- 
tions Commission, says a Washington, D. C., report. 

Each set would require an FCC license and would 
be subject to special rules covering the “fixed and mo- 
bile service intended for use for private or personal 
communication, radio signalling, control of objects 
or devices by radio and other purposes.” 

Imagine just carrying a little 2% lb. box around 
with you and being able to talk to your home, your 
ofice or your best girl whenever the line isn’t busy, or 
telling your truck driver not to forget that pick-up 
at the freight station, if the channel isn’t busy, or turn 
ing on that Waring shaker when you get off the train 
at night so that the nice cool tropical cocktail will be 
all ready when you get home—if the line wasn’t busy. 
\nd—Imagine if there were hundreds of other guys 
around trying at the same time. . . . Gcee—wouldn’t 
life be complicated then! 


* 


Vigilance Needed In New Jersey the State 
Legislature wants to pay a cash bonus to New Jersey 
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veterans of World War II and it proposes to raise the 
necessary funds ($105,000,000) by levying a tax of 9 
percent on all bills for electric current. 

To us that proposal is little short of repugnant 
because it singles out for stifling taxation a modern 
medium for progress that constitutes the very force 
which has been responsible more than any other in 
raising the American standard of living by lifting or 
lightening the labor of men and women both in the 
workshop and in the home, and at steadily lower cost. 

The multiplicity of tasks performed by electricity 
cannot be enumerated here, for the variety and vol 
ume of those tasks has risen to undreamed-of-propor- 
tions. Manufacturers of generating equipment have 
toiled unceasingly and spent millions of dollars in re- 
search that would result in bringing down the price of 
current so as to make the blessing of electric service 
available to more people and at less cost. 

When legislators felt that electric utility companies 
were making too much money, they thought it in the 
public interest to create Public Utility Commissions 
for the express purpose of overseeing their operations 
and limiting the returns in dividends that utility com 
panies could earn by establishing the arbitrary con- 
trol of the rates at which electric current should be 
sold to the users. 

If now those same legislative bodies should suc 
ceed in imposing a restrictive tax upon electric cur 
rent, obviously such action would be equivalent to 
an arbitrary increase in the rates for current and as 
such contrary to the public interest and in direct oppo 
sition to the objectives that were solemnly proclaimed 
when the laws creating public utility commissions 
were promoted. 

We believe that any tax on electric current that 
is superimposed on a rate structure which is the prod 
uct of a utility commission's control is not justifiable, 
particularly so when already from 20 to 25 percent 
of every bill for electricity is made up of taxes of 
various kinds. 

Imposition of such a tax should be fought by every 
user of electric current, be he large or small. For 
those millions of workers who earn their livelihood 
through the use of electric current or directly or in 
directly as employes in the electrical utilities, manu- 
facturing, wholesaling, contracting or merchandising 
industries the introduction of current-taxing legisla 
tion anywhere should be the signal for organizing 
concerted action in opposition. 




















THES PLASTIC BUILDING WIRE 
THAT WON'T “STRIP-TEASE” 


Pull it hard over the edge of an outlet box. You'll be surprised how Densheath* 
insulation resists cutting and abrasion. Chances are you won’t even dent it. Yet this 
thermoplastic building wire strips clean and easy. 

You'll be happy, too, about Densheath’s small diameter (more copper per 
conduit), smooth, slick finish (pulls through conduit with ease), flame resistance 
(Densheath will not support combustion), permanent, bright colors (for quick cir- 
cuit identification)— and that Densheath is long aging and impervious to acids, oils 
and alkalies. 

Recognized by The National Electrical Code for circuits up to 600 volts and 
temperatures to 140° F.—and for wet and oily locations—Anaconda’s Densheath 
has what it takes to be a safer, more economical building wire. 48478 


*Reg. | Pat. Off 


Anaconda Wire & Cable Company, 25 Broadway, New York 4, New York 





THERMOPLASTIC 
| TYPE TW 
BUILDING WIRE 
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Let us not allow political bodies to use taxes im- 
posed upon the majority of our population as the 
source of funds with which to buy the support of a 
minority, be that minority ever so worthy. The leg- 
slators will not dare to impose such tax if the general 
public is properly informed of what this proposed tax 
really involves, and—to inform them is your job and 


mine. * 

7,300,000 Orders for Motor Vehicles 
are unfilled in the files of automobile dealers accord- 
ing to the National Automobile Dealers Association. 
\t the present rate of production that figure covers 
2 full years output, subject to strikes, war, and short- 
ages of material. 

However those orders are like a lot of appliance 
orders in the hands of distributors and dealers name- 
ly: subject to cancellation and no crystal gazer can 
say how many cars will be actually delivered to those 
7,300,000 who have signed on the dotted line. 

Point we wish to make is that, unless already done, 
any wholesaler would do well to take a day off and 
leisurely but critically go through his whole back- 
order file, not only on appliances but on conduit, wire 
cable, fittings. Have a house-cleaning. Weed out 
the impossible ones. Bring the totals of back orders 
down to bed rock. 

The procedure may be painful but the patient will 
be better off. + 


Christmas Lights Ever since the wartime ban 
on normal production of Christmas tree lights built up 
a terrific shortage of that highly seasonal item there 
have come to us requests for help, mostly from whole- 
salers located in the larger distributing centers. 

Some of the letters were mildly worded and asked 
no more than that the plight of the wholesaler be prop- 
erly explained so that a greatly increased portion of 
the output of tree lights be assigned for distribution 
through wholesalers. Then there were other letters 
that contained some violent accusations and in which 
the writers demanded this or that drastic action—in 
no uncertain terms. 

With another holiday season close at hand and the 
supply still somewhat less than demand we have de- 
cided to forestall another possible epidemic of that 
type by offering the following observations : 

1. Intervention in behalf of any particular con 
cern does not come within the official activities of any 
member of the staff of this publication, nor is it con- 
sidered a necessary function of this publication to as- 
sail in its columns the actions, pricing methods or pol- 
icles of any manufacturer. 


2. This magazine has in the past and will in the 
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future address itself to the task of upbuilding the 
efficiency of the salesmen so as to thereby improve 
and enhance the status of the electrical wholesalers 
of the nation as representing the most efficient, 
effective, and economical channel for the wholesale 
distribution of electrical products. 

3. We believe that a manufacturer has the inviol- 
able right to decide whether and if so how much of 
his output he wishes to assign to any particular class 
of customers or any individual customer, but also: 
We will defend to the end the inviolable right of the 
wholesaler in refusing to buy from any manufacturer 
whose policy or pricing schedule or allocation methods 
he does not like. 

Putting all this another way: the shortages of 
Christmas lights have caused many of us to lose sleep 
and get all “het up” over a situation that really has 
no new elements in it. When World War I cut off the 
supply of “Made in Germany,” tree lights we had 
shortages here. As various domestic manufacturers 
increased production until they could supply our do 
mestic demands, some decided to sell only through 
electrical wholesalers ; some elected to sell only through 
chain and/or department stores; others chose to serve 
several classes of buyers. 

The time is not far away, when wholesalers once 
more will be able to choose freely the source of their 
tree lights without endangering their ability to supply 
all customers. Then—if they don’t like the color of 
Tom Jones’ necktie or his policy, they Il be able to 
get what they want from someone else. 

Until then, get all the lights where you can, when 
you can and realize that every manufacturer would 
like to fill all the orders he can get, rather than have 
to spread a limited and wholly inadequate quantity 
to satisfy many customers. Also remember that a 
manufacturer's methods of allocating the available 
supply may please most wholesalers no more than have 
the average wholesaler’s methods of allocation pleased 


his customers. 
* 
Alphabet Soup Those who think that the end 


of the war three years ago and subsequent events 
have combined to reduce substantially the number 
of so called “alphabetical agencies’ are sadly mis- 
taken. 

Along with other “New Deal’ holdovers a large 
lot have survived—together with administrators, as- 
sistants, staffs, etc., and new ones have sprung up so 
that well over 100 are doing business today, according 
to tabulation by the McGraw-Hill Washington 
sureau. 

We wonder when the pruning will commence and 


who will wield the shears. 
na 


EDITOR 
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ICITY IN. MAGNETIC 


STUDY the elements of a Federal NOARK Motor 
Starter; and learn, in 6 quick lessons, why simplified 
motor control does a better job! You get unfailing 


overload protection; quick, easy replacement of 
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coils and contacts; frictionless solenoid action that 
sees you through the heaviest production schedules. 


Federal NOARK gives you rugged, easily main- 


tained motor controls that cost not a penny more. 









DISTRICT OFFICES IN ALL PRINCIPAL CITIES. 





Federal NOARK Mofor 
Control folder and 
FEDERALOG (Outlining 
the complete Federal = 
NOARK line) 


Federal NOARK 
MOTOR STARTERS 





Federal Electric Products Company 
50 Paris Street 

Newark 5, New Jersey 

Please send me free copies of the Federal 
NOARK Motor Starter folder and the Fed- 
eralog. 











Size 3 Size 2 Size Size 0 | NAME 
FEDERAL also manufactures size 4 and 5 Magnetic Motor Starters. ADDRESS 
A complete line of Manual Starters . . . Magnetic Contactors . . | CITY STATE 
Combination Motor Starters . . Reversing Contactors and Starters 
_ Combination Reversing Starters . . . Magnetic Multi-Speed 
arters . . . Reduced Voltage Magnetic Starters . . . Automatic EXECUTIVE OFFICES: 50 Paris Street, Newark 5, New Jersey. PLANTS: 


T 
transfer Panels, Hartford, Conn., Newark, N. J., St. Louis, Mo., Long Island City, N.Y. 
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An introduction 
to PLUGMOLD 
for your potential 


ae Mil # : 
i. apa 
New 
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FOR PLUG-IN CONVENIENCE 










» roe | | 
oct a . 4 


” PLUGMOLD 


Triples the usefulness of an existing/outlet.., FOR USE IN 


provides new electrical convenience. Fér 


ra TRD. «. 








HOME 
handy plug-in of lamps, radios, household OFFICE 
appliances, electrically-operated office equip- STORE 
ment...and for many other applications WORKSHOP 
where additional receptacles are needed. GARAGE 

Neat, trim, PLUGMOLD, Jr. is a 30 in. metal DISPLAY ROOM 
( Le raceway with 3 outlets, prewired, and 6 ft. cord weeneeen 
and plug. Easily, quickly attached to surface — 
‘ ° ‘ OUTLETS 
... mounting screws and instructions packed 
ARE NEEDED 


with each unit. 

And — important — PLUGMOLD, Jr. will 
introduce the PLUGMOLD Continuous Outlet 
Systems to your customers. A business- 
building opportunity you can’t afford to miss! 


TODAY — write for complete information. 
Tus WiremotD Company 


HARTFORD 10, CONN. 
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“New Look” Credit Regulation 
May Not Hurt Industry Sales 





New law to curb instalment buying effective September 20 
covers small list of most expensive appliances. Few problems 


seen for wholesalers and dealers in operating under the new law 


AST month the Federal Reserve payment periods may run 15 months; pur 
4 Board drew back the curtain and chases over $1,000 are allowed 18 months. 
presented its revised Regulation W, which Purchases under $50 and over $5,000 are 
in theory will check rising prices by exempt from the new regulation. 
' requiring more cash down and less time A one-third down payment is required 
for payments. on automobiles with terms the same as 
Once again electrical wholesalers will those above. 


cic 


be called upon to answer questions from The new consumer credit curbs were 
their retailers operating under the new authorized by Congress (Public Law 
regulation. The new law is not expected 905) during its special session as a re- 
to present many problems at this time sponse to President Truman’s demand for 
i because: (1) It is not as strict as some sweeping price control and anti-inflation 
anticipated; (2) it covers only a few legislation. The bill is due to expire next 
durable goods. June 30. 


later, the provisions of the law, which 


Although other items may be added Dealers who extend credit must file 


registration statements with the nearest 
Federal Reserve Bank or branch within 
60 days. Registration forms will be sup- 
plied by the banks. The dealers also must 
keep records of instalment sales, includ- 


ing identification of the article sold, the 
cash price, amount of down payment, 
finance charge, the balance due and the 
terms of payment. 

Every dealer extending credit for the 
items covered is automatically licensed 
by the Federal Reserve Bank. First 
penalty provided for violation or evasion 
of the prysenel is withdrawal or sus- 
pension of licens The board also has 
authority to institute court proceedings— 
both civil and criminal. 

Charge accounts and goods not spe- 
cifically listed by the regulation are not 
covered in the new law. 

A second form of credit to be curbed 
by the latest legislation is business loans 
by banks. Effective September 20 instal- 
ment loans made by banks are subject to 
the same regulation as retail credit. If 
the money is to be used to buy listed 
items, the bank cannot lend more than the 


difference hetween purchase price and 





goes into effect on September 20, are as 
follows: 





Down payments of 20 percent will be 
required on this list of articles, whether 
new or used: 1. Cooking stoves and 
ranges, designed for household use. 2. 
Dishwashers, mechanical, designed for 
household use. 3. Ironers, designed for 
ousehold use. 4. Refrigerators, mechani- 
al, of less than 12 cubic feet rated stor- 
age capacity (including home freezers). 
5. Washing machines designed for house- 
hold use. 6. Combination units incor- 
porating one or more of the above listed 
ypliances. 7. Air conditioners, room unit. 
8. Radio and television receiving sets, 
honographs or combinations. 9.Sewing 
machines, designed for household use. 10 
Suction cleaners, designed for household 
use. 11. Furniture, household, including 
ice refrigerators, bed springs, mattresses their company’s remodeled store. 
and lamps, and floor coverings. ; 

For purchases of $1,000 or less, the 28 persons. 
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GRAND OPENING—Members of the Tubbs Electric Co., electrical whole- 
saling firm of Spokane, Wash., smile approvingly at the grand opening of 
Started with one employee in 1946 by 
Clarence A. Tubbs, president and general manager, the firm now employs 








Here are reasons why ballast and lamp must be 
perfectly matched: If open-circuit voltage is too 
low, flickering seriously reduces lamp life. If 
starting current is low, cathodes are heavily 
bombarded —if too high, cathodes are over- 
heated. Both reduce lamp life. If operating watts 
are too low, light output will be cut; if too high, 
lamp will overheat. Even the shape of the current 
wave is a major factor in light output and lamp 


a A 
life. 
lamp ‘matched As a builder of both lamps and ballasts, G.E. 
is well aware of their inter-dependence. You'll 
ballasts find every G-E ballast matched to lamp require- 
ments—truly kind to lamps—good for fixture 
satisfaction. 


With General Electric ballasts you can be certain that your cus- 
BALLASTS 
tomers will obtain full light output and long life from their CABLE 
LAMPS 
fluorescent lamps. Kind to lamps, quiet, long-lived, they are STARTERS 
, LAMPHOLDERS 
worthy companions for your finest fixtures. Apparatus Department, for 


; Dependabilit 
General Electric Company, Schenectady 5, N. Y. pect 


in fluorescent lighting 


GENERAL G@ ELECTRIC 


412-61 
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the required down payment. If the loan 
js to be used to buy unlisted goods, it 
still has to be repaid within the 15-month 
or 18-month limit. 

Back in 1939 Americans owed $4.5 
billion for articles purchased “on time.” 
During World War II the consumer 
credit regulation, known as Regulation 
W. was introduced to tighten instalment 
Credit sales dropped to 1.8 bil- 
last year 
W passed out of 
buying has jumped up to a point where 
Americans now owe $7 billion on time 


buying. 
Regulation 
instalment 


lion. Since when 


existence 


purchases, 


Wholesaler’s Ads Cited 
By Newspaper Industry 
NEW YORK. 


trical appliance wholesaling firm of Pitts- 


Hamburg Bros., elec 
Pa., won special acclaim recently 


newspaper with the 


burgh, 
from the industry 
inclusion of its 1947 advertising campaign 
in the 10th anniversary edition of The 
slue Book of Newspaper 
published by the Bureau of Advertising, 
Newspaper Publishers Asso- 


Advertising, 


American 
ciation. 
Chosen from campaigns submitted in 
answer to the bureau’s yearly invitation 
for entries, the case histories making up 
the 108-page Blue Book embrace the 
rf 38 different agencies in 15 clas 
Ham- 
burg Bros. is the only company of the 


work 


sifications of national advertising. 


electrical classification awarded a place 
among the 50 campaigns reported by the 
1948 volume. 


Company Analyses Showed 
Effectiveness of Advertising 


Lester A. 
the firm, declared that his organization 


Hamburg, sales manager of 


has “always realized the effectiveness of 
good newspaper advertising, but during 
1947 we took the time to make specific 
analyses of direct results of specific news- 
paper ads. The findings were beyond ex 
pectations.”’ 
Seeking to provide retail appliance 
dealers with active sales assistance during 
the heavy fall selling season and thus 
help them clear the way for introduction 
1948 


used full-page ads or only slightly smaller 


new models, Hamburg Bros. 


space on an every week schedule in Pitts- 
burgh papers, with newspapers in eleven 
ther cities in western Pennsylvania, east- 
ern Ohio West 


carrying ads every other week 


and northern Virginia 
\ll stocks were cleared in anticipation 
1948 models and some items were even 
versold, Mr. Hamburg told the Bureau 
cases dealers 


Advertising. In many 


ported the featured product was com- 


pletely sold out after the appearance of a 
single advertisement. 
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GREETING friends on the dock—Mr. and Mrs. Appleton aboard the Swedish liner. 


“Al” Appleton Back 
From Sweden 

NEW YORK, Aug. 23—When the 
“Stockholm” docked here 
its full complement of passengers 
Electric Company’s 
Chairman of the Board, A. I. Appleton 
and Mrs, Appleton. 

Having sailed New York City 
May 3lst on the Mr. and 
Mrs. Appleton spent the greater part of 
Sweden taking 


Swedish liner 
today 


included Appleton 


from 
“Gripsholm,” 
their vacation visiting in 
only time out for a brief surveying trip 
to Denmark. 

3orn in Sweden and having visited 
there frequently up to the beginning of 
World War II, this first 
to the land of his birth gave Mr. Apple- 
study the 
effects that the war and postwar period 
that 


postwar visit 


ton unusual opportunity to 


has had on a nation managed to 


remain at least nominally at peace while 
war raged all around it. 

Unfortunately, Mr. Appleton preferred 
to relate his impressions only on a strict 
off-the-record basis because some of his 
valuable 
from confidential sources. 


most information originated 
However, one thing was told with no 


strings on it, namely that if any of us 


were impatient and resented the price 
fixing and rationing restrictions of the 
war period, Sweden surely is not the 


place to visit now, because there every- 
rationed right now, 
and strictly at that. In fact, Mr. Appleton 
said that keeping track of all the different 
rationing quite a 
itself, 


Among Mr. 
trip are a 


thing imaginable is 


tickets was chore in 
Appleton’s trophies of the 
number of inventions 
which he hopes to place on the American 
market. 


new 





Boston Conference On 
Distribution Scheduled 


BOSTON—The twentieth annual Bos- 
ton Conference on Distribution will be 
held on October 25 and 26, 1948, at the 
Hotel Statler in this city, it 
nounced recently by Daniel Bloomfield, 
director of the Conference 


was an- 


This year the national forum on pro- 
lems of distribution center its dis- 
cussions around the theme, “Distribution 
in This Changing World.” Mr. Bloom- 
field pointed out that over twenty dis- 
tinguished preparing 
addresses for the conference. Among 
those included will be: Charles H. Kell- 
stadt, retail merchandise manager, Sears, 
Roebuck & Co.; Paul H. Nitze, deputy 
to Assistant Secretary of State for 
Economic Affairs; Hon. Charles Saw- 
Secretary of Commerce; E. A. 
Mattison, executive vice president, Bank 
of America; Dexter M. Keezer, econo- 


will 


speakers are now 


yer, 





mist, McGraw-Hill Pubtishing Co.; Hon. 
M. W. Minister, 
Dept. of Trade and Commerce, Canada; 
Lawrence Wray, editor, Electrical Mer- 
McGraw Hill 
; Kenneth Kramer, executive editor, 
Week, McGraw-Hill Publish- 


Mackenzie, Deputy 


chandising, Publishing 
Co 
Business 
ing Co. 
Distribu- 
Retail Trade 
Board of the Boston Chamber of Com- 


The Boston Conference on 


tion is sponsored by the 


merce in cooperation with Harvard Uni- 
versity School of Administra- 
tion, Boston University College of Busi- 
Administration, 
stitute of Technology 
Note W HOLE- 
SALING has just been informed that Dan- 
iel Bloomfield, 3oston 
Conference on Distribution, was recently 


Business 
ness Massachusetts In- 


and others 


Editor’s ELECTRICAL 


director of the 


-a deco- 
ration for his “great contribution to the 
cultural welfare of 
was presented by 


awarded the Chevalier de Merit 
and commercial 


France. The award 


75 





for the First Time (C41 is LICKED! 





In the new line of Cutler-Hammer safety 
switches, the tables are turned. For here is 
a switch mechanism designed to withstand 
safely any degree of heat that can be 


expected from correctly selected fuses. 


So dependable in performance, so easy to in- 
stall, so convenient to operate, so attractive 
in appearance are these Cutler-Hammer 
safety switches, alert contractors every- 
where are featuring them, recommended 
by Cutler-Hammer wholesalers from coast 
to coast. CUTLER-HAMMER, Inc., 1327 
St. Paul Ave., Milwaukee 1, Wisconsin. 


CUTLER-HAMMER 

OP En PTO E | 

= SAFETY SWITCHES = 
—— (sl 
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Pierre Martin, vice president of the 
French Chamber of Commerce of the 
United States, and Albert Chambon, 


consul of France for New England 

M. Martin described Mr. Bloomfield 
as a valued and sincere friend of France 
who had given aid and encouragement in 
her darkest hours and was now helping 
her in this period of her postwar re- 
naissance. 


Electric Assn. of Chicago 
To Hold Show This Month 


CHICAGO—A complete sellout of ex- 
hibit space at the Electric Association of 
National Elec- 
trical Living Show, to be held Septem- 


Chicago’s Television and 
ber 18-26 at the Chicago Coliseum here, 
was predicted recently by Lester Shaw, 
manager of Electric 
Co. and chairman of space sales for the 
Mr. Shaw reported that almost 80 
total 
exhibitors had already been sold 


Saies 


the Graybar 


s] Ow. 


percent of the space available to 


The most recent total showed that 15 


} 


manufacturers of wasl machines, 18 


makers, 14 va- 
cuum cleaner manufacturers and 18 pro- 


ducers of 


ling 
television and radio set 
refrigerators make up the 
makers 
of small appliances and other electrical 
products well represented. 


largest exhibiting, with 


groups 


\ schedule of advertising to the public 
has been placed to insure maximum at- 
tendance which is estimated will reach a 
Ball, 
chairman of the dealers steering commit- 
tee and a director of the Electric Asso- 
stated that the 
Chicagoland area are 


quarter million persons. Eugene 


ciation, dealers in the 
enthusiastically 
supporting the show as they are con- 
vinced that it will serve to launch heavy 
fall selling of electrical merchandise. 


Wholesaler Helps Design 
And Equip Plywood Plant 


EUGENE, ORE.—Lewis Hallett, man- 
ager of the Industrial Service 
Co.’s branch in this city, electrical whole- 
saling firm with headquarters in Aber- 
deen, Wash., handled all the 
electrical details—including 
the drawing of plans and specitications— 
for the Shasta 


Electrical 


recently 
engineering 


Plywood Corp. plant at 
Redding, Calif. 

His company furnished practically all 
the wiring supplies and equipment, with 
motors and lighting equipment alone re- 
ported as totaling approximately $20,000. 
learned that Mr. Hallett 
Wayland 
Herzig, to his staff. Mr. Herzig, who has 
been in training with the 


It was also 


has added a new _ salesman, 
company for 
about 18 months, takes over the territory 


from Eugene south to Medford, Ore. 


Half Million Switches 
Sold In Eleven Months 
PLAINVILLE, CONN. 


electrical wholesale distributors through- 
out the United States, The Trumbull 
Electric Mfg. Co. has sold over one-half 
Type D 


Through its 


million. new front-operated 
switches in the past eleven months, ac- 
cording to a recent announcement by T. 
D. MacLafferty, marketing manager. He 
stated: “This more than equals the total 
number of side-operated Type D switches 
sold in the last ten years.” 

Mr. MacLafferty an- 
nounced that the Trumbull Electric Mfg. 
Co. has reduced the prices of residence 
panels from 18 to 22 percent in “trying 
to counteract the inflationary trend with 


In addition, 


reduction in prices wherever possible.” 








SALESMEN, counter men, fixture showroom sales personnel and sales 
trainees—18 in all—of the Dauphin Electrical Supplies Co., electrical whole- 
saling firm of Harrisburg, Pa., recently attended an intensified sales training 
course presented by instructors from the City College of New York. 
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A. H. Nicoll 


Nicoll Elected Trustee 
Of New York City Bank 


NEW YORK—The election of A. H. 
Nicoll, president and a director of the 
Graybar Electric Co., as a trustee of the 
Union Dime Savings Bank, of this city, 
was announced recently by William E. 
DeBost, chairman of the bank’s board. 

For some time, Mr. Nicoll has been 
active in the National Electrical Whole- 
salers Association, and at present is a 
member of that organization’s executive 
committee. He is also a member of the 
advisory committee of the Chase National 
sank, Grand Central Branch, and is on 
the board of trustees of the Illuminating 
Engineering Society Research Fund. 


Store Modernization Show 


Stresses Modern Lighting 

NEW YORK—The importance of up- 
.o-date lighting as an integral part of 
tore interiors and its consideration as a 
.ales investment ratler than an overhead 
« xpense theme at the 


was a donrtinant 


and Annual Store ’fodernization Show, 
fecently held here at Grand Central 
Palace. 


The uses of varic us types of lighting 
¢quipment—to be ‘nt:grated into a store’s 
architectural plan fo: the purpose of cre 
ating pleasing effects for selling——were 
demonstrated by the displays of leading 
lighting and fixture :nanufacturers 

By the end of the third day of the five- 
day show, 7,910 persons from 42 states 
and 20 foreign countries- 


mostly store 


owners and dealers—had examined the 
exhibits and attended the various clinics 
designed to aid them in 


making their 


store modernization plans. The clinic ses- 
sions, at which different lighting, archi- 
tectural and merchandising authorities 
spoke, included: Store Layout and Traf- 


(Continued on page 144) 
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Me 


Light your Lowel Light your house with Westinghouse 


with 


the name you know in 


LAMPS 


Large, full-color, easel-back DISPLAY CARD 
for window or counter. Size: 22" x 28" 
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Buying Season 
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NOTE: Send this coupon to your Westinghouse Lamp dis- 
tributor or to.. . 


WESTINGHOUSE ELEcrric Corp., 
Lamp Division, Bloomfield, N. J. 


Please send me, no charge, the Fall Promotion 
Display material. 


COMPANY 
ADDRESS 


-StAte. » « 





Bent Glass V-414 
Spread 14” x 12” 
Etched glass with 
floral decora- 
tions. Colonial 
Brass Canopy. 


Bent Glass V-416 


Spread 16”. Etched glass 
with crystal high lights. 
Colonial Brass Canopy. 


Pressed Glass V-716 

Spread 16”. Pressed glass 
bowl with highlighted 
scroll design. lvory canopy. 


Bent Glass V-3017 
Spread 17”. Etched glass with 
crystal high lights. 2 rows 
crystal "U" drops mounted 
on Colonial Brass Galleries. 





U 


Here’s new loveliness for living rooms, created 
by tasteful design and artistry in glass. 
Basically Colonial, these Virden fixtures carry a 
touch of the modern. They're completely 
functional from the standpoint of comfortable 
lighting. And they carry extra appeal for 
your customers . . . with prices made possible 
by Virden’s mass production planning. 


Available exclusively from your Virden jobber. 


John C. Virden Company * Cleveland, Ohio 
Wember pemerican Home Lighting Tustitute 
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Know-How 


Brings Capitol?’s 1900-Unil 


As told to 


Henry W. Young 


By E. W. McBratney 


Manager 
Westinghouse Electric Supply 
Tacoma 


Company 





IEWED in 
ting and 


itol building of the 
Washington at Olympia inevitably 


ts beautiful set- 
in daylight, the Cap- 
State of 


must rank as one of the outstanding 
examples of fine architecture in the 
United States. 
after 
lighted dome majestically 


flood 


outlined 


Seen dark, with its 


in bold relief against the sky and its 


frieze and colonnades of graceful 


Grecian columns glowing like giant 


fluorescent pillars, it is indeed a 
sight that one will never forget. 
[lowever, up to rather recently, if 
anyone had taken that glorious ex 
ple of superb external lighting 
s as a promise of finding at 
least equally effective and superb 


Wlumination within that © stately 


structure, that promise would have 
led of fulfillment. 
Che halls and 
| artificial illumination but it was 
ot a sort that 


considered adequate even in the city 
hall 


othces | course 


no longer would be 


hall of a small town. They were 
using 1,000 watt indirect luminaires 
in most places and to get enough 
light for ordinary office work, each 
person had an individual desk lamp 


In some 


two desk 


cases even 


in 


Selling 





(,ood Lichtin 


4 


(x 
a, 


Order 


TODAY the superb outside lighting of the Capitol building of the State of Washing- 
ton is matched by its new internal lighting installation with attendant benefits to 
workers that come from improved seeing conditions. 


lamps were used for better seeing. 

Since statehouse employees after 
all don’t spend all waking 
hours at their jobs the remarkable 
improvements in lighting that they 


their 


found elsewhere, in factories, stores, 
theatres and many modern 
made the strength of the light un- 


homes 
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der which they had to do their daily 
work seem little more than a 
candlepower and complaints about 
that situation became too numerous 
to be disregarded. 

That’s Mr. Wholesaler’s 
Salesman came into the picture in 
the person of Robert H. Fewell of 


few 


where 


81 
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TO EFFECTIVELY raise the lighting in the treasurer's office from 10 footcandles 
up to 50, glass paneled fluorescent units were stem-mounted. 












WHERE office construction permitted and ceilings were sufficiently low continuous rows of 3 fluorescent fixtures each were 
surface mounted, resulting in the right light in the right quantity and greatly lessening eye fatigue. 

































the Westinghouse Electric Suppl) 
Co., Tacoma branch. With the c 
operation of Gail M. Blanchard, 
lighting engineer of the parent cot 
pany, a layout for a new office light 
ing system was prepared. It was 
designed to bring the then existing 5 
to 10 footcandle output up to at 
least 50 footcandles. After State of 
ficials went over the plans, part 
the expenditure was authorized. 

lhe first new installation made t 
improve the lighting of the various 
rooms and offices in the State ot 
Washington Capitol Building at 
Olympia was in the treasurer's of 
fice. It is needless to say that tl 
50 tooteandles job brought an ex 
cellent recommendation from all en 
ployees in the department. 

Because of the outstanding dit 
ferences between the old and new 
installation, other State officials and 
employees began asking for mor 
lighting in offices throughout th 
system, and as installations wert 
made the appearance of the beaut 
ful buildings in this group was en 
hanced. 

Following is a list of offices an 
rooms that have been relighted an 
revamped entirely with a complet 
new face-lifting job, including paint 
ing and furniture renovation to har 
monize with the new lighting instal 
lation : 


82 ELECTRICAL WHOLESALING—September, 1948 

















whi bi | i aos 
LG city, hii ity. 


ee 


TH Lis, 






—- 


TO GET sufficient light for ordinary desk work it was necessary to augment the old indirect lighting equipment with individual 
desk lamps and in some cases two were needed; the new installation has eliminated this need. 


1. Treasurer's office. 

2. State auditor’s office. 

3. Governor’s office. 

4. Supreme Court judge's of- 
fice in the Temple of Justice Build- 
ing, 

5. Department of Transporta- 


tion offices. 


6. State Park’s offices. 

7. Board offices. 

8. State Patrol offices. 

9. State Pollution Control of- 
neces, 


10. Secretary of State offices. 

11. Senate committee rooms. 

12. House committee rooms. 

13. Labor and Industry Build- 
ing. 

Actually over 1900 units have 
been used for this statehouse light- 
ing job thus far, and still more 
relighting will be done as monies 
are available. 

Since the new installations were 
made all desk lamps have been re- 
moved and the new _ all-overhead 
lighting has been found more than 
sufficient in all these departments. 
This because the salesman and light- 
ing engineer had _ consistently 
planned to get at least 50 to 60 F.C. 
in all the installations, and, as a re- 
sult, the over-all lumen brightness 1s 
far above that which was expected 
by the State officials. 
Incidentally, they 


were also 





pleased with the reduction in total 
lighting load which was 
plished. This load had been increas 
ing with time, intensified by the use 
of incandescent type lighting. 

Now it has been found that by 
utilizing fluorescent lamps their 
wattage load has decreased approxi- 


accom 


we 


mately 10 percent, thereby saving 
them the cost of many rewiring jobs 
which would have been required if 
they had increased their incandes 
cent type lighting to bring the foot 
candle readings up to where the of 
fice workers would see adequately 
to perform their duties. 





ALONG with the lighting installation went a complete face-lifting job including 
painting and furniture renovation to make the most of the new lighting equipment. 
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which means FLEUR-O-LIER fxn 


After you have your Lighting Plan, then comes = TEST!NG: famous Electrical Testing Laboratories, 
z ‘ Inc., examine Fleur-O-Lier units and 
“certify” as to their conformance to the 
specifications. This assures you that Fleur- 
O-Liers are right in lighting performance 
and in construction. 


the question: What lighting fixtures can be 
depended upon to provide the results called 
for by the Plan? 


That's where Fleur-O-Lier fits into Planned 
Lighting, for since the very beginning of fluo- 
rescent lighting, Fleur-O-Lier fixtures have 
been planned lighting equipment. Here’s the 
Fleur-O-Lier plan: 


SPECIFICATIONS: rigid requirements devised by 
the best brains in lighting to insure proper 
quantity and distribution for ideal lighting 


RANGE OF EQUIPMENT: twenty-five* of 
the oldest and best-regarded manufacturers 
make Fleur-O-Lier fixtures. Each must satis 
fy the high standards of the specifications 
but originality in design and in construc 
tion is not frozen. 


Make Fleur-O-Lier equipment a specific pat 
of your Lighting Plan. Then you'll be sure of 


performance . .. mechanical and electrical full lighting performance, of easy main- 
excellence. tenance, and of long, trouble-free operation. 


*Participation in Fleur-O-Lier is open 
to anyone, consequently the number 
of participants constantly is changing. 


FLEUR-O-LIER 
Wanupacturers 


2116 Keith Building * Cleveland 15, Ohio 


Fleur-O-Lier is not the name of an individual manufacturer, but of a group of 
fixtures made by leading manufacturers. Participation in the Fleur-O-Lier program 
is open to any manufacturer who complies with Fleur-O-Lier requirements. 


CERTIFIED 
im accordance 
with Test 
Requirements of 
Specifications of 


ELECTRICAL TESTING 
LABORATORIES. INC 
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PHE NEW 


LOOK 


By G. T. Morrow* 











HE office lighting market in 

the United States today, com- 

prises over 100,000 office build- 
ings with over 1,000,000 offices for 
5,000,000 workers. This is an oppor- 
tunity second only to retail stores as 
a market of lighting sales. Store 
lighting has progressed more rap- 
idly than office lighting because fine 
lighting installations in offices do 
not immediately produce tangible 
returns, as is the case with improved 
lighting, which generally 
brings more dollars into the cash 


store 


register. 

It has been said that every office 
worker is primarily an eye-worker, 
and inasmuch as many offices are 
inadequately lighted, we should do 
something about office lighting needs 
for saving energy, speeding up of 
work, reducing building 
morale, and for health protecting 
sight. 

The visual comfort of any light- 
ing installation is determined by the 
degree of success with which the 


errors, 


architect, engineer or the lighting 
consultant has put into practice, the 
principles of good brightness engi- 
neering. 


Brightness Key Factor 


Footcandles, while important, are 
no longer the primary criterion of 
good lighting practice. Our leading 





*Excerpts from a talk, delivered by 
G. T. Morrow, Vice President in Charge 
of Sales, Curtis Lighting, Inc., at the Tri 
State Lighting Exposition and Confer- 
ence sponsored by the Electrical League 
of Western Pennsylvania at Pittsburgh. 


lighting engineers for many years 
have been studying proper bright- 
ness ratios. 

Yes, that is the A B C of the New 
look. We see brightness, NOT il- 
lumination. The primary purpose 
of light, produce 
brightness and, of course, we need 
proper light as well 
light. 

Office 


seeing-tasks 


therefore, is to 
as adequate 
involves 


details 
have high brightness contrasts with 


work generally 


whose critical 
their backgrounds. In other words, 
office work commonly involves so 
called black or near black details on 
so-called white backgrounds, such as 
white paper. 
QUANTITY 
Going back to the fundamentals 
we know that in order to see an ob 


Footcandles 


ject: (1) There must be some light 
placed upon it; (2) the object must 
be of sufficient size; (3) there must 
be contrast between object and its 
background ; (4) if moving, we need 
a certain length of time to see and 
distinguish the object. 

Of the four factors mentioned, the 
one that we, as lighting men, have 
the most control over is illumination 
of the object (footcandles). Tet us 
a reading task, say the 
Reader's Digest, and these four fac- 


consider 


tors. Using 10 footcandles as the 
illumination, type is 8-point bodoni, 
contrast is white and black and time 
is not an element. \e can go to 
20, 30, 50 footcandles, or any other 
quantity of illumination, but if we 
want to read the Reader's Digest, 
the other factors remain constant 
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and we have no control over them. 
The New Look in quantity of 


light calls for high brightness con- 
trast between the critical detail and 
the background (i.e., black print on 
a good white paper). 

The following table shows what 
has been happening in the last 20 
years. Illumination has increased 
about four times since 1927. The 
figures for 1927 are interesting and 
can be remembered by some of us. 


| 2 candles 
a 10 footcandles 
ee 30-50 footcandles 
a ae ee oe 


candles? Research at the Utilities 
Research Commission’s Laboratory 
has indicated 85 footcandles as the 
limit for comfort after starting with 
225 footcandles and reducing in 34, 
(4, 14 steps and using several ob 
servers. 
QUALITY =Footlamberts 

There are four fundamentals for 
quality: (1) Brightness ratio; (2) 
uniform distribution over working 
area: (3) diffusion to avoid shadow ; 
(4) color. 

The New Look in quality light 
ing is found in brightness ratios. 
For the best conditions for seeing 
we must have high brightness with 
in the field of view. 
contradictory requirements but are 
complementary. The 
ratio is a means of evaluating the 
environment in which the visual 
task is placed and the goal for com- 
fort is the ratio of 1 to 1. When 
the brightness ratio is low within 


These are not 


brightness 
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the field of view, fundamentals 2, 3 
and 4 will be met. 
Goals For Quality Lighting 
The practice for 
office lighting gives the following : 
Brightness Ratio 


recommended 


Recommended Practice for 
Office Lighting 
\reas 
3-1 Task and immediate sur- 
roundings. 
and 
areas. 


Ratio 


10-1 Task more remote 


20-1 ‘Task and adjacent areas 
to luminaires or win- 
dows. 

40-1 Maximum anywhere in 
field view. 

The above gives the brightness 
ratios and the task is always greater 
than the surroundings. Basically, 
the surroundings may be as bright 
as the work or less bright, but never 
brighter. Where the surrounding 
is of greater brightness than the 
task, it is commonly called glare. 

In general, as the brightness of 
the work is increased by adding 
more light, the difference in bright- 
ness in the field of view must be 
reduced in order to provide equally 
comfortable seeing conditions. No 
brightness greater than task should 
be in the field of vision. 

Brightness Control 

Today, to obtain quality lighting 
with favorable brightness raties, we 
have low brightness luminafres with 
proper contour design and shielded 
lamps, utilizing either Alzak alu- 
minum, perforated steel, plastic or 
glass. The reflection factors of our 
environment, walls, ceilings, floors, 
furniture, desks, files, etc., should 
also be kept at a minimum as is il- 
lustrated by the table below. 

Recommended Reflection 
Factors 

Ceilings 

Walls 

Desk Tops 

DT ccitcnvivsesa wad 

Floors 

Reflected Glare 

A most important factor concern- 
ing the immediate surroundings is 
reflected glare. This factor is not 
taken into account in the glare fac- 
tor equation, but a warning is given 
that desk tops should be properly 
covered to reduce this glare to a 
minimum. <A highly polished ma- 
hogany or walnut desk top will read- 
ily demonstrate the seriousness of 
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wf UALITY 
@ BRIGHTNESS RATIO 
4 Uniform Distribution 
Diffusion to Avoid Shadows 


% Color 


QUANTITY AND QUALITY —the royal pair of good lighting are exemplified by 
King Louis Wagner and Queen Elizabeth Ann Sommers, residents of Ingram, Pitts- 
burgh, Pennsylvania, site of the Tri-State Lighting Exposition. 





t was Royal Pair of Good Lighting 





K ING IS FOR QUANTITY 


Check list of lighting levels: 


DIFFICULT SEEING TASKS 
50 or more footcandies 
Auditing and Accounting 
Business Machine Operation 
Transcribing and Tabulation 
Bookkeeping 
Drafting and Designing 


ORDINARY SEEING TASKS 
30-50 footcandies 
General Office Work 
Private Office Work 
General Correspondence 
Conference Rooms 
Active File Rooms 
Mail Rooms 


CASUAL SEEING TASKS 
10-20 feotcandies 
Inactive File Rooms 
Reception Rooms 
Stairways 
Washrooms and Service Areas 














CURTIS LIGHTING, Inc. 





The Royal Pair of Good Lighting 


UEEN IS FOR QUALITY 
Check list of Eye-Comfort factors: 





Low Brightness Luminaires: Luminaires 
should conceal the lamps and have 
low brightness surfaces in the nor- 
mal field of view. 

Low Brightness Ratios: All surfaces in 
the normal field of vision should be 
as uniform in brightness as practical. 

Light Distribution: Evenly distributed 
illumination permits flexible ar- 
rangement of office operations and 
helps assure more uniform bright- 
nesses. 

Light Diffusion: Shadows on work sur- 
aces are annoying and may be min- 
imized by diffuse illumination, pro- 
vided by a proper selection and 
placement of luminaires. 

Finishes: Desk tops should have a light 
mat finish to provide_a comfortable 
brightness ratio with the desk work 
and to avoid specular reflections. 
Light mat finishes are also recom- 
mended for ceilings, walls and office 
equipment to insure eye comfort. 

















HAND OUT CARDS by Curtis Lighting outline Quantity-Quality requirements. 


from its surface. 

Someone has recently said: “A 
powerful force is an idea whose time 
is NOW.” I believe that idea is 
Quality illumination. The time is 
NOW. Just how long it will take 


reflected glare 


us as lighting men to carry the mes 
sage of quality lighting to users de- 
pends on us alone. The two “Q’s’’ 
—i. e., Quantity and Quality—are 
your cues to adequate and proper 
illumination. 
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BEFORE: 


Bare 100-watt lamps gave lighting levels from 2 to 8 footcandles. 


AFTER: 


New fixtures and painting raised levels to 35 footcandles. 


Better Light—better Sight Angles 
On Better 


Light Sales To Schools 


Smart salesmen know that successful selling of lighting 


equipment and lamps to schools means playing all the angles 


and personalities involved from the school board on down 





OUR children will do better 
scholastically, will suffer less 
eyestrain, will have better pos- 

ture, less dental trouble, and may be 
less nervous—all because of a mod- 
etn engineered lighting plan for 
eye-saving illumination. A program 
devised by educators, lighting men, 
and supported by many groups 
throughout the country will light 
classrooms and also, teach school 
children the story of light and sight. 
Interest in better school lighting 
is rapidly increasing all over the 
country. Demonstrations and dis- 
cussions arranged by the interested 
groups have resulted in arousing 
ocal interest in many places. Local 
conferences have led to experiments 
in modernizing a few classrooms 
and these in turn to selling sorely 


needed relighting for schoolrooms 
throughout the country. ‘Lighting 
salesmen active in this field find that 
they are getting more and more co- 
operation and have been provided 
with a powerful sales convincer 

the health and happiness of children. 





We are indebted to the Better Light- 
Better Sight Bureau and The Edison Elec- 


tric Institute for permission to present 
here excerpts and illustrations from the 


BETTER LIGHT-BETTER SIGHT NEWS, 
Volume 16, Number 6. 

Any salesman who is interested in long: 
pull building of lighting sales to schools 
will find this material extremely valuable 
and helpful. 

The EDITOR. 
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The first part of the 
relighting classrooms is 
known to the salesmen of electrical 
wholesalers. Salesmen have been 
more or less pushing school light 
ing sales for some time. The new 
program, a cooperative effort by the 
Better Light-Better Sight Bureau 
and representatives of the lighting 
industry in consultation with the 
National Education Association Re 
search Division, provides the light- 
ing salesmen with still another aid 
in building lighting sales. 
Model classrooms relighted and re- 
decorated and used as examples to 
show how a schoolroom should be 
lighted are helping to sell a school 
relighting program. ‘Teaching the 
school children about light and sight 
is a program which will make Amer- 


program 
well- 


school 
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ica’s youth light conscious. Chil- 
dren taught the relationship and im- 
portance of light and sight will 
realize the necessity of adequate 
lighting wherever the are—in the 
home, office, factory or store. 

The Better Light-Better Sight 
Bureau recently devoted an entire 
issue of its bimonthly publication to 
relating the story of the new pro- 
gram and describing a few of the 
classrooms that have been relighted. 

Educators attending a_ school 
lighting conference in Mansfield, 
Ohio last spring had an opportunity 
to see for themselves how lighting 
can be improved in a typical class 
room. Two classrooms in the John 
Simpson Junior High School, where 
the conference was held, had been 
modernized. What the educators 
saw was a classroom before relight 
ing—and another classroom after a 
treatment that included new light 
ing, newly painted walls, black 
boards changed, daylight diffusers 
installed and the room equipped 
with new light finished desks 

Speakers at the school lighting 
conference emphasized that as chil 
dren advance through the grades in 
school there is first, an increasing 
percentage who will show evidence 
of eyestrain, and second, an increas 
ing percentage who show refractive 
errors sufficient in amount to re 
quire glasses 

Dr. Darell B. [larmon, executive 
director, Texas Inter-Professional 
Commission on Child Development, 
told the group that 
studies in Texas showed that the 


assembled 


percentage of children who could 
not see tasks as the curriculum de 
manded increased from 20 percent 
in the first grade to 80 percent in 
the fifth 
ing,” Dr. 


grade. “Improper light 

Harmon reported, “‘is 
probably one of the factors respon 
sible for this increase.” 

A Model Classroom In Texas 

Dr. Harmon has conducted ex- 
periments in the Rosedale School in 
Texas to control the progressively 
increasing percentage of eyestrain 
and refractive error cases and hold 
it constant. Factors in attaining 
this result are that the child be ready 
to read, that the child reads proper- 
ly and the illumination intensity for 
close work is maintained some 
where in the neighborhood of 20-40 
foot candles, and that the load of 
close eye work is not excessive for 
the age of the child. 
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All of the changes made in the 
classroom lighting were aimed at 
preventing a child from studying 
with a contrast of illumination in- 
tensity greater than 3 to 1 in his 
direct field of vision. This was ac- 
complished by: (1) Controlling 
and diffusing daylight by means of 
glass blocks and venetian blinds; 


(2) providing and diffusing arti 


Nyé 
we 


ficial light by fluorescent lights ; 
(3) cont: 


translucent troughs ; 
ing absorption and_ reflection 
light through wall paints, bl 
boards, furniture and floors; 
(4) arrangement of the seats 
desks. 

Dr. Harmon pointed out 
the above changes seem to re 
not only in avoidance of eyest: 


BEFORE: Poor lighting builds eyestrain, fatigue and develops poor posture. 
(2h oe) ie come eo a 


Ca) 2) re 


AFTER: Modern lighting improves attention, aids vision, builds better scholars. 
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BEFORE: Dark walls, floors and desks are a detriment to better levels of lighting. 


* 


AFTER: New light colors plus new light sources equal better seeing. 


but also in improved posture and 
diminished ner 
dental 
creased rate of growth. 


scholastic work, 


vousness and care, and in- 
Relighted Classrooms Arouse Interest 

Out on the West Coast last year 
an illumination engineer of the Pa 
John S 


Walsh, addressed a group of school 


cific Gas and Electric 0.5 


administrators on the subject of 
school lighting. Among those who 
heard Mr. Walsh was Miss Helen 


Dempster, health education consul 
tant of the California State Depart- 
ment of Education and of Chico 
State College. 

Miss Dempster decided that some 
thing had to be done to safeguard 
the sight of pupils and teachers. 
Schools with inadequate illumina 


tion, incorrect color schemes, poor 


control of natural light and other 
faults that 
therefore 


harm the and 


reduce 


cves 


efficiency must 
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be relighted properly and quickly. 

Within a few days Miss Demp- 
sted had made preliminary arrange- 
ments for the relighting of a class- 
room at Oakdale Elementary School 
in Chico. After this room was com- 
pleted, the project was extended to 
include a room in the Enterprise 
School at 


the Lincoln 


Redding, two rooms in 
School at the State 
Capital, Sacramento, two rooms in 
the Commodore Stockton School at 
San Francisco, and one in the John 
Gill Elementary School at Redwood 
City. 


chosen SO 


Centrally located cities were 
that 


sche « Is 


educators from 


neighboring might inspect 


the rooms. 
Wholesalers Cooperate 

The program was made _ possible 
by the cooperation of various bus! 
ness firms, which donated equip 
and The 
Northern California Electrical Bu 
reau, representing all 
the electrical industry, 


ment, materials labor. 
branches of 
contributed 
bactericidal _ fix- 
In all of the 
lighting 


fixtures, 
tures and chalkboards. 


liehting 


model classrooms, was 


carefully designed to insure an ade 
quate level of illumination, with an 
even distribution of good quality 
light and a minimum of glare. 

Since fixtures are only part of a 
engineered lighting 


modern plan 


for eye-saving illumination, — the 


rooms also redecorated. In 


were 


some rooms the windows 


were 
shaded with venetian blinds to pre 
vent The 


walls and ceilings were repainted in 


glare from the outside. 
light colors, tropic green and matte 
white, in order to increase the 
reflected light 
create more uniform brightness. 


amount of and to 
Dark, polished desk tops are a 
source of reflected glare and of ex 
with the white 
pages of books. Glare makes seeing 
difficult, 
forces the 


cessive contrast 


and excessive contrast 
make constant 
minute adjustments, with resulting 


strain. 


eyes to 


In order to avoid these con 
ditions, the desk tops were sanded 
and given a non-glossy finish in a 
light natural color. 

In some of the rooms floors were 
sanded and refinished to reduce con 
trast with the light walls and ceil 
ings. Sierra green chalkboards were 
substituted for blackboards, light 
colored pin-up boards for dark ones, 
and similar measures were taken to 
insure good brightness ratios. 

\s an added health measure, bac- 
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tericidal lamp units were installed 
in all the 
borne 

The combined effect of the im 
provements was to make the rooms 
and attractive. Children 
from the windows enjoy 


rooms for killing air- 


bacteria. 


cheerful 
farthest 
light as sitting 
Those in the 


good as do those 
next to the windows. 
handi- 
having to strain to see 
the chalkboard at the front. 
fortable seeing conditions make the 


rear of the room are not 
capped by 


Com 


children more attentive and lighten 
work. 
Relighting Need Is Great 
\nother model school lighting in- 
stallation made in Alabama 
when Albert Holland, lighting engi- 


the teachers’ 


was 


neer received a request from Mrs. 
Charlotte Peterson, principal of the 
Montevallo Grammar School to re- 
light its classrooms. Mrs. Peterson 
told the lighting men that she con- 
sidered four drop cords with a bare 
100-watt bulb on the end of each, 
far from sufficient for a 
reom. 

Mr. Holland surveyed the light- 
ing and made the following recom- 
mendations which were eventually 
carried out. That the lighting be re- 
placed with sufficient fluorescent 
units to give a lighting intensity of 
35 footcandles on the desks. This 
compared with 2-8 footcandles be- 
fore the new installation. 

Relighting Results—Amazing 

An interesting study reported by 
the Alabama Power Co. to the Bet- 
ter Light-Better Sight News de- 
scribed a striking demonstration of 
the effect of adequate lighting in the 
classroom. Clayton Albert, a for- 
mer commercial lighting engineer 
with the Alabama Power Co. ar- 
ranged with school officials to take 
a grade, divide the students equally 
as to scholastic ability, teaching 
half of them in an ordinary lighted 
school room and the other half in a 
room which had been adequately 
lighted according to the standards 
of that time. Careful records were 
kept, and teachers were alternated 
during the test period, so that there 
could be no question that the abil- 
ity of the teacher entered into the 
final results. Everything was done, 
in fact, to make the test as nearly 
The 
of the test were astounding—the 
students in the well hghted room 
had, at the conclusion of the experi- 
ment, a considerably higher average 


sche ¢ y] 


scientific as possible. results 
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BEFORE: Too much glare and inadequate artificial lighting tend to retard work. 


scholastic standing than those in the 
poorly lighted room. The theory 
that good lighting helped perform- 
ance was no longer a theory—it was 
a proven fact. 

Similar 
and 
lighting can reduce errors, and in- 
crease production. Tests in 
proved that lighted depart- 
ments made more sales than poorly 
lighted ones. 

In announcing that its new mate- 
rial designed for teaching about 
light and sight in the elementary 
schools was ready for distribution, 
the Better Light-Better Sight Bu- 
reau declared : 

“The need for this material has 
been noted for many years—not 
only in numerous requests made to 
the Bureau, but also in the thou- 
sands of requests for such material 
received by many companies in the 
lighting industry from classroom 
teachers, school principals, and 
other school administrators. 

“This new comprehensive pro- 
gram is aimed at filling the needs 
for instruction in this subject at the 
fifth and sixth grade levels and was 
prepared by the Better Light-Better 
Sight Bureau and _ representatives 
of the lighting industry in consulta- 
tion with the National Education 
\ssociation Research Division.” 

‘Better light for better sight is 
definitely considered by school au- 
thorities to be a subject on which 
children should be better informed,” 
says Ralph P. Wagner, chairman 


experiments in offices, 


factories proved that adequate 


stores 


well 


of the Bureau. “We know this as 
a result of a survey conducted 
the Bureau among some 146 school 
administrators in 26 states, and rej 
resentatives of country-wide opi 
ion. One hundred and forty-four 
stated there was definite need for 
information and material on this 
subject, and that they would use it 
if it were authoritative and 
available to them.” 

In April, 1946, the National Fd 
Association 


made 


ucation published a 
comprehensive manual for class 
room teachers in both elementary 
and secondary schools, entitled, 
“Teaching about Light and Sight.” 
The issuance of this manual, as its 
foreward indicates, was preceded by 
painstaking research and consulta 
tion with medical and health special 
ists, educators, and associations de 
voted to conservation of vision. The 
Better Light-Better Sight Bureau 
and representatives of the lighting 
industry cooperated with the NEA 
Research Division in perfecting the 
technical information in this valu 
able handbook 


Children Can Be Taught Need 
For Good Lighting 


Now, in turn, this new material 
prepared by the 
based on the instructional methods 
presented in the NEA _ manual 
Those concepts which can be sound 
ly and clearly presented in teaching 
fifth and sixth grade levels hav 
been selected, simplified and applied 

The teaching program consists 


Jureau has been 
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AFTER: Silvered bowl lamp fixtures with ring louvers give high level of light. 


of a booklet for school administra- 
tors and teachers, a guidebook for 
elementary school teachers, study 
leaflets, divided into three parts, 
quiz sheets for the leaflets, and 12 
large charts for classroom use. 

The program booklet entitled “A 
Program for Teaching about Light 
and Sight,” presents the entire plan 
to school administrators and class- 
room teachers. It shows in print 
the need, the history, and the con- 
tents of the elementary school 
project, for immediate use and for 
later reference. It describes the 
material used in the program and 
tells the story of the growth of the 
project. In a back-cover pocket are 
samples of all the materials, except 
the charts. 

A large part of the Guidebook is 
devoted to suggested class activities 
that make practical application of 
the points studied in the leaflets. 
For example, to illustrate the prin- 
ciple of “contrast” in seeing, it is 
suggested that a sentence be written 
on the chalkboard, using chalk the 
same color as the board. When the 
sentence is written with chalk of 
contrasting color it can be read 
much more easily. 

The three study leaflets are en- 
titled, “The Story of Light and 
Sight.” Each leaflet covers in four 
pages a separate part of the subject. 
Simply written and illustrated, each 
presents a major aspect of the see- 
ing work done by the child in his 
normal study, work, and play 
activities, 


Part 1, How Your Eyes Help 
You See, explains the meaning of 
seeing, describes the partnership of 
light and sight, and begins the train- 
ing of the child in care of the eyes 
and conservation of eyesight. 

Part 2, How Good Light Helps 
You See, explores the relationship 
of color and light, explains how we 
see by reflected light, and tells how 
light can be measured. 

Part 3, How to Use Light for 
Seeing, discusses the three parts of 
seeing (the eyes, the seeing task, 
and the light), details the main 
points necessary to be sure of hav- 
ing good light, and leads toward 
the establishment of good study 
habits and good seeing habits. 

With each leaflet is a separate 
quiz sheet devoted to each major 
part. The test questions are intend- 
ed not only to discover how well 
the pupils individually have grasped 
the subject matter, but also to indi- 
cate which parts of the work should 
be reviewed or approached again 
from another direction to insure the 
best understanding. 

Visual material for classroom 
use has been prepared in the form 
of 12 posters measuring 24x36 
inches designed to present simply 
one essential seeing idea in each 
chart. A series of three charts re- 


lates directly to each of the three 
parts of “The Story of Light and 
Sight.” A final series of three pho- 
tographs of home study conditions, 
is designed to lead the children to- 
ward the formation of good study 
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habits and improved lighting for 
study and reading. 

The Better Light-Better Sight 
sureau believes the material is of 
enough importance that electric 
utility companies, electrical whole- 
salers and contractors should make 
it available to schools in their local 
communities as a public service. 

The work is especially important, 
the Bureau stated, for the fact that 
it bridges a gap between the knowl 
edge that industry has acquired over 
many years of research and the 
knowledge that is presented in 
There has always been a 
lag of time between invention and 
development in industry and the 
teaching of these new facts in 
For instance, many of the 
principles about light and sight were 
known in industry more than twenty 
years ago, but only a minority of 
schools have taught them. Except 
in a few isolated cases the informa- 
tion has not been readily available 
in form acceptable for school use. 


sch Is. 


schools. 


With this new teaching program 
a new “social mechanism’ between 
industry and school systems has 
been devised in teaching about light 
and sight. 

The study course explains how 
important light is in seeing. How 
to judge the amount of light needed. 

The subject of using light to see, 
lists the three parts of seeing as the 
seeing task, the eyes and the light. 
The seeing task and the eyes cannot 
be changed except for some help by 
means of glasses, but the light can 
be changed, and it is important for 
good seeing that there is the right 
amount of light for each seeing 
task. 

The principles of good lighting 
are given and illustrated as follows: 
Having the right amount of light 
for each seeing task; being sure 
that the lighting is free from glare; 
having good amounts of light in the 
surrounding area; being sure that 
the light is well directed. 

School officials are tremendously 
interested in both the study course 
for teaching about light and sight 
and the improved lighting layouts 
for classrooms. The wholesaler’s 
lighting salesman who acquaints 
himself with the program, endorses 
it, and gives it his wholehearted 
support will find it to be a great 
help in selling not only school light- 
ing but more and better lighting in 


all fields. 
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THE first step in setting up a lighting sales campaign is an analysis of all prospects particularly in the industrial field for almost 
every industrial customer is a prospect for better lighting. Westinghouse photo. 


T HIS is the age of production 


Economists, statesmen, busi- 


ness leaders and even the 
unions agree that more production 
is the answer to lower prices, a high 
standard of living and our surest 
hope of maintaining the present sys- 
tem of democracy. 

Unfortunately, however, _ their 
thinking has been limited to the 
actual physical production of autos 
and eyeglasses and stoves and shov- 
els and all the other million and one 
items which keep the wheels of in 
dustry turning. They have not given 
proper consideration to the fact that 
sales to the ultimate consumer must 
be produced at the same rate. U1 
less this is done the stores, war 
houses and factories will soon b 
come glutted. 

The problem is therefore on 
which concerns every distributor 
and every salesman whether | 
works for a manufacturer, whol 
saler or retailer. 

: a : : ; Because this problem is so bi 
CLOSE analysis of prospects and their needs will uncover unusual 


er Ser . en Witty there is a grez : ati all 
lighting applications as this special slate picking installation in a large ne . Gren semge nom om 
coal mine, Westinghouse photo. about it in broad generalities. That 
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‘op Industrial Lighting Quotas 








sy Making M Sales Per Hour 
| »y Making More Sales Per Hour 
= 4 
To make more lighting sales per hour means building up 
‘| for the pay-off orders by talking better lighting to every 
present and prospective customer at every opportunity 
bien 
a] 
q By Russell E. Ebersole 
General Manager of Lamp Sales 
i Westinghouse Lamp Division 
' 
may be fine for the economists, ments. Perhaps he needs additional In all of this sales strategy one 
statesmen and the big boys, but as local lighting over machines, or a more important point should not be 
salesmen we should be specific and mercury job in high bay areas, or overlooked. It is—the man who 
work out our solutions for the floodlighting installation for plant has the lamp bulb contract has the 
smaller parts which vitally concern identification or protection. Usually — best chance of getting the order for 
us. If everybody did that the big the lighting in his office is better lighting equipment. So if you want 
problem would “be automatically than in plant work areas so you can to build your lighting equipment 
. solved. work on the extension of present business, build your lamp bulb 
So let’s talk about the industrial good lighting to other areas. sales. 
lighting portion of the lighting busi- Having analyzed your accounts Follow-through is another old saw 
ness and how we as salesmen can for possible lighting jobs you should to the successful salesman. Very 
a speed up the production of sales then Classify them, not by type of few worthwhile industrial lighting 
"3 make more sales per hour. jobs but by sales approaches. jobs are sold on the first call and 
¥ To save time let’s agree that For example determine which even fewer complete jobs are signed 
es there is a big market for lighting. jobs need engineering help and up after the initial presentation. A 
In the July issue of this magazine a_ which ones can be handled by the new lighting installation represents 
whole section was devoted to prov- plant electrician. On those needing a major capital investment. A lot 
’ ing that point. engineering help call on your local of people have to be convinced that 
= Now how can we make more public utility. Practically every it is a good investment. You may 
: sales per hour to that market? utility has a competent lighting spe- have to see half a dozen top men be 
= I have no magic formula but I cialist who will be glad to survey fore the order is signed. 
si can convey my idea better if you the plant and make specific lighting sut remember that every order 
will think of these three steps: An- recommendations. If you can pre- for a new installation is creating 
fe alyze, Classify, Follow-through. sent a whole series of jobs to your mew sockets and new sockets mean 
. ‘The word Analyze has been utility they can work better with recurring revenue in the form of 
? worked to death, but it is still the you. light bulbs, fluorescent lamps, start 
1“ first step in an efficient personal Next classify your prospects on ers and ballasts. 
‘ sales campaign. It means to select the basis of who is the determining Another point to remember is 
| the prospects so that you don’t factor in placing the order. Many that lighting installations are not 
' waste time trying to sell the hard times the man you are calling on is permanent in the sense that walls 
ones when there are easy immediate merely getting bids for submission and floors are permanent. Changes 
sales waiting for your attention. to some higher officers. If you in plant layout mean changes in 
Fortunately, on industrial lighting find out that the plant manager, the lighting equipment. Additional 
the prospect list is long, because al- plant maintenance man or electri- plant operations call for new and 
most every industrial customer on cian is a real factor you can often different lighting installation. 
your list is a prospect. If he has times help your cause by seeing You can make more sales per 
an old plant then he is a prospect for him and giving your story. Get- hour if you will talk lighting on 
, a complete lighting job. If he has ting to the right man saves many every call and pick up casual orders 
some modern lighting then he is a hours and results in quicker clos- which might ordinarily go to some 
9 prospect for additional improve- ing of the order. other supplier. 
8 , , ; _ 
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THE lines of the building give full effect to the lighting used outside the store but are used only when darkness begins. All 
in this ultramodern supermarket. The units themselves extend photos by Sylvania Electric Products, Inc. 


When Is Sold 
The Profit Curve Swings Upward 





IN the main selling area louvered fluorescent units are sur- THE produce section which is 90 feet long is backed by a 


face mounted in continuous rows with eight feet between rows. specially painted wall tying in with the store’s color scheme. 
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ON the sides of the store are recessed 150-watt R-40 type flood incandescent down 
spotlights on four-foot centers to provide accent lighting on specialty sales areas. 


HEN sufficient effort is put 
behind the sale of a lighting 
job to turn it from a run-of- 
the-mill affair into a Planned Light- 
ing installation then the buyer really 
secures his desired and _ needed 
lighting results and the 
wholesaler makes a profitable and 


electrical 


AN over-all view of the store gives some idea of the intensity 
and even distribution of the illumination furnished throughout. 


satisfying sale. 

The results from Planned Light 
ing accruing to customer and whole- 
saler alike, were particularly appar 
ent in this outstanding lighting 1n- 
stallation at the Lucky Store, San 
Leandro, California. 

This store with a floor area of ap 
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space and holds 


proximately 21,000 square feet re- 
quired 144 two-lamp troffer fluores 
cent fixtures, 240 four-lamp lou 
vered fluorescent fixtures and 58 re 
cessed incandescent down spotlight 
units—a total of 442 units. 


Wholesaler Profits From 
Planned Lighting 


Fixtures and materials required 
for the installation ran into a good 
Buckles-Smith 
Company, electrical wholesalers of 
San Jose, California, who handled 
the order. They point out that much 
time and thought was given to the 
lighting layout because Blair and 
Company, 


sized order for the 


owners of the store 
wished to create a supermarket that 
would be ten years ahead of its time. 

As for customer satisfaction, the 
installation when completed _ per- 
mitted a maintained lighting inten 
sity over the main selling area of 
100 footcandles, 85 footcandles over 
the checking stands and 75 footcan- 
dles around the sides of the store. 
Yet lighting and color were so co- 
ordinated that the lack of brightness 
contrast in the store allows desire- 
building examination of the mer 
chandise at all points and makes the 
store an easier place to shop. 

The lighting arrangements of the 
entire building were designed to 
give full effect to its architectural 
lines and help make the store appear 
massive on the outside but small on 
the inside with the appearance of 
shorter walking 
customer. 


distances for the 





THE lamp bulb merchandising display occupies a prominent 


twenty-five sizes, wattages and finishes. 
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IN remodeling this large printing plant strong emphasis was placed on the selection 
of a lighting installation that would make for greater work efficiency and production. 





AN extremely important part of the printing process is the cutting and binding 
operation which requires high levels of illumination for accuracy. 


® The printing industry 
with its tremendous con- 
tributions to our na- 
tional well-being and en- 
joyment deserves atten- 


HE right kind of light in the 

right quantity—so necessary t 

comfortable reading and stud) 
ing—is just as important a factor i1 
the printing of the material to hb 
read or studied. 

To the wholesaler’s salesman thi 
relighting of existing printing es 
tablishments and bringing them up 
to approved intensity levels offers 
a unique challenge and sales possi 
bility that cannot be overlooked. 

Each community has one or more 
of these establishments that, in the 
main, have thought of lighting only 
as something needed to continu 
operations and have given the qual 
ity of their lighting secondary or no 
consideration. They have not viewed 
it from the angles of increased pro 
duction, improved quality of work, 
less employee fatigue or the many 
other concrete benefits that good 
lighting can contribute to the opera 
tion of any business. 

There must be an_ educational 
job done by the salesman to ac 
quaint the printing establishments in 
his territory with exactly what im 
proved lighting can do for them. 

Never was there a more appro 
priate time for the salesmen to do 
this task than right now. Already 
competition is making itself felt in 
the printing industry resulting in 
the necessity of turning out top qual 
ity work in the shortest time possi- 
ble and proper lighting can do much 
to achieve this. 

A Pattern to Follow 

An outstanding lighting installa 
tion in the printing industry is the 
one in the recently modernized plant 
of the Kable Brothers Company, 
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The Profit Curve Swings Upward 


tion by the salesman 
who is anxious to put 
Planned Lighting to 
work for him... and to 
work for his customer 


located at Mount Morris, Illinois. 

When a major remodeling and 
building program was undertaken 
by the company J. B. Johnson of 
the Lighting Department, General 
Electric Supply Corp., Rockford, 
Ill., was called in to make the light- 
ing recommendation which subse- 
quently won him an I.L.E. Merit 
\ward. 


Planned Lighting Builds Orders 


The benefits to the salesman from 
selling Planned Lighting can be 
very easily seen from the order 
which Mr. Johnson was able to 
write as a result of the time and ef- 
fort he took to change the installa- 
tion from an ordinary fixture re- 
placement job to a fully planned one 
that would give the right kind of 
light in the right quantity. 

On the first floor of the remodeled 
building 308 three-lamp fluorescent 
fixtures were installed on 12 ft. 
spacing and mounted 12 ft. from the 
floor. The footcandles were in- 
creased from an average of 12 in 
this location to 50. 

In the basement section of the 
building where the bindery is located 
319 three-lamp fluorescent fixtures 
were installed on 14 ft. spacing and 
at a mounting height of ten feet giv- 
ing approximately 37 footcandles of 
light throughout the area. 

The installation when finished 
provided complete satisfaction not 
only to the management of the 
Kable Brothers Company but to the 
employees as well and Mr. Johnson 
of the General Electric Supply Corp. 
was able to chalk up an outstanding 
Planned Lighting installation. 








quantity, particularly in color work where registration must be exact. 


aw 
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THROUGHOUT the entire area of the bindery approximately 37 footcandles of 
light are furnished—a satisfactory level for worker comfort. 
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When Planned Lighting Is Sold | 
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THE skillful combination of several different types of light southern department store where these sources are used for 
sources greatly build up the “merchandising mood” in this decoration as well as for lighting purposes. 





THIS lighting installation is so designed that the attention of light sources themselves—a cardinal principle to follow in 
the customer is focused on the merchandise and not on the making store lighting recommendations. 
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The Profit Curve Swings Upward 


VERCOMING 6 | structural 

problems was no handicap to 

C. B. Marsh, Jr., Marsh 
Electrical Supply, Amarillo, Texas 
in laying out the lighting for Kline's 
Store—an installation that earned 
for him a Gold Seal Award at the 
last International Lighting Exposi- 
tion. 

Called in for consultation on the 
lighting, after remodeling work in 
the store was under way, Mr. 
Marsh proceeded on the premise 
that, “A lighting design should pro- 
vide an adequate level of illumina- 
tion of the right quality, but in de- 
signing, it must be kept in mind that 
the design should not call the at- 
tention of a merchant’s customers 
to the fixtures or the equipment 
used to produce this effect, but 
rather should focus the customer’s 
attention on the merchandise that is 


displayed ‘cr sale in the area.” 

The chief problem in the lighting 
recommendation was that the illu- 
mination had to be used not only for 
selling but also for decoration and in 
such a way as to allow for blending 
of a multi-color, color scheme. 

To achieve the desired effect sev- 
eral types of lighting sources were 
employed in the installation. 

Cove lighting was liberally used 
throughout the selling area as a 
source of general illumination. It 
is interesting to note that one diffi 
culty to overcome in the installation 
was the difference in ceiling heights ; 
the main ceiling height being eleven 
feet, six inches while the drop ceil- 
ing portion was nine feet, three 
inches in height. Both photographs 
clearly show how this difficulty was 
overcome, 

Direct lighting also contributed to 


the general illumination and_ spot 


lights were introduced into the drop 
ceiling for highlighting. 
Shadow box lighting was used 


around the edges of the selling area, 
focusing attention on the wall dis 
plays and helping to build the gen- 
eral level of over-all illumination. 

The result was that the store with 
an approximate area of 4,022 square 
feet had an average level of illumi- 
nation after installation of 42 foot 
candles. 

\s for customer satisfaction the 
owner of the store reported that the 
lighting installation more than met 
his expectations by highlighting the 
merchandise in the proper places, 
blending perfectly in others and 
bringing out every detail of the color 
scheme effect desired — another 
worthwhile installation — resulting 
from proper planning. 





- Good lighting can add enjoyment to eating 


ORRECT lighting in a restau- 
rant contributes immeasurably 
to the enjoyment of food and 

when Watt and Shand Department 
Store of Lancaster, Pennsylvania, 
decided to convert a_ part of 
their basement into a_ restaurant 
great stress was placed on a plan of 
illumination that would be ideal for 
food service. 

The physical characteristics of the 
area rather complicated the layout 
for F. N. Cooper of Jno. Graybill 
and Company, Lancaster electrical 
wholesaler, in that the ceiling was 
only nine feet in height. In addi- 
tion to this the height was further 
restricted by the presence of change 
tubes to the cashier’s office and the 
sprinkler system pipes which in 
some cases were as low as seven 
feet from the floor. 

Since this was to be a Planned 
Lighting installation much time and 








THE contrast between the old and the new in lighting is shown here with the 
incandescent at left and the new fluorescent cove lighting at the right. 
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thought was given to a recommen- 
dation that would allow the lighting 
to be greatly diffused and yet en- 
tirely adequate for the 
which it was designed. 


purpose for 


The entire area in 
devoted to the 


the basement 
restaurant consisted 
of six bays approximately 25x18 feet 
and it was decided that the only pos 
sible way of achieving a soft and 
shadowless project would be to cre- 
ate a cove in each of the existing 
beams, which divided the area into 
six natural bays 

Phe coves which were built hy the 
general contractor to specifications 
extended approximately 12 inches 


from the wall line of the beams, and 


COVE lighting has been used to good advantage in lighting 
this basement restaurant of a department store since sprinkler 


the ogee, tilted at about 30 degrees 
was five inches in height. 
sulted in a 


This re- 
very narrow tolerance 
from the top of the mounting to the 
ceiling. 

lor this reason, the lighting strip 
was placed at the extreme rear of 
metal reflec- 
tor raised approximately 34 of an 
inch above the ogee was used. 


the cove and a sheet 


his made it possible to achieve 
the “spill-light” necessary to “wash”’ 
the ceiling area without the usual 
and undesirable dark spots. 

40-watt high power factor strips 
were used throughout, six on the 
longitudinal of each bay, four on the 
lateral and each equipped with 3500 


degree white fluorescent lamps. 

The only deviation from the cove 
lighting was made with 
down lighting under the service bar 
In the latter area a maintained in 
tensity of from 18 to 20 footcandles 
was secured and in the work area 
under the service counter 28 to 30 
footcandles. 

The job was so designed that the 
south and north may be 
lighted as a unit, the east and west 
as a unit and during the busy hours 
all four sides. 

This Planned Lighting installa- 
tion was another Gold Medal Award 
winner at the International 


ct yncealed 


coves 


last 
Lighting Exposition. 





pipes and change tubes imposed an unusual handicap and 
prevented utilizing the regular hanging methods. 
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THE “PACKAGED DEAL.” approach involves: Gathering info rmation about the operations to be lighted, going over the pro- 
posed installation with a lighting specialist, and then presenting it to the prospect as a package. Lighting Prods. photo. 








By Dan Dunne* 


ANY gor 11 wholesaler’s sales- 
men, when they start out to 
answer a request by a cus- 

tomer for a new lighting installation, 
take great delight in recommending 
as little and as inexpensive equip- 
ment as possible. In so doing they 
feel that they can relight the cus- 
tomers’ premises with the least 
equipment at the smallest cost there- 
by doing the customer a great favor 
and gaining a friend forever. 

This certainly can be classified as 
a defensive attitude and yet one that 
is taken all too often by otherwise 
hard-hitting salesmen. 

In the case of new installations, 
the salesman is apt to feel that the 
lighting equipment is the last thing 


*General Sales Manager, Lighting Prod- 
ucts, Inc., Highland Park, I[Il. 
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to be purchased and by this time 
the customer has probably just 
about run out of money. 

I recall an instance a number of 
years ago in the days of incandes- 
cent indirect lighting when I was 
waiting to see the buyer of a large 
department store, to close a_ deal 
involving the purchase of about 
$1200 worth of fixtures to relight a 
newly remodeled shopping area in 
the store. 

As I sat waiting to see the buyer 
the feeling kept coming over me 
that he was going to kick like a steer 
as he had previously when _ the 
$1200 price was introduced for the 
fixtures. 

Seated next to me in the buyer’s 
office was another huckster and we 
started a casual conversation. In the 
process I discovered that my fellow 
huckster was also getting ready to 


approach the same buyer I had to 
see, only he was selling floor cover 
ing for the same area for which | 
was attempting to close the deal on 
the lighting fixtures. I asked him 
what he was getting for the floor 


covering. Ile said his figure which 





Dan Dunne 





he thought would get the business 
was approximately $8000. 

I thought to myself, “Am I a 
chump!” Here I am worrying about 
trying to get $1200 for lighting fix 
tures with all the tremendous sell 
ing advantages of good lighting and 
this fellow is going to secure an 
order for $8000 for something that 
people just “walk on.” 

In a recent study of ‘How Sales 
men Spend Their Time” conducted 
by Dr. James H. Davis at the Busi 
ness School of Ohio State Univer 
sity, it was discovered that while 
sales resulted in 13 percent of the 
calls when an item was mentioned, 
success was achieved in 54 percent 
of the attempts when the customer 
was given a reason to buy. 

In selling good lighting equipment 
today we not only have a tremen 
dous variety of equipment to choose 
from, equipment that can fill nearly 
every possible need, but we have an 
endless number of excellent reasons 
why the customer should buy. 

Take as an outstanding example 
the field of store lighting applica- 
tion. This is today one of the most 
fertile fields for selling good light- 
ing in existence. From the begin- 
ning of the War until very recently 
the store owner could not install 
good lighting if he wanted it. First 
because War priorities did not per- 
mit the store owner to purchase or 
install new equipment and later be- 
cause there was so little good equip- 
ment available in quantity that it 
could not be obtained at any price. 

Now that well-made, carefully 
engineered and correctly designed 
equipment is again available, let 
us not forget that we must approach 
the store owner with good, solid 
reasons to buy and not with the 
same old, low pressure sales ap- 
proach, “I’ve got a big stock of fix 
tures . . . how about an order?” 

What are some of the reasons 
why the store owner should install 
an up-to-date lighting system now? 

First, a Planned Lighting instal 
lation will make the store more at 
tractive. 

Second, with good Planned Light- 
ing customers can see more quickly 
the merchandise on display. 


THE COMBINATION study hall and 
cafeteria of this school is illuminated to a 
level of 40 footcandles. F. W. Wakefield 
Brass Co. photo. 


102 





STORES are probably the most fertile field for selling good lighting today—and 


there are plenty of reasons why the owner's should buy. Lighting Prods. photo. 


Third, with good Planned Light- 
ing the customer’s attention can be 
directed to certain island displays 
that the merchant is featuring. 

Fourth, with good Planned Light- 
ing the colors of fabrics, the weave, 
the excellent workmanship of the 
maker all stand out to create selling 
advantage to the merchant. 

Fifth, with correctly Planned 
Lighting the environment within 
the store will create a pleasant sales 
atmosphere . . . in the case of a va- 


riety store lots and lots of good 
glare-free general illumination 
in the case of the expensive dress 
shop good general illumination plus 
models and niches hi-lighted to give 
a “stage within a store” effect. 

In addition Planned Lighting can 
be said to attribute to faster cus- 
tomer selection, fewer returned 
goods because of inadequate light at 
time of purchase, a more cheerful 
atmosphere and improved working 
environment for sales personnel. 
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THE SALESMAN who can present the planned lighting program as a “Packaged 
Deal” will reap the benefits in larger unit volume sales. Day-Brite photo. 


rea- 
sons why” a merchant should pur- 
chase good Planned Store lighting 
right now. Why should he wait? 
The longer he waits the more ad- 
vantage he gives to his competitor 
down the street who has “seen the 
light” and installed Planned Light 


There are many more good 


ing. 
One reason why many _ good 
wholesalers salesmen fail to chalk 


up sizable orders on complete light- 
ing installations is because they have 





not kept pace with one of the tricks 
of modern’ merchandising — the 
“Packaged Deal.” 

For example the old way to sell 
a lighting installation in a store was 
to walk thru the count the 
outlets and then say “Well you have 
twenty outlets and I have a fixture 
here for $25.00 that makes a 
total of $500.00 for fixtures.” 

Then the haggling started—not 
about the $500.00 but about trying 
to get a better price than $25.00 for 


store, 
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the fixture or, if not then the buyer 
would attempt to buy a “cheaper” 
fixture that would “Do just about 
the same job.” 

But that is not the way the mod- 
ern marketing man bill of 
goods and we should take a cue from 


sells a 


his operation. 


The modern salesman should 
adopt the “Packaged Deal” ap 
proach to the sale of a complete 


lighting installation. 

First, when he is called in for 
consultation 
what kind of merchandise is being 
sold—to what 
the flow of 


niches and traffic stopping display 


he should determine 


class of customer 


traffic where wall 


islands are located, plus such good 


general considerations as dimen 
sions of room, location of present 


outlets and switches, and finally col 
light 


~ 


ors of walls and ceilings after 
ing equipment is installed. 

Armed this information 
the wholesaler’s salesman should go 


with 


over the proposed installation with 
his lighting specialist or his local 
utility lighting engineer. When a 
complete Planned Lighting layout 
has made the salesman 
sents it as a complete package to the 
merchant emphasizing during the 
sales presentation all the reasons 
why the merchant should buy. 

At the close of the presentation 
the buyer asks the $64.00 question, 
“What will this cost me?” The an- 
swer is one figure complete. Not so 
much per fixture. This one com- 
plete figure for the entire Planned 
represents in 


been pre 


Lighting installation 
lighting language the modern con- 
cept of the “Packaged Deal.” 

The salesman who knows the rea- 
sons why the store owner should 
buy, who knows how to go about 
the Planned Lighting 
program as a “Packaged Deal’ to 
the storeowner, will reap the ben 


presenting 


efits in more and larger unit volume 
lighting sales. 

Since the sales of lighting equip 
ment and lamps account for nearly 
one-third of the 
ume, the top lighting salesman in 
the wholesaler’s organization will be 
becoming the top 


wholesaler’s vol 


on his way to 
salesman in his company. 


THE “OPEN FRONT” design of this 
automobile show room is accentuated by 
its carefully planned lighting system. 
Edwin F. Guth Co. photo. 
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From Coast to Coast 
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From Coast to Coast electrical wholesalers 
know that their lighting showrooms are a 
major factor in the development of lighting 
sales. Selected at random from our files and 
presented on the following pages are a few 
photographs of wholesalers’ lighting fixture 
displays. 


e The photographs do more than just portray some 
fine displays of lighting fixtures. They emphasize the 
fact that wholesalers are aggressive in the promo- 
tion of lighting sales. They indicate that wholesalers 
realize lighting is big business. The photographs show 
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that wholesalers have found lighting sales the key 
to large sales of other equipment—sales of conduit, 
panel boards, locknuts, tape, etc. 


e Almost every electrical supply house selling light- 
ing equipment today has a lighting showroom—a 
showroom that is as attractive and complete as pos- 
sible. The carefully trained electrical wholesaler's 
staff stands ready to assist wholesale buyers. Con- 
tractors and dealers make full use of the suppliers’ 
fixture display rooms in concluding many successful 
sales to their customers. 
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FLUORESCENT lighting adds modern touch 
to bookcase—and saves eyes besides. G.E. photo. 
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FIXTURES designed to complement—and compliment—modern interiors 
are spearheading fluorescent lighting’s surge into the home. Sylvania photo. 
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By G. W. Field* 


ELIEVE it or not, you are 
face to face with a budding 
revolution in America! But 
there is no need to be alarmed; this 
is the of revolution Webster 
defines “a total radical 
change.” 


sort 
as or 
And it is one that is cer- 
tain to gain the immediate and en- 
thusiastic approval of every sales- 
man, wholesaler, jobber, contractor 
and dealer in the electrical lighting 
held: 
America’s 
fluorescent ! 
Before you lies a vast, profitable 


homes buying 


are 





_ *Vice President and Director of Sales, 
Varkstone Manufacturing Co., Chicago. 








market for home fluorescent fix- 
tures that has been estimated at 
about 15 million units per year for 
the next ten years. Actually it is 
not a new market, having already 
been in existence for several years. 
sut its spontaneous growth has un- 
til recently far outdistanced the 
fluorescent fixture industry’s ability 
to keep pace. And although efforts 
have been made in the past to tap 
its rich potential, results were far 
from sensational and the surface 
has been barely scratched. 

Since 1939 fluorescent lighting has 
been making steady yet relatively 
unspectacular progress as a new 
home lighting medium. Its greatest 
development has been directed to- 
ward commercial and _ industrial 
uses. A few years ago, fixtures 
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were largely a matter of bare tubes, 
exposed sockets and a simple sheet 
metal reflector designed to meet only 
the requirements of the industrial 
and commercial establishment. Few 
fixtures were designed specifically 
to capture the residential market. 
Glamour was unknown and little ef- 
fort was made to stimulate home 
use of fluorescent lighting except in 
kitchen and bathroom. 

Then, as the nation’s productive 
might began to organize for war, the 
demand for industrial fluorescent 
fixtures speedily overtaxed the com- 
bined capacities of established man- 
ufacturers. Almost immediately 
there was a mushroom growth of 
several hundred new producers. It 
was the combined efforts of all man- 
ufacturers, old and new, large and 
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MADE-TO-ORDER for present trends in interior decorating are today’s fluorescent 
fixtures for the home—a ready market for energetic salesmen. Sylvania photo. 


small, that provided the fluorescent 
fixtures vitally needed by thousands 
of war plants, military installations 
and war-essential civilian enter 
prises. 

Thus, long before the war’s end, 
with much of the population in uni 
form or engaged in war production, 
fluorescent lighting had gained uni- 
versal acceptance through its use in 
war plants and in the armed forces. 
Almost without exception every 
family in the nation had come to 
know and appreciate the advantages 
and desirability of fluorescent light 
ing... and literally millions of per 
sons wanted it for their houses and 
apartments as quickly as it could be 
made available. This fact is amply 
demonstrated by the surge of home 
fluorescent fixture sales that began 
late in 1946. 

Unfortunately, however, the in 
dustry was not in a position to prop 
erly cope with this tremendous new 
demand when the shooting stopped. 
Manufacturers who attempted to 
meet the market immediately, did so 
by making fixtures of a utilitarian 
design. As previously pointed out 
the public soon gave ample evidence 
that it wanted fluorescent lighting 
and also, that it wanted more beauty 
and better styling in fixtures as well 

In the meantime, among the hun 
dreds of fluorescent fixture manu- 
facturers in production at the end 
of the war, there were a few who 
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recognized the real challenge hid- 
den in the vast potential of the 
home market. ‘These far-seeing or- 
ganizations devoted themselves to a 
period of post-war planning involv- 
ing long and careful study and ex 
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perimentation. Artists and desig: 
ers were employed in cooperati 
with skilled engineering talent 
seek out the features most desirab|; 
in home surroundings and devel 
fixtures incorporating them. 

Ceiling fixtures, wall bracket 
pin-up lamps, desk, table and_ be 
lamps are now available in a wi 
variety of sizes, strikingly attractiv: 
designs and colorful finishes. De 
signed and styled not only for max 
mum illuminating efficiency but als 
to add charm and comfort to any it 
terior, these new fixtures are the 
products of manufacturers who a1 
determined to meet both the needs 
and the desires of the vast hom 
market. 

The American revolution in home 
lighting is one of your biggest sell 
ing opportunities. The market for 
home fluorescent fixtures is ready 
and waiting. The merchandise to 
meet and satisfy the demand is 
available. Study and sell these 
fluorescent fixtures that offer beauty 
and distinction for every room in 
the home. Then make sure that 
your contractors understand this is 
their opportunity too, and you are 
well on the road to a new peak of 
sales volume and increased profits 


CEILING fixtures, wall brackets and a variety of lamps are available for tapping the 
rich fluorescent sales potential that exists in the American home. G. E. photo. 
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REVERE LIGHTING EQUIPMENT FOR SERVICE STATION— 
SPORTS—INDUSTRIAL and MARINE LIGHTING comes to you 
with the nearest thing to profit insurance you can get... The 
complete line is studded with exclusive features that contribute to 
customer preference and the ease of wiring and maintaining are 
big factors in satisfying users of Revere units. Active research 
and product improvement Keep Revere Quality at the top. Tie 
up with a line that's “paid-up insurance” on quality, satisfaction, 
and profits for now and years to come. 


CLUSTER LIGHT 


A shining example of Re- 
vere development to pro- 
mote the sale of petro- 
leum products. One to 
five top floods may be 
used. Designed primarily 
for Service Station use— 
it offers possibilities in 
many other fields, such 
as for used car lots, golf 
driving ranges, carnivals, 
playgrounds, factory 
yards, etc. Unit may be 
mounted on a pole or 
atop any existing area 
lighters to increase in- 
tensities where desired. 
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REVERE PYLON-LITE 


Designed to create an atmosphere of refinement at 4 
the sales area. its top area lighter (No. 3650-8) 3 
. is available with one, two or three top floods. : 
* 3, Glass column, fluorescent lighted, imparts a rich 
glow of light. Area and top floodlights can be 
had In colors to match station color scheme. 










4200 Series 
Enclosed Floodlight 


2 Practical—Easy to install and 
Sf, maintain, our No. 4200 enclosed 
~ flood has rotating feature with de- 









gree marking. It is the ideal unit 
for sportslighting, service station 
with long approach drives, lumber 
yards, billboards, and other large 
areas. 750—1,000—1,500 watt. 
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A 
~~ 3080—Open Type Floodlight. For 
‘ lighting large areas. Alzak Alum- 
inum Reflector. 300 to 1,000 Watt. 
























Rotating Beacon 


—Designed in accordance with 
C.A.A. Specifications for Class | 
and Class 2 airports. Turntable 
supported in sealed bearings. En- 
closed globe is hinged to permit 
easy access. 


FLOODLIGHTS 


From 150 to 5,000 Watt 


The Revere line of floodlights meets every floodlighting requirement. The giant 5,000 watt job 
shown here was designed to illuminate Soldier Field, Chicago, where a battery of these Super-floods 
turns night into day at important Sports events. 


REVERE ELECTRIC MFG. CO. 


6011 BROADWAY ° CHICAGO 40, ILLINOIS 
Indoor and Outdoor Lighting Equipment to Serve Every Need 















The Famous Re- 
vere Hinged 
Floodlight Pole. 
Eliminates haz- 
ardous climbing 
to clean or serv- 
ice floodlights. 
20, 24 and 


30 foot F 
mounting f 
heights. 
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TMs special section is compiled by Electrical Wholesal- 
ing as a part of its service to the electrical wholesal- 
ing industry. Through its use a better understanding of 
the scope of the lighting fixture field and the types and 
sizes of fixtures available can be obtained and used by 
the salesman in making lighting recommendations—en- 
abling him to do a bigger and better sales job. 


The brief specifications listed here have all been fur- 
nished by the manufacturers, but we are advised that 
details and prices are subject to change without notice. 
We regret that some manufacturers are not listed since 
their material was received too late or in unusable form. 
The EDITOR 
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Ne. ef Lamp List No.of Lamp List 
Gat. Ne. Type Lamps Watts Special Features WL Price | Cat. Ne. Type Lamps Watts Special Features Wt Price 
350 E. 182nd St. 1 . bth 
ACME LITE PRODUCTS CO. wouis nt. | AMERICAN METALCRAFT CORP. St hsp, Mo 
B-1 RES 1 Bed lamp. plastic 2tbs. $4.50 | 104 COM-F ‘ Louver 27 ths. $49.95 
1600 P 1 5 Die-Cast desk lamp 10 “ 10.00 | 1024 COM-F 2 i Louver 17“ 39.95 
1048 COM-F 4 9678 Louver 4g “ 95.00 
1042 COM-F 4 20 Louver 18 “ 39.95 
1050 COM-I-SP 1 150 Adjustable 11“ 16.50 
1050-A COM-I-SP 1 150 For corner _ 19.50 
1424 F-IND 2 40 Easy maintenance 25 “ 21.80 
1444 F-IND 3 40_- Easy maintenance hy 31.95 
on ane 2 100 Easy 40 “ 42.95 
° 3917-25 N. Kedzie Ave COM 4 40 Open 28 “ 34.95 
ALL-BRIGHT ELECTRIC PRODUCTS CO. cheat, | as COM-F 2 40 Open o* ne 
CR-201 IND-F 1 2 950 | 1124 COM-F 2 4 Troffer 31 “ 31.95 
CR-202 IND-F 2 2 ar 
CR-401 IND-F 1 40 18.00 
CR-402 IND-F 2 4 26.00 
| tem = OF 2am am 
a) + 
7 aim | ART SPECIALTY COMPANY at 
ass 6 . Flexo F-P lor2 1 j , 
“|B uo COME 4 lass ance S65) | Fem = FP lw? 15 Adsl ‘eer 
| ° enclosed : Litemas : 7 ¢ 
RUL-204 COM-F 4 20 Glass enc., louver 36.50 ” ” . oo . ” 
RUL-402 COM-F 2 40 Glass enc., louver 4.00 
RUL-404 COM-F 4 40° Glass enc., louver 61.50 
RUL-1002 COM-F 2 100 Glass enc., louver 81.00 
REC-220 COM-F 2 > Recessed-screw cover - 
REC-320 COM-F 3 Recessed-screw cover ' 112 East 19th St 
pM REC-420 = COM-F = 4—20_-Recessed-screw cover 250 | ATLAS STEEL PRODUCTS CO. New York 3, N. Y. 
REC-220 COM-F 2 0 Recessed-hinged cover 29.50 | $124 F 1 20 Unwired 
REC-320 COM-F 3-20 Recessed-hinged cover 33.00 | S148 F 1 40 Unwired 
REC-420 COM-F 4 20 Recessed-hinged cover 36.50 | INDI48 F-IND 1 40 Unwired 
REC-240 COM-F 2 40 Recessed-hinged cover 56.00 | IND248 F-IND 2 40 Unwired 
REC-340 COM-F 3 40 Recessed-hinged cover 64.00 | IND348 F-IND 3 40 «Unwired 
REC-440 COM-F 4 40 Recessed- cover 73.00 | FI1448 COM-F 4 40 Unwired 
REC-7100 COM-F 2 100 Recessed-hinged cover 62.00 ' F10248 COM-F 2 40 Unwired 
KEY DESIGNATIONS FOR SPECIAL FIXTURE FEATURES 
iknkGatcemes Airport Lighting Oe Fivorescent MEET Mercury Mes Caanwwine Stage Lighting 
eee Cold Cathode Fhvcciscccsves Floodlight er Outdoor _ ere Spotlight 
ee Commercial ry rae Highway Lighting Pecicnseereee kees cu Portable _ Sree Street Light 
ee Dust-proof Di ctknernisianed Incandescent EOC Ee Residential Ee Show Window 
_ Ae ee Explosion-proof ES eee Industrial sss secerbwxeaaon Showcase Wis wenwsees Vapor-proof 
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semi-recessed 


Ne. of Lamp 
Type Lamps Watts Special Features 
F-IND 2 100 Unwired 
F-RES 2 20 Unwired 
F-RES 1 32 Unwired 
F-RES 2 18 ‘Unwired 


M. B. AUSTIN COMPANY 


100 
100 


vP 1 
vP 1 
vP 

vP 

FL-0 1 
FL-0 1 
FL-0 1 
FL-0 1 
FL-0 1 


F-IND 
F-IND 
F-IND 
F-IND 
F-IND 
F-DP-VP 
F-DP-VP 
v-VP 
v-VP 
F-IND 2or 
COM 
COM-F 
F-IND 


F-IND 2 
F-IND 2 
1-IND 1 
1-IND 1 


1-IND 1 
1-IND 1 


@& ew ro W Po & PO PRO wh 


n> 


i 
40 
40 
40 
40 
40 
40 
40 
40 


THIS ultra-modern men’s store is lighted 
by a combination of fluorescent and in- 
candescent fixtures in continuous rows. 
The incandescent down light boxes are 
and have 
match the fluorescent units flush mounted 
on the acoustical tile ceiling. Frink Cor- 
poration photo. 


Clear Globe only 
All aluminum 14” refi. 


12” refi. (for external wiring) 
14” refi. (for external wiring) 
12” refi. (for internal wiring) 
14” refi. (for internal wiring) 


BENJAMIN ELEC. MANUFACTURING CO. 


0 “Springlox” lampholders 
“Springlox” lampholders 
27° “Shield-Flo” 


Closed-end, Porc. Enam. 
Closed-end, Porc. Enam. 


Type TX, Porc. Enam. 
Type TX, Porc. En . 
Type 11G-Dust Tight 
Type 11G-Dust Tight 
“Lite-Line 40” 


“Sky-Glo” Louver System 


“Rex-Lite 40” 
Closed-end, Pore. Enam. 


Open-end. Porc. Enam. 
“Lite-Line 100” 
“Turn-Lox” RLM 
“Turn-Lox” RLM 


“Turn-Lox” RLM 
“Turn-Lox” RLM 





moldings 


Northbrook, Illinois 
Hub tapped for 3” rig. cond. 
4” Sq. for outlet box 
Steel guard only 





v~nnrpP " oes 
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Cat. No. 


5571 
5680-G 


5681-G 
$1822L 


E1875 
E1876 


E1877 
N7480 


174 
7166 
7168 
1178 
T511 
7312 
7513 
8500 
8503 


8513 
8514 


2152P 


2152PTS 


3152P 


3152PTS 


2160P 


| 7160P 
4P040C 
4P040CTS 





1-0 
1-0 


1-0 
1-0 


1-EP 
1-EP 


1-DP 
1-DP 


I-DP 


IND-F 
IND-F 


IND-F 
IND-F 


IND-F 
IND-F 
IND-F 
IND-F 
IND-F 





| BRIGHT LIGHT REFLECTOR CO. 
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No. of Lamp List 
Lamps Watts Special Features Wt. Price 
1 150- “Master” Sign 33 4.20 
200 
1 150- “Column-Lite” 18} “ 15.00 
200- 
300 
1 300- “Column-Lite” 223 “ 15.00 
500 
1 z “Emblem” Sign 3¢ 2.60 
1 
1 60 “Stock-Bin-Lite” hs 3.80 
1 75- “Stock-Bin-Lite” 3.90 
100 
1 150 “Stock-Bin-Lite’’ - he 4.00 
1 750- High Bay. Porc. 9.70 
1500 
1 300- Spread High Bay 2" 11.00 
500 
1 300 Concentrating High Bay §} 13.00 
500 
1 .. Concentrating High Bay he 15.50 
1 
1 750 Spread High Bay 7° 15.50 
1500 
1 75- Types 1-C-D 10 “ 22.25 
100 
1 150 Types 1-C-D 10 “ 22.-15 
1 200 Types 1-C-D 10 “ 31.75 
1 100 Types II-G 5° 11.50 
1 200 Types II-G i « 16.50 
1 100 Types II-G i 11.50 
1 150 Types II-G 15 40 
Fairfield & State 
Bridgeport 5, Conn 
2 40 RLM open-end, porc.enam. 30 lbs. $30.00 
2 40 RLM open end, porc. enam., 31 " 31.00 
Turret sockets 
3 40 RLM open-end, porc.enam. 35 " 41.00 
3. 40 RLM open-end, porc.enam. 36 " 42.50 
Turret sockets 
2 100 RLM open-end, porc.enam. 51 " 55.00 
2 100 RLM closed-end, porc.enam. 60 " 62.50 
2 51 Slimline 64" 67.50 
4 40 8 Continu-Lite 60" 58.00 
4 8’ Continu-Lite, Turret sockets 62 " . 






































FROM COAST TO COAST. 








% SLIMLINE F 


‘LUMINAIRE, 


i coe 


_A 1 Sales GETTER! | — 
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"The "ROCKET" is the preferred Slimline 


Luminaire and rightly so. . . 


Overall illumination is efficient PLUS 
flexible spotlighting — it is engineered 
for easy installation and maintenance, 
featuring hinged connecting bands for 
simple re-lamping — well constructed of 
high quality material and superbly fin- 
ished in a lustrous baked white enamel 


with chrome trim—can be used individu- ou 
ally or in continuous rows with SPOT- une 
LITES between units. Our NEW RE- on 
DUCED PRICE gives you a chance for 
instant sales . . . the SUN-LITE ROCKET 
© All Fixtures A.F.L. is the lowest priced Slimline Luminaire 
prod _ end of high quality. COM 
- ; We invite Electrical Wholesalers to write oa 
nderwriters Lab- 
oratory Approved for sample of this popular best seller— 216, 
° ° 2118 
priced right! 79 
i; 


Siingite MANUFACTURING COMPANY 


Successors to Lincoln Manufacturing Co. 


ane 555 BELLEVUE AVENUE . DETROIT 7, MICHIGAS 
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6PO40C 
6POAOCTS 
T48GL 
512-520 
900-950 


617-651 


? 3750 
8750 





0 
605 
2OTB 
m 


SE-408 
oe 

408 
LS-408G 


COMPCO CORPORATION 
ri 
2116, 
118 
ag 


65 footcandles maintained throughout this 
super market help to make shopping se- 


lection easy and speed the customer 
through the store. John C. Virden Co. 
photo. 
No.of Lamp List 
Type Lamps Watts Special Features wt Price 
IND-F 6 40 8 Continu-Lite 70" 80.00 
IND-F 6 40 8 Continu-Lite, Turret sockets 72 " 83.00 
COM-F 4 40 “Vanguard” 45" 61.25 
IND-I 100- RLM Dome type 
1500 
IND-I 100- RLM Deep bowl 
1500 
IND-I =. RLM Sym. angle 
IND-I 750- RLM High-bay a" 16.50 
1500 
FL-I a Porc. open type 18" 22.50 
1 
FL-I 750- Alzak open type 4" 33.00 
1500 
FL-I 300- Island light »” 20.00 
500 
527-529 W. 45th St 
CAPITOL STAGE LIGHTING CO. New York 19. N. Y. 
SL 1 2000 Fresnel lens 64 Ibs. $120.00 
SP 1 500 Framing shutter attached a * 50.00 
SP 1 500 Fresnel lens a” 24.00 
SP 1 2000 100 ft. throw 5" 200.00 
1-115 Market St. 
COLONIAL ELECTRIC PRODUCTS, INC. East Paterson, N. J. 
CC-COM 4 50 Ibs. $36.00 
CC-COM 4 4% 60" 48.00 
CC-IND 4 8 5° 45.00 
CC-COM 4 4 62" 60.00 
2251 W. St. Paul Ave. 
Chicago 47, Illinois 
F-RES 2 2 Safety Socket Glbs. $ 8.95 
F-RES 2 20 Safety Socket 6" 8.95 
F-RES “3 20 Perm. Mount., Adapter g" 12.95 
F-RES | 3 20 - Perm. Mount, es" « 1328 
COM-F 4 40 Water-Thin Ends 271" -§ 37.95 
COM-F-RES 4°; 20 Wafer-Thin Pol. Ends 5" a, 095 


im; 





Cat. Ne. 


315 
316 
317 
318 
312 


367 
20130 
20124 
20100 
310 


CURTIS LIGHTING, INC. 


51-C 
51-€S 
52-C 


52-C$ 


4060-C 
4060-CS 
4065-C 
4065-CS 


1711-2’ 
1711-€4 


Ne. of Lamp 
Type Lamps Watts 
COM-F-RES 1 15 
IND-SW 
COM-F-IND 1 20 
SW 
COM-F- 1 3 
IND-SW 
COM-F- 1 4 
IND-SW 
COM-F- 2 2 
IND-SW 
COM-F- 2 4 
IND-SW 
COM-F- 1 15 
RES 
COM-F- 1 @ 
RES 
COM-F- 1 2 
RES 
COM-F 2 4 
IND 
COM-F- 2 4 
IND 


COM-F 
COM-F 
COM-F-I 


COM-F-I 


COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
1-SP 
1-SP 
1-SP 
1-SP 
1-SP 
1-SP 
1-SP 
COM-F 
COM-F 


et et et ot et et et ARP PRD PD PP PO PO PRD PO a 
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List 


Special Features WL Price 
Wire Att. to Body 3° 4.40 
Wire Att. to Body 33° 4.40 
Wire Att. to Body 7* 8.75 
Wire Att. to Body §" 8.75 
Wire Att. to Body 4" 8.80 
Wire Att. to Body 10" 17.50 
Chrome Wheel Brack. 3° 6.40 
Circular Fixt. 9° 13.95 
Circ. Mirror Fixt. 8" 16.95 
Pressed Steel 4" 21.95 
Pressed Steel 2° 17.95 
6135 West 65th St 
Chicago 38, Ill, 
Pendent Luminaire 32 ths. 
Ceiling-mtd. laminaire 3%" 
Pendent luminaire 3" 
with 2 inc-spots 
Ceiling-mtd. luminaire 45" 
with 2 inc. spots 
Pendent luminaire 7m" 
Ceiling-mtd. luminaire rth 
Pendent luminaire, louver B* 
Ceiling-mtd., louver 303" 
Five-foot 4060 unit 403" 
Low-brightness lamps 6" 
Low-brightness lamps, louver 38 " 
Pendent box for 4060 units q® 
Surface box for 4060 units 6" 
Corner pendent box 7" 
Corner surface box 9° 
In-Line pendent box 5* 
In-Line surface box 7* 
Ceiling-mtd. corner box 4" 
Alzak alum. louvered froff.* 20" 
Alzak alum. louvered trofl* 36" 
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EVEN distribution of illumination and 
lack of brightness contrast at fixture level 
are two positive results of the fluorescent 
fixture installation in this schoolroom. 
Elimination of brightness contrast elim- 
inates to a great degree the distraction of 
the student’s attention. Holdenline Co. 


photo. 
q No. of Lamp List | No. of Lamp List 
Cat. Ne. Type Lamps Watts Special Features wt Price Cat. No. Type Lamps Watts Special Features WL Price 
1712-62. COM-F 2 20 Alzak alum. louvered troff* 21" 588 1-IND 1 300- “X-Ray” silver mirrow refl. 7" 
1712-C4. COM-F 2 40 Alzak alum. louvered troff* 40" 500 
1713-02. COM-F 3 20 Alzak alum. louvered troff* 23" 589 1-IND 1 750- “X-Ray” silver mirrow refl. 7" 
1713-C4. COM-F 3 40s Alzak alum. louvered troff* 44" 1000 
(*Available also with “Fluracite” steel louvered troffer, or “Fluracite” steel glass panel.) 1500 PS Lamp 
1762-€10. COM-F 2 40 Alum. refi., troffer 50 " | or 400-watt “X-Ray” silver 
(60”) mirrow refi. mercury 
940-013’ COM-F-IND 1 15 Deep refi. CurtiStrip* 15" 
940-C2’ COM-F-IND 1 20 Deep refi. CurtiStrip* 16" 
940-03’ COM-F-IND 1 30 Deep refi. CurtiStrip* 19" 
940-04’ COM-F-IND 1 40 Deep refi. CurtiStrip* 22" 
940-C8’ COM-F-IND 2 40 Deep refi. CurtiStrip* 44" 
(*In “Fluracite” finish. Available also in Alzak finish, or with asymmetric refi. and “Flura- 120 Sutton St. 
cite” finish or Alzak finish.) THE DAUNT CORPORATION Brooklyn, N. Y. 
975-C13. COM-F-IND 1 15 Shallow refi. CurtiStrip, 10" 106 1-ST-FL Cast iron, formed steel, alum- 
alzak inum standards 
975-02. COM-F-IND 1 20 Shallow refi. CurtiStrip, Ww" 
alzak 
975-C3. COM-F-IND 1 30 — refl. CurtiStrip, 6* 
alza 
975-C4. COM-F-IND 1 40 Shallow refi. CurtiStrip, 7" 
alzak & 5411 Bulwer A 
975-08. COM-F-IND 2 40 Shallow refl. CurtiStrip, 34" _ DAY-BRITE LIGHTING, INC. St. Louis 7, Me. 
alzak | 40281-W F-IND 2 40 Turret sockets, open 33 Ibs. $33.10 
2307 Series CoM-| 1 300- Rec. unit, “X-Ray” reff. 30 " 40291-W F-IND 2 40 RLM, closed ends 5" 38.10 
500 40381-W F-IND 3 40“ Turret sockets, open 38" 45.10 
2302 Series COM-I 2 150 Rec. unit. “X-Ray” refi. 7" 40391-W F-IND 3 40 -RLM, closed ends - 40" = 50.10 
2304 Series COM-I 1 200- Rec. unit. “X-Ray” refl. 18" 50231-NBW = F-IND 2 85 RLM 55" 58.50 
300 41488 F-IND 4 40 RLM, cont., open refi. 62" 65.50 
2301 Series COM-I 2 100 Rec. unit. metal-housed, 11" _ 41498 F-IND 4 40 RLM, cont., cl. refl 66" 75.50 
shallow 41688 F-IND 6 40 RLM, cont., open refi. 69" 87.00 
n01-A COM-I 1 300-14” hinged rim, unhoused == 14 " 41698 F-IND 6 40 RLM, cont, cl. refi. 73" $7.00 
500 51432-N F-IND 4 85 RLM, cont., open ends 102" 115.00 
2103-A COM-| 1 300- 14” hinged rim, conc. type 14" 240-T F-IND 2 40 Single unit 42" — 6.00 
Series 500 = a 1 3KW Porc. enam. 36 " 53.10 
n04- ’ ” bi im. dist. " -NBW -IND 4 40 4-lamp paralled 50" 64.80 
~ COM-I 1 = 10” hinged rim, dist. type 8 wsm24 cOM-F ; « pee al 35" 1290 
’ ’ a ‘ _ . . 2 5 Alzak center louver 58" 76.20 
= COM-I 1 = 10” hinged rim, conc. type 8 46200-4 COM-F 2 40 Open type 1" 6.05 
N109-B Series COM-1 1 100 7” hingedrim, dist. type 94" —_ oe 8 6" 43.00 
420 1-SW 1 100- Semi-conc., shallow windows 3" §248B COM-F 2 40 Open type, Paralume 2" 
150 8348B COM-F 3 40 Open type, Paralume 37" 
500 1-SW 1 150- Angle type, deep windows .” 7512-8 COM-F 6 96” Slimline, open 120" 128.00 
200 L-42181-4* COM-F 1 40 Lateral louver, troffer 28" 21.10 
300 L-42280-4* COM-F 2 40 Lateral louver, troffer 33° 36.50 
530 1-SW 1 150- Semi-conc., shallow windows 4" 42240-4* COM-F 2 40 Troffer, Boxco louvers 33° 48.80 
200- 42340-4* COM-F 3 40‘ Troffer, Boxco louvers a" 62.05 
300 42230-4* COM-F 2 40 Sep. hinge, gl. cover troff. 43" 49.30 
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RECESSED paneled fluorescent units are 
used in the restaurant-cafeteria of this 
large bank to furnish cool, glareless light 
throughout the entire area. Curtis Light- 


ing, Inc., photo. 


Ne. of Lamp List 
Cat. Ne. Type Lamps Watts Special Features wt. Price 
47330-4* COM-F 3 40 Sep. hinge, gl. cover troff. 47" 62.55 
42250-4* COM-F 2 40 Holophane Controlens troff. 45" 56.80 
42350-4* COM-F 3 40 Holophane Controlens troff. 49 " 70.05 
80121* COM-I 1 150 Accent troffer unit se 26.00 
42265-4* COM-F 2 40 Diffuse Alzak troffer yh 55.80 
(*These catalog numbers cover snap-in type troffers. An additional line is available with 
flanges for plaster and acoustical ceilings.) 
M-21118 COM-F 2 40 For use with Line-O-Flo Air 33" 39.00 
cond. outlets 
1670 F-SC 1 15 Complete unit g* 26.00 
1671 F-SC 1 30 Complete unit 4" 32.0 
1672 F-SC 1 42” Complete unit Slimline 2" 42.00 
1673 F-SC 1 64” Complete anit Slimline 24" 45.00 
1674 F-SC 2 30 Complete unit 5° 46.20 
85 1-SC 1 25 Hinged socket unit 1° 40 
165 1-SC 2 25 Hinged socket unit 2* 5.50 
96 1-SC 1 15 Wallcase unit 2* 5.80 
to 
15 
196 1-SC 2 15 Wallcase unit Sibs. $7.90 
to 
15 
412 F-SC 1 15 Wallcase unit 5 * 18.00 
413 F-SC 1 20 Wallcase unit ° 19.25 
414-B F-SC 1 30 Wallcase unit * 25.40 
415-B F-SC 1 40 Wallcase unit hy 21.20 
1216 F-SW 2 20 Alzak refi. 19" 33.75 
1217 F-SW 2 40 Alzak refi. 21" 46.00 
1218 F-SW 2 85 Alzak refi. 40" 80.60 
80203 COM-I 1 100 Tamper-Proof Frame 2° 18.00 
80204 COM-! 1 150 Tamper-Proof Frame 15 * 21.50 
50265NBW F-IND 2 85 Roundhouse Servicing 48" 59.90 
8827 Strathmoor 
DETROIT INDUSTRIAL PRODUCTS CO. oon in 
5-AL-1 1-IND 1 60 53 tbs. $8.65 
Garage-man 1-P-VP 1 = 33" 23.95 
Garage-man 1-P 1 100- Heavy Duty a 2490 
150 
Garage-man 1-P 1 60 103" 8.95 





Cat. Ne. 


Type 


DIEHL MFG. CO. 


87669 


EAGLE ELECTRIC MFG. CO. 


572 
300 
575 
561 
381 


% 


325 
562 


2S22822 


COM-I- 


IND-SP 
COM-I- 
IND-SP 


F 

RES 
RES 
RES 
RES 


RES 
RES 
RES 


vv vu CCC 


ELECTRO MANUFACTURING CORP. 


COM-F 
COM-F 
COM-F 
F-IND 

F-IND 

COM-F 
COM-F 
COM-F 
COM-F 
COM-F 









No.of Lamp List 
Lamps Watts Special Features Wt Price 
1137 Finderne Ave. 
Somerville N. J. 
1 =. 20 -With110/120 volt trans. 5ibs. $9.00 
1 20 With 210/220 volt trans. - Tis $9.00 
23-10 Bridge Plaza South 
Long Island City 1, N. Y. 

2 Built in sockets 
1 Removable shade 2ibs. $2.20 
1 Magnifying lens 2° 2.60 
1 Diffused light 2" 2.70 
1 Combination bed lamp and 2* 220 

reading lamp 

1 Adjustable shade Ww" 1.80 
1 Smart looking 4° 2.00 
1 Fluorescent he 6.50 
1 Flex. reading lamp 4" 240 
1 Flex. arm clamp a* 2.50 
1 Attach. utility ’ dg 2.20 
1 Piano lamp hs 2.20 
1 Sewing machine lamp ,* 2.50 
1 Picture lamp “he 2.20 
1 Read-o-lite, jr. a 2.00 
2000 W. Fulton St 
Chicago,12, Ill 
4 40 Plastic louver, shallow fixt.  42tbs. $57.15 
2 40 Plastic louver, shallow fixt. 27" 39.50 
4 40 Concealed lampholders 7" 39.85 
2 40 Heavy duty 6" 24.35 
2 40 Heavy duty, Turret sockets 27 " 26.13 
4 40 Streamlined a 37.3 
40 Streamlined 16 " 22.85 
4 40 U.RC., louver 56 " 57.15 
4 40 Shallow, glass bottom panels) 46 " 57.15 
2 F40 Shallow, glass bottom panels, 32" { 39.50 
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AISLE STOCK REFLECTORS 


FOR IDEAL SHELVING 








ILLUMINATION 





1041 
1042 
1021 
. BIOIP 
e@ This type of reflector fully ie 
meets the need of illuminating B201P 
. : Bi05 
shelving, bins, or stacks of car- BIOSP 
tons piled on either side of 
narrow aisles. It does this im- 
portant job because of its 
unique and practical design. FLU 
Scientifically arranged reflect- 
ing surfaces make it possible 6503/1 
for light to reach from upper L6704 
tiers of shelving to floor level. a 
There is effective eye shield- 202 / 
ing, too. It is accomplished m/ 
because of a lower light cut- 
off angle at each end of the 
reflector. 
Suggest this reflector wher- FOS 
ever you have a stock room + 
lighting installation. Get all 302 
the details from us now! B-H- 
SOLD THRU ELECTRICAL WHOLESALERS 
e 
THE 
Serie: 
Serie: 
Serie 
Serie 
Serie 
Serie 
Serie 


QUADRANGLE MFG. CO. 


32 eee eeR tA $F. CHteeaGoO 7, iil. 
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viding proper 


AN outstanding installation in a depart- 
ment store is this one using louvered 
fluorescent fixtures; mounted in geomet- 
rical design with incandescent spotlight 
boxes in the center of each design. Pro- 
lighting with regard to ? 
color harmony and intensity this installa- ~~ 
tion has increased the lighting from 9 to 
45 footcandles. Electro Manufacturing Co. 


~ - 
a6 a, Fe 


ee AK 


Series 12 
Series 21 
Series 22 
Series 31 
Series 32 
Series 10 
Series 15 
Series 17 


Type 


COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 


No. of Lamp 
Lamps Watts 


La 


Special Features wt. 


40 3” deep, paneled glass sides 

40 Shallow, louver or glass bott. 
40 Shallow, paneled glass sides 

96” Slimline, louver or glass bott. 
96” Slimline, paneled glass sides 
40 Shallow troffer 
40 Shallow troffer 
40 Curved Holophane lenses 


GARDEN CITY PLATING & MFG. CO. 


7146 
7846 
1756 
7856 
8000 


| 5000 
| SL5000 


| photo. 
No.of Lamp List 
Cat. No Type Lamps Watts Special Features wt. Price 

| 1041 COM-F 4 40 U.R.C. type 63" 51.65 
1042 COM-F 4 40 V-type, hinged panels 45" 51.65 
1021 COM-F 2 40 V-type, hinged panels 3%" 32.95 
BIOIP F-IND 2 40 Porc. enam. refi. 29" 26.55 
B201 F-IND 2 100 Heavy duty = * 46.55 
BIOICEP F-IND 2 40 Closed end, porc.enam.refl 34" 30.00 
B201P F-IND 2 100 Porc. enam. refl. 56" 48.80 
B105 F-IND 3 40 Heavy duty a * 34.25 
BI05P F-IND 3 40 Pore. enam. refi. 33 * 36.45 

j -f)- Evans Terminal 

| FLUORES-O-LITE CO. pte Pine 

Hillside, N. J. 

; | 6503 48 COM-F 3 40 Holophane lenses 34 Ibs. $89.00 

ol L6704 / 48 COM-F 4 40 Wafer-type, louvers 3B" 79.00 

i 6604/48 COM-F 4 40 U.R.C., louver 40" 71.50 

ee 832/48 COM-F 2 40 Rec., Holophane lenses 39" 73.00 
2202/48 F-IND 2 40 Baked enamel oa 24.00 

3054/48 F-SW 4 40 Shallow type 36" 47.00 

; 

N. Main St. 
FOSTORIA PRESSED STEEL CORP. At... 
3267-H-174 1-IND 1 100 Flexible 23 Ibs. 
¥470-P-172 1-IND 1 100 Flexible 3° 

302 F-IND 2 40 Instant start 30" 

26-H-516 P-RES 1 Infra-Red 4" 


)] THE FRINK CORPORATION 


Series 3 
Series 4 
Series 5 
Series 6 
Series 7 
Series 8 
Series 11 





948 








COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 


Bare Lamp 
V-type 


27-01 Bridge Plaza North 
Long Island City 1, N. Y. 


Louver or glass bottom 
Louver or glass bottom 


Enclosed, V-type 


Enclosed, curved glass 
3” deep, louver or glass bott. 





7718 
7864 
4400 


7380 


COM-F 
COM-F 
COM-F 
COM-F 
COM-F 


COM-F 
COM-F 


COM-F 
COM-F 
SC 


SP-I 


“rr rh PR 


4 
4 
1 


1 















List 
Price 


1750 No. Ashland Ave. 


Chicago 22, Ill. 
40 Rec., shallow troffer 34 Ibs. 
40 Rec., shallow troffer 4" 
40 Rec., deep troffer 4" 
40 Rec., deep troffer 41" 
40 Adda-strip 3 to 
17 " 
40 Louver, plastic sides | ae 
200 Louver, plastic sides slimline 42 " 
or 
300 M.A. 
40 Glare-proof 47" 
40 Glass side panels 47" 
200 or Slimline 18)" 
300 M.A. 
300 Finger tip adj. 4° 


GERINGER & SONS MFG. CORP. 


24-440 
20-440 
301-132 
49-132 
12-320 
11-220 
3405D 
316 
2005D 
8905D 


COM-F 
COM-F 
1-F-RES 
1-F-RES 
F-RES 
F-RES 
1-RES 
1-RES 
1-RES 
1-RES 


oon on w—— = = 


Egg-crate louver 
Unshielded 


Comb. Circ. & Inc. 
Comb. Circ. & Inc. 


Glass enclosed 
Glass end pieces 


Hand Painted China 


Metal Gallery 
Chandelier 
Brass Colonial 


600 Cathedral Parkway 
New York 25, N. Y. 


£8 Ibs. 


u " 
15 " 
11 " 
B " 
10 " 
13 " 
10 " 
19 " 
14 " 
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$73.50 
34.00 


31.50 
26.70 
43.50 
13.50 
38.50 
21.45 
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“EASY ON THE EYES, TWO WAYS”... that’s what they are saying 
about this new Wheeler fluorescent fixture for schools, offices, 


hospitals, stores and public buildings! 


It has modern styling 
that blends perfectly with modern architecture . .. scientific 
designing that reduces glare in the line of vision and on 
the ceiling. Every factor for correct lighting is embodied in 
its design. 

This new fixture features... durable, easy-to-clean baked 
enamel finish; latest type Turret Sockets; special top shield 
that eliminates “hot spot”; rugged, one-piece louver body on 
hinges; inside channel track for socket and clamps. This unit 
is available for individual mounting or continuous runs; sur- 
face ceiling or pendant mounting: 314” lamp spacing. 

Here’s the latest product of Wheeler “Skilled Lighting”. 
Good looking! Good seeing! Sturdy! Easy-to-maintain! Write 
for full details. Wheeler Reflector Company, 275 Congress 
St., Boston 10, Massachusetts. 


Distributed exclusively through electrical wholesalers. 


duhecler REFLECTORS 


SKILLED LIGHTING 
, eee 

* ney 
> 


4 


i og .* 


* 




















Notice how the one-piece 
louver body swings open... from 
either side. Simplifies servicing. 





New G. E. Turret Lampholders 
provide spring tension that holds 
lamps securely. Lamps easily in- 
stalled or removed without dan- 
ger of breaking sockets. 











ae ae ‘ — , ; aos: 
MADE BY SPECIALISTS IN LIGHTING EQUIPMENT SINCE 188! 
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GL 


KG3t 
KGII 
KC2t 
G123 
0785 


KRS¢! 
TH18 


TH 


T-94! 
1047 
















ADEQUATE illumination in offices re- 
duces eye fatigue and strain. Four 4-lamp 
glass shielded fluorescent fixtures deliver 
the right amount and the right kind of 
light in this well-designed office layout. 
Smithcraft Lighting Division photo. 


| 














No. of Lamp List Ne. of Lamp List 
' Cat. Ne. Type Lamps Watts Special Features wt Price Cat. Ne. Type Lamps Watts Special Features wi Price 
Amber & Tioga Sts. 2615 Washington 
GILL GLASS & FIXTURE CO. Philadephia i, Pa EDWIN F. GUTH CO. ay 
324 F 2 4 31 ths. $25.00 | M4444 COM-F 2 40 Jacknife hinge 30 Ibs. $47.50 
~] C-440 F 4 4 =” 57.80 | M4445 COM-F 2 85 Jacknife hioge 4" 72.50 
5035 RES 5 60 ee 25.00 M2505 COM-F 2 40 B* 23.00 
9535 RES 5 «60 10" 32.00 | M3130 COM-F 4 4 5° 49.00 
1611 COM 1 100 6" 10.30 | M3530 COM-F 2 40 Hinged diffusers ‘hy 40.50 
8614 COM 1 200 53" 2.90 | M3531 COM-F 3 = 40_—«- Hinged diffusers 3" 53.50 
cLM— M3532 COM-F 4 40 Hinged diffusers 47" 60.00 
Type A.B.C. P 1 100 2" M3750 COM-F 2 40 Luminous indirect 18" 44.00 
300 M3060-1-2-4 COM-F 1,234 40 Strips 20.00 to 
G-22 ST 1 he 45.00 
G-58 ST 1 10" M3561 COM-F 2 40 Rec. trofter 28" 31.00 
9852 F 2 4 %" 30.00 | M3565 COM-F 2 40 Rec. troffer 37° 35.50 
T-440 F 4 40 32" 36.70 | M3095 F-IND 2 40 Quick start 31" «37.50 
M3096 F-IND 4 40 Quick start 4g" 65.35 
M3075 F-IND 2 40 300° White refi. 2" 28.50 
M3720 COM-I 1 150 Spot, surface 14.50 
M3721 COM-I 1 150 Spot, rec. 14.00 
R4355 COM-I 1 .- Indirect 14.15 
R701 COM-I 1 - 3-Ring, silver bow! 17.50 
397 7th Avenue | AAA460 1-IND 1 300- Hi-Bay 16.50 
GLOBE LIGHTING PRODUCTS Brookiyn, N.Y. | 500 
KG300-40 COM-F 4 40 Swivel spot 44 Ibs. 
K54-40 COM-F 4 40 Recessed 
KG108-8 COM-F 4 51 Double, swivel spot 80" 
KC200-32 F-RES 1 32 Circ., colored glass ha | 
G123 1-RES 2 60 Decorated 
is ERES 360 Dming oom et cyst | HOLDENLINE COMPANY 201 Scranton Rd 
85 1-RES 5 ining room, cut crys cranton Rd. 
KR956-20 F-RES 4 20 Designed glass in color ra Cleveland 13, Ohio 
T1185 1-RES 4 60 Designed glass in color | CP-240 COM-F 2 40 All-Plastic louver 26 Ibs. $44.00 
RD-80 F-IND 2 40 Turret socket 28" 25 
ae CSS-80 F-IND 2 40 Chan’'l Run, Basic Units 2" 32.50 
CIS-80 F-IND 2 40 Chan’l Run, instant start 28" 40.50 
CSS-120 F-IND 3 40«~Chan’l Run, Basic Units 30" 46.00 
| CSS-200 F-IND 2 100 Chan’l Run, Basic Units 6" 61.00 
| CSS-220 F-IND 2 20 Chan’l Run, Basic Units 10" 20.50 
CSS-221 F-IND 2 2% Chan’l Run, High P.F. 1" 26.00 
= an : = er en Basic Units 13 * 25.50 
Fredericktown, Ohio | JR-24 . 'l Run, Basic Units 8" 15.00 
THE GREGG MANUFACTURING CO. JR-25 F-IND 1 20 Chan’l Run, High P. F. 10" 20.50 
T-945 RL 1 60 Clamps on any stove 3 Ibs. JR-48 F-IND 1 40 Chan’l Run, Basic Units 16" 24.15 
Timer comb. | JR-50 F-IND 1 40 Chan’ Run, High P. F. 18" 30.25 
1047 RL 1 60 Clamps on any stove 4" CP-240-C COM-F 2 40 Chan’l Run, Basic Units 6" *43.25 
Timer comb. (*Plus plastic decorative ends. ) 
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Here are 
the new pace 





setters in com- 
mercial lighting... 
the fixtures whose 
novel features and 
streamlined 











perfection 





will help to put your in- 
stallations in the headlines. 
Your very first glance at a SEE- 
MASTER ... with its interlocked, 
welded louvers—true and unwavering 

- and fluted, translucent Polystyrene 
sides ... tells you that here is superb styling 


and unusually fine quality ... the product of XN 


. ‘ ‘ - . . ‘« 

superior designing, engineering and workmanship. \ 

If you’re a contractor, you'll appreciate the unique XQ 

engineering features that mean fast, one-man installation 

and the plus quality that assures satisfaction after they’re up. 
row’re a jobber, you'll cheer for the “basic units plus acces- 

If y bk } ll ch for the “I ts pl 

sories” plan that gives you more sales with lower stock investment. 

If you’re a lighting engineer, you'll be interested in SEE-MASTER’S 

high light output, low surface brightness and effective shielding. And 


and lower maintenance cost. 


You'll find them in our new catalog. Write for a copy. 





MATCHING LUMINAIRES 


..- REASONABLY PRICED 
5000—For 2-40 Watt lamps. 
5400—For 4-40 Watt lamps 
5410—For 2-100 Watt lamps 
or 2-85 Watt lamps. 
SL-5000—For 2—96” lamps. 
SLIMLINE 5096—For 4—96” lamps. 


INDIVIDUAL UNITS OR CONTINUOUS RUNS 





FLUORESCENT 











1898 - 50 YEARS OF PROGRESS - 1948 





~~ 


‘“ 
you’re the user, you'll be delighted with their rare beauty, rugged durability " 








Shielding body is hinged for 
immediate access to wireway. 
Spring type latches provide 
automatic, positive fastening. 


Shielding body easily detach- 
ed—simply press latches—for 
safe, down-on-the-floor clean- 
ing. 


Spot-a-Lite units — beam ad- 
justable to any angle—avail- 
able for end or mid-run coup- 
ling. 


SS 

SON 
MQy 

Wn 
NO 
N 
N 
N 
N 
XN 
Ni 
\ 
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GARDEN CITY PLATING & MFG. CO 


1740 N. ASHLAND AVE. 
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HOR 
82 


B-3 
$1 


ILL 


1EC28 
1EC28 


IECAE 
IEC 


IECEE 
IEC6 


IEC8 
lEC8 













Cat. No. 


A LEVEL of 62 footcandles is furnished 


by the lighting installation in the offices 
of this large hardware company. Fixtures 
are stem mounted at a distance from floor 
of 8 feet, 3 inches. Moe-Bridges Corp. 


photo. 


No. of Lamp 
Type Lamps Watts 


Special Features 


HOLOPHANE COMPANY, INC. 


$102-S 
gi! 
9061 
§-5540 
$-5640 
F-1774 
685 
690-AL 
3050 
832 


433386 
U-618 
02470 
F-1814 
€-2172 
F-797 
F-1715-3 
02076 


COM-F 
COM-F 
DP-F-IND 
COM-I 
COM-I 
COM-I 
1-IND 
I-IND 
1-IND-M 


1-IND 
1-IND 
1-IND 
DP-I 
COM-I 
COM-I 
COM-I 
1-SP 
COM-I 


40 
40 
40 
300 


Rec. controlens 
Surface controlens 
Heavy duty 
Semi-direct 


500 j Silver Bow! 
300 Rec. controlens 


500 
1000 
400- 

300 

200 

500 

200 

150 

300 

150 

150 

150 

60 


Gen. Ind. Unit 
High Bay type 
Combination Unit 


Wide Spread 
Substation Unit 
Underpass Unit 
Enc. Ind. Unit 
Counter Lighting 
Corridor Unit 
Blackboard Unit 
Surgery Unit 
Bookstack Unit 


HOMECRAFT ELECTRONIC PRODUCTS 


F-IND-RES 
F-IND-RES 
F-IND-RES 
F-IND-RES 
F-IND-RES 


' 


Triple-plated Chrome 


White Enamel 
Copper 

Brass 

White Enamel 


ILLUMINATING ENGINEERING CO. 


1EC280 
1EC280 


1EC480 
1EC480 


1EC680 
1EC680 


1EC880 
1EC880 





COM-CC 
F 
COM-CC 
F 
COM-CC 
F 


COM-CC 
F 


2 
2 


i 


42 
29 
or 51 
42 
29 
or 51 
42 
29 
or 51 
42 
29 


93” Cold Cathode 


64” 72” or 96”, Slimline 


93” Cold Cathode 


42”, 64”, 72” or 96” Slimline 


93” Cold Cathode 
72” or 96” 


93” Cold Cathode 
96” Slimline 
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2347 E. Nine Mile Rd. 
Hazel Park, Mich. 


38 Ibs. 


3" 


48 " 
48" 


70 " 
70 " 


wt. Price 
342 Madison Ave 
New York 17,N.Y. | 
67 Ibs. $51.70 | 
78" 64.35 
89 '" 73.20 
20" 18.75 
20" 18.80 
38" 24.65 
12" 8.00 
43" 31.50 
33 * 34.05 
§" 8.55 
32 * 32.65 
26 " 36.00 
10" 8.80 
30" 28.20 | 
7® 8.90 | 
15" 21.30 
85" 100.00 
15" 4.20 
1208 South Kedzie Ave. 
Chicago 23, Ill. 
10 tbs. $18.95 
10" 16.95 
10" 18.95 
10" 20.00 
6 " 


Cat. No. 


1EC1080 
1EC1080 
SLW280 
SLW280 


SLC280 
SLC280 


U 280 

UV 180 
U 480 

UX 480 
UX 880 
UT 680 
UT 280 
UT 480 


JACKSON ELECTRICAL CO. 


6910 
6912 
6920 
6922 
6924 
8972 
8974 
8976 
6950 
6952 
2800 
2802 
2804 


| 2801 
| 5200 


5201 
5520 
5530 


JOHNSON PLASTIC LIGHT CORP. 


100-2014 
700-2014 
710-2019 


212-2010 


Ne. of Lamp 
Type Lamps Watts 
cOM-CC 10 42 
F 10 829 
COM-CC 2 
F LZ 
or 4 
COM-CC 2 
F 1,2, 
or 4 
COM-RES 2 108 
COM-RES 1 5% 
COM-RES 4 216 
4 216 
8 432 
6 324 
2 108 
4 216 


1 


P-IND 
P-IND 
P-IND 
P-IND 


wee COO OOO OCOOOCO 


zzz 
ooo 


1-IND 


RES 1 B 
RES 1 8 
RES ? 1-6W 

-25W 
RES 1 8 


List 


Special Features wt. Price 


93” Cold Cathode 90" 
96” Slimline 90" 
93” Angle strip channels 

42” 64”, 72” or 96” Angle strip 
channels 

93” Strip channels 

42” 64” 72” or 96” Strip 
channels 

3,8)” Hairpinline 15" 
3,81” Hairpiniine 4" 
3,92” Hairpiniine 30" 
3,114” Hairpintine 34" 
4’,0” Hairpinline - i 
3’,9” Hairpiniine 38" 
3,9” Hairpinline Hg 
3,9” Hairpinline 30" 


900-910 W. Van Buren St. 


Chicago, Ill. 

Yadlight $2.00 
Yardlight 2.20 
Yardlight 2.10 
Yardlight 2.32 
Yardlight 2.54 
Yardlight 3.80 
Yardlight 4.10 
Yardlight 4.80 
Bracket 6.00 
Bracket 2.00 
Fixture 2.90 
Fixture 2.90 
Fixture 4.30 
Guard 1.54 
Socket 88 
Socket 1.00 
Socket 1.50 
Socket 1.90 
3412 “J” Street 

Philadelphia 34, Pa. 

Wall Light 2\bs. $2.95 
Boudoir Lamp 2" 2.65 
Lamp and night light 2.95 
Metal Clock Lamp 71.25 
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Unlimited patterns 
of light from one 
system of lighting— 
CEILINGS UNLIMITED * 














Good light . . . PLUS! Moderniza- 

tion of old interiors. Structural har- 
mony in new construction. Simply | 
by installing the units making up| 
Miller Fluorescent Troffer Lighting 
Systems (versatility of application 
is boundless) in lines or blocks to 
form the ceiling pattern you desire 
Good light .. . plus CEILINGS UN- 
LIMITED. 


Miller Lighting Service is all-inclu- 
sive. It covers the needs of planned 
Commercial and Industrial | 


Lighting. 
Miller 50 and 100 Foot Candlers 
(Continuous Wireway Fluorescent §=}|———— 


Lighting Systems) are standard for 
general factory lighting. Miller in- 
-andescent and mercury vapor re- 
flector equipment has broad factory 
and commercial application 


Miller field engineers and distributors 
conveniently located, are at your call 








Office — Architects’ Van Doren, Nowland & Schladermundt 
| | 


| 








ie: 














Miller Ceiling Furring Hanger 


| 
| 





(patented) simplifies installation | | Az mam Raet 
Continuous wireway cuts wiring and | KAA AAS | 
fitting costs. Units Bonderized, rust- YSZ/II\\\N 
resistant. Accessible parts . . . easy . <i 








- 


“9 
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Br COMPANY 


MERIDEN. CONNECTICUT 


© Domest 
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Cat. Ne. 
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Type 


No.of Lamp 
Lamps Watts 


JOLECO CORPORATION 


F45-440 
F34-240G 
FU-240L 
F34-240P 
F34-440G 
FU-440L 
F34-440P 
F75-240 

Fb6-240B 





to 
RF1000 
RH60 

to 
RH200 
SRF6O 


to 
SRF1000 
DMR60 


to 
DMR1009 
RXQ60 

to 
RXQ1000 
EDR60 


to 
EDR1000 
HMF1000 





3140 





COM-F j 
COM-F 


COM-F 
IND-F j 


1-IND-O 
1-IND-0 
1-COM-FL 


MPR me & BPMN rh 


1 60 
to 
1 1000 


to 


F. D. KEES MFG. CO. 
FL-O-P-IND 1 


33 


TO provide high intensity working light 
in the press room of this large lithograph 
plant, fluorescent fixtures were installed 
at a height of 14 feet. 50 footcandles of 
general illumination are delivered to the 
big presses in the area which print four 
colors consecutively. Edwin F. Guth Co. 


Special Features 


Glass & louver 
Recessed glass shield. 
Recessed louver shield 
Recessed plastic shield 
Recessed glass shield 
Recessed louver shield 
Recessed plastic shield 
Glass & louver 


THE JONES METAL PRODUCTS CO. 


List 
Wt Price 


2513 Baldwin St 
St. Louis 6, Mo 
43 Ibs. $59.90 

70.73 
80.78 
89.83 
90.38 
100.98 
117.31 
40.00 
26.88 


West Lafayette, Ohio 


Formed neck,RLM dome 3) tbs. $3.70 
to 


Formed neck, RLM dome 8" 8.30 

Heel neck, RLM dome 2* 2.10 
to 

Heel neck, RLM dome 4" 3.00 

Separable socket, RLM dome 5 " 4.85 
to 

Separable socket, RLM dome 10" © 9.45 

Removable RLM dome 54" 5.15 
to 

Removable RLM dome 11 * 9.75 

R. R. type, RLM dome a" 4.20 
to 

R. R. type, RLM dome 11 * 8.80 

RLM dome 3" 4.20 
to 

RLM dome he 9.30 

g" 9.50 

Utility, RLM dome 9" 4.65 

Adjustable flood x * 6.00 

Open floodlight 15" 20.40 

Beatrice, Nebraska 

2\bs. $2.70 





No. of Lamp 
Lamps Watts 


Cat. No. Type 


Special Features wt 


KEYSTONE ELECTRIC MFG. CO. 


VF496 COM-F 4 3 
F320 F-RES 3 2 
158-0 F-RES 1 14 
R496 F-IND 4 5 
CH496 COM-F-SW 4 51 
VF440 COM-F 4 4 
48D F-IND 2 4 
R340 F-IND 3 
H220 F-RES 2 0 
R322 COM-F-RES 3 20 
F240 COM-F-RES 2 40 
248CH COM-F-SW 2 40 
S448 COM-F 4 
VF240 COM-F 2 4 
SL496 COM-F 4 5 
L12 1-RES 1 w 
786 1-RES 1 

990-P 1-0 1 

985-S 1-0 1 


THE KIRLIN COMPANY 


1207* COM-I-RES 1 100 
1208* COM-I-RES 1 150 
1212* COM-I-RES 1 300 
508* COM-I-RES 1 100 
1218* COM-I 1 500 
1409* COM-I 1 1530 
1412* COM-! 1 300 
2208* F-COM-RES 2 20 
2408* COM-F 2 4 
340B* COM-F 3 40 
4208* COM-F-RES 4 20 
4408* COM-F 4 4 
220TR* COM-F-RES 2 20 
230TR* COM-F 2 w 
240TR* COM-F 2 4 
240TR-DL* COM-F 2 4 
240TR-EC* COM-F 2 4 
MOTR* COM-F 3 40 
340TR-EC* COM-F 3 40 
440TR* COM-F 4 4 
440TR-DL* COM-F 4 4 
440TR-EC* COM-F 4 4 
420TR* COM-F-RES 4 20 


Louver, Slimine 

Pol. alum. end plates 
Polished chrome 
Standard 

Slimline 

Louver, plastic panel 
Standard 

Drop reflector 
Chrome strip 

Glass shielded 

Pol. alum. ends 
Standard 

Satin alum. ends 
Louver, plastic panels 
Slimline 

Lumiline 

Pol. chrome 

Post lantern 

Scroll lantern 


Wide angle lens 
Wide angle lens 
Wide angle lens 
Rectangular 
Wide angle lens 
Concentrating 
Concentrating 
Hinged glass 
Hinged glass 
Hinged glass 
Hinged glass 
Hinged glass 
Open 12” 

Open 12” 

Open 12” 
Disc-louvered 
Egg-crate 

Open 12” 
Egg-crate 

Open 16” 
Disc-louvered 
Egg-crate 

Open 16” 












List 
Price 


2228-36 E. Tioga St. 


Philadelphia 34, Pa. 
70 Ibs. $131.66 
§" 14.44 
3" 5.56 
5" 83.34 
72" 81.66 
3%" 59.89 
23° 18.56 
30" 30.88 
7* 7.32 
13" 23.34 
18" 20.56 
16" 17.22 
2° 32.22 
32" 40.33 
60 " 71.22 
1" 2.68 
2" 2.18 
12" 15.00 
1" 15.44 
3435 E. Jefferson Ave 
Detroit 7, Mich 
Gibs. $14.55 
8" 16.55 
16" 26.17 
- The 12.22 
28" 79.55 
§" 22.10 
16" 33.22 
30" 40.44 
50" 50.88 
5° 61.99 
40" 64.88 
68" 84.71 
4" 33.11 
a * 38.00 
40" 36.44 
42" 40.88 
4" 45.11 
45" 49.77 
49" 58.44 
60" 61.55 
65 " 70.43 
69 " 74.33 
32" 50.66 
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CROSS lighting of this installation elim- 
inates shadows from any position in which 
the draftsman may be working in the 
drafting room 
Fixtures are recessed in acoustical ceil- 
ing and six months after installation the 
average reading was 85 footcandles. All- 
Bright Electric Products Co. photo. 


of this industrial plant. 


List 





No. of Lamp ! 
Cat. No. Type Lamps Watts Special Features wt. Price 
P 
“KURT VERSEN CO. Slocum Ave. 
. Englewood, N. J. 
I 3-$-323 COM-I 1 300 Indirect Glbs. $16.00 
3$-523 COM-I 1 300- Indirect ge" 18.00 
iy 500 
i 3-$-1023 COM-I 1 750- Indirect 4" 33.00 
a l| 1000 
vik 3-$-500 COM-I 1 300- Indirect 9° 20.00 
“ 500 
_) 4400 COM-I- 1 150 2° 11.50 
SW-SP 
9110 COM-I 1 60 e* 11.50 
100 
150 
y: 5511 COM-FL-| 1 60 yt 11.40 
: 100 
A 4 150 
A i 6110 COM-FL-| 1 60 yt a 9.30 | 
! & 100 
. 150 
see 63042 ~ tie 1 150 Recessed 4" 8.90 
. S 
ai 63066 COM-FL-| 1 100 Recessed 4" 14.60 
oe 63262 COM-I 1 100 Recessed a" 1780 
9242 COM-I 1 100- Decorative wall orn. .” 25.00 
150 
.. PL-44 COM-F 4 40 All metal louvered 50" 68.00 
mi SL-44 COM-F 4 40 All metal louvered 50" 66.00 
i PL-24 COM-F 2 40 All metal louvered a" 42.50 
t SL-24 COM-F 2 40 All metal louvered a" 41.04 
i. i +4 | 
LEADER ELECTRIC CO. 3500 N. Kedzie Ave. 
ly Chicago 18, lil. 
i NHC-480 COM-F 4 51° Slimline, plastic 45° louver © 83 tbs. $132.22 
VL-440 COM-F 4 40 45° hinged plastic louver 50 " 72.93 
TG-240 COM-F 2 40 Rec. troff., hinged glass cover 35 " 43.07 
SM-240 COM-F 2 40 Diffuse lighting 3 32.22 
| NHI-480 F-IND 4 51 Stimline, 8-ft. length 85" 77.18 
IVOL-240 F-IND 2 40 a * 26.11 
on LIGHTING PRODUCTS, INC. Highland Park, tit 
a TIOAFL4-40 COM-F 4 40 Glass side, louver 58 Ibs. $72.00 
TI0AFG4-40 COM-F 4 40 Glass side, glass bottom 61" 70.70 
110AFL2-40 COM-F 2 40 Glass side, louver 45" 48.90 
1I0AFG2-40 COM-F 2 40 Glass side, glass bottom 47" 48.00 





Cat. No. 


300AF2-40 
300AF2-100 
3301, 2, 4 


3330, 1,2 


125A2-40 
140AF2, 3, 4-40 


TOAF2, 3, 4-40 


180AC 
180AGC 
2101, 2, 3-40 


2301, 2, 3-40 


2601, 2, 3-40 


190A 
192A 
193A 


LIGHTOLIER, INC. 


7651 
7668 
7648 


| 7425 


1493 
7832 
4860 
1836 
7024 
7271 


Type 


COM-F 
COM-F 
1-SP 


1-SP 


F-IND 
COM-F 


COM-F 


F-RES 
F-RES 
COM-F 


COM-F 


COM-F 


COM-F 
COM-F 
COM-F 


1-RES 
1-RES 
1-RES 
1-RES 


No. of Lamp 


Lamps Watts 


2 
2 
1,2,4 


1,2,4 


1,2,3 


1,2,3 


1,2 
1,2 
1,2 


Special Features 


40 All metal 
100 All metal 
150 Adj. spot-o-lite 


150 Adj. spot-o-lite 


48 Turn-lock hinge 
40 Open light 


40 V. glass 


Open unit 
Gisss unit 
Open troffer 


sss 


rs 
on} 


Glass bottom troffer 


ss 


0 Louvered bottom troffer 


15-20 
30 40 
15-20 
30 40 
15-20 
30 40 


Bare strip 
Reflector strip 


Assymetric refl. strip 


15- 21” Diam. 4” Depth 
15- 18” square, 4” depth 
mY 18” square, 4” depth 
Crystal, candelabra effect 


40 Crystal 

40 Bevelled glass, rust-proof 
40 Hurricane type, rust-proof 
40 Carriage lamp type 

40 Diecast ends 

15 Pair bedside mirror 













List 
wt. Price 
33" 35.50 
48" 62.00 
10" 19.00 
to " to 
4" 35.00 
10" 20.00 
to" to 
4" 35.00 
27 * 26.60 
m* 27.50 
» * to 
2 * 43.70 
4" 34.60 
to " to 
46" 50.70 
a" 9.70 
14" 10.80 
28" 28.70 
to" to 
36" 43.40 
ai" 40.30 
to to 
49" 55.10 
37" 36.10 
to to 
45" 50.40 

5.44 to 
24.20 
6.20 to 
26.50 
9.40 to 
23.00 


346 Claremont Ave. 


Jersey City, N. J. 


10 ths. $26.00 
10" 21.65 
10" 23.85 
2%" 222.25 
5" 12.5 
.* 17.25 
ioe 8.35 
ks 15.00 
ake 28.35 
10" 15.45 
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KIRLIN No. 1208 

150 W., or No. 1212 
300 W. for wide 

distribution of light 


KIRLIN No. 1218 
Square Model 500 
watt Mogul base 


lamp 


Fait 
KIRLIN No. 414 
rectangular box 14'6”’ 
x 3%" x 4" deep, for 
40 W. tubular T8 
lamp. 


KIRLIN No. 508 
100 W. Box 8'4" 
5'2 


KIRLIN fluorescent 
for wide distribution 
of light. Hinged door 


KIRLIN No. 4506 
6” flush recessed exit. 


KIRLIN fluorescent 
Disc-Louver reduces 


glare, improves all 
bare lamps. Shown in 
troffer. 


type or open troffer 
type. 


No-Guard type has 
shock-proof glass, No. 
4516. 








No. of Lamp Ne. of Lamp — List 
Lamps Watts Special Features Wt Price Lamps Watts Special Features ; Price 





LITECONTROL CORPORATION . at ya McGILL MANUFACTURING CO., INC. Valparaiso, Ind. 
4044 COM-F 40 All steel, hinged louvers 44 lbs. $40.85 | 7000SR P 1 40-75 Rubber handle,NoRolcage 2307. $3.50 
4124 COM-F 40 All steel, hinged louvers 3° 26.25 | 8000SR P 1 40-75 Wood handle,No Rolcage 23" 3.50 
F74 COM-F 40 Clean from floor 58" 38.85 | 650SR P Rubber hook handle 244" 3.50 
F712 COM-F 40 Clean from floor 38" 24.00 | 999SR - Rubber handle, ins. cage 24" 10.00 
5248 COM-F 65" Slimline, louver, glass sides 100" 105.00 - 
9234 COM-F 40 Glass sides, Holophane 9100 51" 57.50 | 3005 vP Heat resisting globe i 15.00 
lens 3007 Fibre cage m* §.50 
9134 COM-F oo troff., Holophane 9100 = 51 " 53.65 | 3006 vP Tinned Wire cage B* 7.50 
ns 
Rec. troff., hinged louvers 41." 37.85 
Glass sides, G-T lenses =" 55.50 
— or . 40" 26.20 
ass Shield, louver bott. 42.00 
Flush inc., Holophane lens #610 | McPHILBEN MANUFACTURING CO., Inc. 102 Wooster St. 
a --  caelinataaay mr COM-SP 1 PAR Direct-a-be Ms. $38.0 
Uashiaed a a 15.85 ° 150 irect-a-beam z. J 
. Shiel or unit 16.25 ' 
-1- COM-I 1 100 Holophane n* 21.17 
races 46.20 | 69.1. COM-| 1 150 Holophane 4" 33.77 
-|- COM-! 1 200- Holophane 19" 38.88 
300 
COM-| 100 Holophane 19" 31.11 
-1- COM-! Holophane 7 37.11 
LOUMAC MANUFACTURING CO. - ny St. | 80-1- COM-I Holophane 30" 43.33 
New York 12, N. Y. 
1032-F Bibs. $27.00 COM-F MSB 46" 83.88 
1€32-F Polished aluminum he 28.00 COM-F MSB 32" 54.74 
1032-8F 2 9* 30.00 COM-I Kopp Exit ae 4.48 
1032-8F Polished aluminum 9° 31.00 COM-! Kopp Exit 4" 6.78 
2032-F 13" 49.00 COM-I Bizone 12° 19.45 
2032-12F 164" 54.00 - COM-I Bizone 12" 17.71 
2032-12F Polished aluminum 163" 55.00 COM-! Safety holder 7” 12.53 
234-40 Glass ends 29" 63.00 COM-! Safety holder 10" 13.71 
303-40 All polished, cast ends 22" 50.00 COM-! Safety holder 12" — 16.82 
304-40 All polished, cast ends 30" 64.00 | CP3010 COM-I - Ceiling panel g" 10.11 
174-40 Cast ends 30" 62.00 
202-40 Metal ends 164" 35.80 
232-20SF Glass ends 26.00 
233-20SF Glass ends 10" 35.00 


Cr ee 


ww 


3034 COM-F 
244 COM-F 
124 F-IND 
94 COM-F 
12FV30S I 
COM-F 
COM-F 
COM-F 
COM-F 


jw — RoW ae me Re Ww 


An TATA AAT 
Who h eS BW eR N Se 


THE MISKELLA INFRA-RED CO. East 73rd and Grand Ave. 


Cleveland 4, Ohio 
MACBETH CORPORATION 227 West 17th St. | 9000 I Any 250 Infra-red, insulated 5 tbs. 
New York 11, N. Y. per socket} 
Examolite F-l-IND 11 900 Inspection $142.85 
BX826 1-IND 8 2000 Color matching 495.00 
BX838 1-IND 11 3000 Color matching 775.00 
BX86 1-IND 6 6000 Color matching 1160.00 
BX866 1-IND 12 6000 Color matching 1275.00 


MITCHELL MANUFACTURING CO. 2525 Clybourn Ave. 


Chicago 14, Ill. 
2032 COM-F Glass shield, URC 60 Ibs. $49.95 
COM-F Glass sides, louver bottom 54" 54.95 
MARKSTONE MANUFACTURING CO. 1901-57 N. Springfield COM-F Glass shield . 4" 29.95 
Chicago 47, Ill. COM-F Glass shield 3° 44.35 
2240 COM-F Surface mtg., plastic shield 2641bs. $38.95 COM-F Glass shield 43" 36.90 
4242 COM-F Pendent mtg., plastic shield 273" 39.95 COM-F Glass shield 60" 53.40 
1240 COM-F Surface mtg. 254" 22.95 COM-F Glass sides, louver bottom 41" 39.95 
4240 COM-F Pendent mtg. 263" 24.00 COM-F Glass sides, louver bottom 58 " 57.95 
FL2320 F-RES Full plastic shield gi" 23.95 COM-F Unshielded, cast ends = 21.95 
FL2314 F-RES Full plastic shield 94" 20.95 COM-F Unshielded, cast ends 35 " 38.95 
FL2220 F-RES Full plastic shield ez" 17.95 COM-F Louver, hinged cons’t. 38 " 27.50 
FL2214 F-RES Full plastic shield 15.95 COM-F 
FL1320 F-RES 


Louver, hinged cons’t. a 42.50 
Surface mtg. 15.95 COM-F ’ Slimline, unshielded 65 " 77.50 
FLI314 F-RES 
FL1220 F-RES 


Surface mtg. 15.95 (200 M.A.) 
Surface mtg. 10.95 COM-F ’ Slimline, unshielded n* 91.95 
FLI214 F-RES Surface mtg. 3 10.95 (300 M.A.) 
4000-4005 F-RES - All plastic shield, brkt. : 7.95 to COM-F 40 Recessed, unshielded troff. 29 " 27.50 
10.00 | 3041* COM-F 40 Recessed, instant start 33 * 35.00 
4012-4017 F-RES - All plastic shield, brkt. 7.95 to | 3042* COM-F 40 Recessed, unshielded troff. 33 " 39.25 
10.00 | (*Models available with glass an 
4050-4055 F-RES - Full shield, chrome brkt. 1 995to | 345 COM-I 


for louver shielding.) 
1 
: , d 346 COM-! 
3000-3008 F-RES - All plastic shield, pin-up : F-IND 


ame mm RO & PO & PO HPO RSS > 


— PRO RO GO G2 PO Po Ge Ge PO PhO PO PO 
oa 


— 


50 Spotlight for 3005, 6,9, 10 he 13.95 
150 Spotlight for 3007,8,11,12 9" 14.50 
40 Open end Sg 17.99 
Open end 26" 21.50 
Open end a* 33.50 
Open end 48" 46.65 





3 : F-IND 
3012-3020 F-RES All plastic shield, pin-up d F-IND 
F-IND 


Mm WR hm — — &. ww hor 
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for EASIER 





Zuicher SALES 


The simple sturdy hanging mechanism for 


Cell-Ceil® makes installation easy for the 
contractor — gives the building owner 


quick results. It’s easier to sell Cell-Ceil 
for quick completion of jobs can be 
assured, 


Getter PROFITS 


Lighting profits now from wall to wall! 
Cell-Ceil installations, easier to sell, easier 
to install, will add real volume to your 
lighting sales. Unprecedented interest be- 
ing displayed by building owners in this 
new all steel louvre unit prove it to be 
one of the major steps in the history of 
lighting. This aroused interest means real 
profits to you. 


Cell-Ceil comes in harmonious decorator colors. 


It is made of Aeme Galva-Bond Steel**, that offers 


protection against loss of color or corrosion. These 
Cell-Ceil sections cannot warp. They are light- 


weight sections, suspended from overhead, simpli- 
fying installation in new construction or remodel- 


ing. All 


continuous one-piece 


match 


look 


sections perfectly s+ « ae 


hide ceiling pipes 





FEDERAL ENTERPRISES, 


Formerly Federal Electric Company, Inc. 
8700 SOUTH STATE STREET 


136 


NSTALLATION | 


—sprinkler heads—ventilating ducts . .. yet pro- 
vide easy access for rélamping and cleaning. 

Architects, designers, and building interests are 
being told about Cell-Ceil every month in: 


Architectural Forum Progressive Architecture 


Architectural Record Interiors 
We suggest you mail in the coupon for our Cell-Ceil 


Technical Bulletin on installation techniques. 


*Trade Mark applied for : per eae 
**T.R. Acme Steel Co. COUPON 
Dept. CCT-5 

Federal Enterprises, Inc. 


8700 S. State St., Chicago 19, III 


installation techniques 


NAME POSITION 
FIRM 
ADDRESS 

CHICAGO, ILL. CciTyY__ ZONE STATE 
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Please send your Cell-Ceil Technical Bulletin on 





Cat. I 
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No.of Lamp List No.of Lamp List 
Cat. Ne. Type Lamps Watts Special Features wt. Price Cat. No. Type Lamps Watts Special Features wt. Price 
2090 F-IND 2 40 Closed end 32" = 28.75 411 S. Clinton St. 
2100 F-IND 2 40 “Twin-Turret” openend = 27" 24.95 OVERBAGH & AYRES MFG. CO. Chicago 7, Il 
2060 F-IND 2 20 Open end 12" 10.95 | 3965 COM-F 4 40 57 ths. $75.50 
1911 COM-I 1 150 Alum. base swivel 228 7.45 | 3060 F-IND 2 40 4" 29.85 
1912 COM-| 1 150 Wall mtg., swivel 23" 7.45 | 3061 F-IND 3 40 27" 39.85 
1913 COM-I 1 150 Pendent mtg., swivel 5" 7.95 | 3062 F-IND 2 100 55" $5.60 
2052 F-RES 2 20 Adapter, kitchen unit gi" 785 | 1139A FL-I 1 200 3" 5.00 
2055 F-RES 2 20 Perm. mtg., kitchen unit = §}" 7185 | 3034 FL-I 1 500 15" 16.65 
4014 F-I-RES 1 32F Circline and inc. 3134A FL-I 1 1000 20" 24.50 
1 100 Kitchen unit W" == 17.95 | 2065 FL- 1 500 15" 18.00 
4006 F-RES 1 15 Chrome bracket 3" 5.95 | 2065A FL-I 1 1500 16" 19.00 
4007 F-RES 1 15 Bracket with ref. 4" 7.75 | 885 1-IND 1 100 RLM 3" 3.30 
1908 I-RES 1-100 Bathroom unit 2" 5.45 | 885A IND 1 ‘150 RLM 4" 3.70 
885B -IND 1 200 RLM - a1 
885 1-IND 1 500 RLM " 
MOBECO, INC. Watertown 72, Mass: | 138 10 1 100 2" 240 
| o in 
BTE-4 CC-COM 4 168 1-yr. guarantee 50 tbs. $77.40 | pony +m ° ‘i . a 
Flolite CC-COM 8 336 1-yr. guarantee 75" 101.05 | 547B 1-IND 1 60 ep n 
IREF-4 CC-IND 4 168 1-yr. guarantee 60" 17.40 | 547¢ 1-IND 1 100 3° 47 
IREF-2 CC-IND 2 84 1-yr. guarantee 40" 48.70 
923” CC-SC 1 50 1-yr. guarantee a* 44.50 
804” CC-SC 1 1-yr. guarantee 20" 42.00 
i oe: 1-yr. guarantee 19" 39.50 _ 
sg . 1-yr. guarantee 18" 36.50 oyd Ave. 
44” CC-SC 1 1-yr. guarantee 7" 34.00 | PASS & SEYMOUR, INC. Syracuse 9, N. Y. 
323” CC-SC 1 1-yr. guarantee 16" 31.50 | AL-2390 I-RES 1 75 Pull with outlet 25 tbs. $4.38 
| AL-2380 1-RES 1 75 Pull with outlet 35" 4.38 
_ | AL-3140 I-RES 1 100 Keyless g" 1.17 
M | AL-3130 1-RES 1 Keyless 4 porches aa * 5.28 
J Sheboygan, Wis | AL-3131 I-RES 1 Switch with outlet 33" 6.30 
OE-BRIDGES CORPORATION ” AL-3100 I-RES 1 60 Keyless or pull* 15" 3.05 
L5-240 COM-F 2 40 Louvered 36 Ibs. $39.90 | AL-2108 I-RES 1 60 Keyless or pull* 17" 3.51 
L5-440 COM-F 4 40 Louvered 63" 59.90 | AL-2230 1-RES 1 60 Keyless or pull* 14° 3.15 
G5-240 COM-DP-F 2 40 Formed glass 32" 4290 | AL-2300 -VP 1 75 Keyless 26" 3.80 
G5-440 COM-DP-F 4 40 Formed glass 50" 6290 | AL-2073 1-RES 1 100 Keyless 7* 1.98 
FL-3303 F-P 1 15 Pin-up bracket 3" 7.95 | AL-2019 1-RES 1 100 Keyless 22" 2.37 
10-132 F-RES 1 32 Circular fixt. 16" 23.95 | AL-2024 1-RES 1 300 Keyless 4.9" 5.35 
AW-9234 1-RES 1 75 Keyless or pull* 3.2" 4.38 
AW-990-G I-RES 1 75 Keyless or pull” 3.3" 4.68 
A-L2100 I-RES 1 75 Keyless or pull* 28" 396 
| AL-2107-LFT COM-I-RES 1 100 Keyless, left thread rN Ds 1.7 
AL-859 I-RES 75 Pull 14" 2.52 
MONOGRAM LIGHTING UNITS, INC. ——_ ~ AL-2221 1-RES 75 Pull 13" 1.35 
M-100GHL COM-F 2 40 Glass sides, hinged louver 38 Ibs. $46.55 | ate an ” see : " Wr 
M-200GHL COM-F 4 40 Glass sides, hinged louver §=45" = 62.10 | ay -o999 1-RES 2 60 Keyless a? 3.24 
M-5G 1-SP 1 PAR For use with above 5" 2165 | (°/e ential) y 
15 ) 
P-1240 IND-F 2 40 Porcelain refi. 134” width 30" 30.00 | 
open end 
P-1340 IND-F 3 40 Porcelain refi. 13” width 35" 41.00 | Hicksville 
open end icksvi 
P-1210 IND-F 2-100 Porcelain refl. 163” width = 51" = 55.00 | Fennene Sie Seems ne Long Island, N. Y. 
open end WT-3 FL-O 3 150 Cast aluminum 4ibs. $12.50 
P-5240 IND-F 2 40 Porcelainrefl.closedend 30" 33.75 | WT-5 FL-O 5 150 Cast aluminum 6" = 17.50 
P-5340 IND-F 3 40 Porcelain refl.closedend 35" 44.85 | WHC-1 FL-O 1 150 Cast aluminum lee 3.00 
P-5210 IND-F 2 100 Porcelain refl. closedend 60" 6250 | AWH-35 FL-O 1 500 Spun aluminum 9" 16.75 
P-8440 IND-F 4 40 8 ft. chan. 2 pore. refi. 60" 57.75 | HR-40 FL-SW 1 150 er 5.56 
P-8640 IND-F 6 40 8 ft. chan. 2 pore. reff. 70" 79.75 | HRL-40 FL-SW 1 150 he 7.78 
P-8240 IND-F 2 40 8ftchan.trefl., blank 48" 38.90 | SHC-1 COM-FL-SP 1 150 3" 8.00 
| SHL-1 COM-FL-SP 1 150 Adjustable’arm 4" — 10.00 
SH-1 COM-FL-SP 1 150 3" pF 8.00 
SH-2 COM-FL-SP 2 150 2-light unit 4" — 15.00 
| $H-3 COM-FL-SP 3 150 3-light unit 52" 23.00 
SH-4 COM-FL-SP 4 150 4-light unit 6" 30.00 
NATIONAL ELECTRIC INSTITUTE 73 Baruch Place | VPG100 0-vP 1 100 Cast aluminum 28 3.30 
New York,N.Y. | VCG-100 0-VP 1 100 Cast aluminum 2" 3.30 
$S140 F 1 40 Gibs. $8.75 | VPG200 0-VP 1 200 Cast aluminum 23" 4.80 
SS180 F 2 40 16" 2200 | CFW-1 F-RES 1 32 White, circular 10" 17.50 
CFC-1 F-RES 1 32 Chrome, circular 10" 19.50 
NATIONAL LIGHTING EQUIPMENT CO. 12415 Euclid Ave. | PHILADELPHIA ELECTRIC & MFG. CO. _,_ 1236 N. 31 St. 
} Cleveland 6, Ohio | Philadelphia 21, Pa. 
7903 I 1 100- Certified CLM 28 ths. $36.00 | 607M4077 ST 1 500 Symetric 25 tbs $5000 
200 | 607M4114 ST 1 500 C-Symetric 25" —-§9.00 
300 | 607M4152 ST 1 500 2-Way 2" 59.00 
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A-T. 
A-2 
A-4 
A-8 
B-7 
AF 
AF 
AF 
A-1 
B-5 
N-5 
B-5 
AL- 
1-1 
1-1 
D-f 
4 
JOBBERS!— Add to your sales volume with a COLONIAL Fran- 4 
4 
chise. COLD CATHODE LIGHTING is here to stay... it is the most r 
E-j 
efficient“and economical light source. E- 
y j GR 
VAs / 
COLONIAL will supply you with standard or custom size lamps... 
; Tl 
in any color... fixtures in standard 8’—6’ and 4’ units. 
7 BO 
y BO 
/ BO 
COLONIAL Cold Cathode Lamps are not neon tubes... our lamps -- 
ore machine-made with controlled engineering and processing... - 
: 14 
resulting in guaranteed lumen output. 16 
/ 
18 
Lamps and Fixtures are entirely manufactured by COLONIAL, 23 
to meet every modern lighting need. 
The Colonial STREAMLINER R 
—In types 120, 150 & 200MA. COLONIAL COLD CATHODE FIXTURES ARE IN USE IN EVERY 
C3 
STATE IN THE UNION AND MOST COUNTRIES IN THE WORLD. BI 
13 
Send for the Colonial Franchise, list prices,and discounts. Q 
42 
38 
38 
24 
FREER cooriet wooDWoRT ELECTRIC PRODUCTS, Ih 
: oy In types 120, 150 & 200MA. EAST PATERSON, NEW JERS 


— ; . 
Pio C’erTs and Lead ng Va acruyre So ( old (4 bran 4 ( S¢ a > 
LAMPS PACKED WITH FIXTURE ton i i nuf r / ld tthode I, imp ind Fixtures 


IN SINGLE UNIT CARTON 
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Cat. Ne. Type 
607$4077 ST 
60784114 ST 


6074152 ST 


55 COM 


PITTSBURGH REFLECTOR CO. 


A-7240 F 
A-2440 F 
A-4440 F 
A-8240A F 
B-7492-2 F 

AF or PF-340-E F 

AF or PF-4396-2 F 

AF or PF-200 | 
A-178-10 IND 
B-50 I 
N-592-C I 
B-541 I 
AL-200 FL 
1-1005-A IND 
1-1005-N IND 
D-005-N IND 
56 SW 
105 SW 
559 SW 
E-150 COM 
E-230 COM 
E-500 COM 
GR-500 COM 








No.of Lamp List 
Lamps Watts Special Features wt. Price 
1 2500- Series a* 52.00 
6000 
1 2500- Series y Tig 61.00 
6000 
1 2500- Series m* 61.00 
6000 
1 500 Symetric _* 40.00 
Oliver Building 
Pittsburgh 22, Pa. 
2 40 Curved side panels 39 Ibs. $50.68 
4 40 Skytex glass enclosed 4" 55.82 
4 40 Egg-crate bottom 58" 66.20 
2 40 Albalite glass enclosed na 50.00 
4 268 Slimline, egg-crate bottom 158" 138.00 | 
3 40 Recessed troffer a 48 26 | 
3 203 Slimline, rec. troffer 69" 120.40 
1 200 Adjustable downlight 16" 37.50 | 
1 150 Adj. downlight for luminaires 9 " 25.00 
1 300 Completely indirect A 20.35 
1 750 Dir. & indirect component a” 33.97 
1 500 Spun alum. bowl W* 35.07 
1 200 Aluminum, weather proof 8" 23.04 
1 1000 High bay 10" 23.03 
1 1000 Metal enclosed n* 27.46 
2 1000- Combination inc. a” 59.69 
Ww 
Ps-52 
400-W and mercury lamps 
TI6 
1 150 For shallow windows a” 5.79 
1 200 For high windows 3" 5.79 
1 150 For island windows 7% 13.06 
1 150 Broad distribution ie 5.21 
1 300 Center concentration : 5.79 
1 500 Extensive dist. g" 12.65 
1 500 Square, built-in 47" 49.02 


THE PYLE-NATIONAL COMPANY 


BOL-1501 vP 
BOL-7501 vP 
BOL-20001 vP 
HLE-1000 P 
HLE-2000 4 
HU P 
HLJ-2000 P 
MAlII1 FL 
16A1111 FL 
1BATINI FL 
23A1111 FL 


REGENT-SAVOY ELECT. 


C332 F 
B1900 RES 
130-440 F 


1 
2 
4 


32 


60 Colonial grape cut dish 
40 


5— +” hubs, 4 plugged 
5—4” hubs, 4 plugged 
5—}” hubs, 4 plugged 
Extension, wire guard 
Extension, wire guard 
Extension, wire guard 
Extension, wire guard 
Cast aluminum 

Cast aluminum 


Cast aluminum 


Cast aluminum 


MFG. CORP. 


Chrome 


REVERE ELECTRIC MFG. CO. 


4200 FL 
3800 FL 
3851 FL 
2400 FL 
T111-WSH FL 


September, 


— et et et et 





1500 
1500 
1500 
1500 


200- Narrow beam, focusing 


1000 


Water-tight 
Easy to install 
Easy to install 
Water-tight 
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1334 N. Kostner Ave. 


Chicago 51, Ill. 
$4.50 


4.50 
5.40 
1.65 
1.90 
1.75 
2.00 
67.00 
85.00 


140.00 
190.00 


589 North Ave. 
New Rochelle, N. Y. 


Sibs. $16.66 

he 8.25 

5 * 26.50 
6009 Broadway 
Chicago, Ill. 

29 Ibs. $43.00 
20" 18.00 
18" 18.00 
a* 55.00 
16" 32.00 





Cat. No. 


7201-B 


3018 
3650 


3086 
3002 


| 6602 


1942 
3245-S 
3255-S 
3235-S 
7551 


6091 


| 433 


7053 


No. of Lamp 
Lamps Watts 


wonaunaa 


3 
KW 


Special Features 


Louvered 


a Island Light 


Service station flood 


Pit light 
High bay 


40 Fluorescent, decorative 


150 Cluster light 
300 Cluster light 
150 Cluster light 


450 Super-high intensity 
Series 


45 


Series 


300 Wind Cone light 
40 Med. pre-focus 


SAFEGUARD ELECTRIC CO., INC. 


60GFR WP 
T5GFR WP 
100GFR WP 
60GMR WP 
100GMR WP 


be - ie - in ~ Die -  ~] 


1 
1 
1 
1 
1 


L. J. SEGIL COMPANY 


HKL248 
FA448 
DLRI150 
$7896 
CR132 
BG5010 
FYM1048 


F 

SL 
SW 
COM 
RES 
RES 
COM 


on OO SPO 


— 


SIGHT LIGHT CORP. 


COM-P-RES 1 
COM-P-RES 1 


SL-5 
SL-61 


(*Higher West) 


60 Fibre-W.P., shockproof 


75 “No-tool”’ 
100 “No-tool’”’ 


60 Metal W.P., “No-tool’”’ 
“No-tool” 


100 Metal W.P., 


40 
150 
32 
40 


100 
100 


SIMPLET ELECTRIC CO. 


6111 
6112 
6211 
6212 


IND-VP 
IND-VP 
IND-VP 
IND-VP 


1 
1 
1 
1 


Plastic extruded bott. 
Complete with lamps 
Adj. all directions 
Slimline 


White, crystal & chrome 


Brass, bent glass 
Vertical fluor. 


Light below eye level 


Light below eye level 


Universal, interchangeable 
Universal, interchangeable 
Universal, interchangeable 
Universal, interchangeable 


SLATER ELECTRIC AND MFG. CO. 


275-3 


275-4 


RES 


RES 


] 


1 


up 
to 
100 


1-piece plastic 


_|-piece plastic 


List 


wt. Price 
200 "RY 550.00 
14" gy15.00 
30" 50.50 
=* 25.00 
14" 18.00 
18" 22.80 
283" 276.00 

8" 23.65 
i" 55.15 
19" 58.00 
60" 190.00 
Ya 24.00 
318" 190.00 


Upon Application 


1 DeKalb Ave. 
Brooklyn 1, N. Y. 


1ib.,40z. $3.60 
3.70 
1" 3" 3.80 
'* 3" 1.80 
;* e 2.00 


2500 W. North Ave. 
Chicago 47, Ill. 


28 tbs. $48.00 
a2" 75.00 
:* 6.75 
82" 123.60 
e* 18.75 
6" 13.05 
85" 133.87 


Deep River, Conn. 


$13.75* 

27.50* 

3600 Potomac Ave. 
Chicago 51, tll. 

6 Ibs. $4.50 
§" 5.40 
§* 4.50 

7* 5.40 


56th St. and 37th Ave. 


Woodside, N. Y. 








No. of Lamp List | No. of Lamp L 


Cat. No. Type Lamps Watts Special Features Wt Price | Cat. No. Type Lamps Watts Special Features Wt Price 
Chelsea 50, Mass’ | B34 P 1 100 Gold, alum. ie 19.95 
SMITHCRAFT LIGHTING DIVISION | B35 P 1 100 Burgundy, alum. a" 19.95 
102-40 COM-F 2 40 Easy maintenance 27 Ibs. $21.15 | B36 P 1 100 Natural alum. Zz" 19.95 
D-2 COM-F 2 40 Low brightness =" 36.33 | B37 P 1 100 Ebony, alum. =” 19.95 
NS-2 COM-F 2 40 45" 39.66 | 
00-4 COM-F 4 40 43" 75.09 | 
STL2-40 COM-F-IND 1, 40 Troffer installation eatin 
23 1 Lanken Ave 
$T2-40 F-IND 2 40 Turret lampholders 3° 23.22 THE SPERO ELECTRIC CORP. Cleveland 19, Ohio 
SST2-40 COM-F-IND 2 40 Bare lamp unit 14" 22.22  LWR-448 COM-F 4 40 Louver, plastic panels 56 Ibs. $65.90 
v-4 COM-F 4 40 Easy maintenance 56 " 56.65 | LVR-248 COM-F 2 40 Louver, plastic panels =” 43.87 
HS2-40 F-IND 2 40 28" 24.33 | SULV-1 SP 1 150 For LVP unit adj. 4" 23.31 
K-1, K-2 COM-F-RES 2 20 End caps in 4 colors an 985 | TRL-448-A COM-F 4 40 Rec., louver or lens 45" 59.60 
$-4 COM-F 4 40 Lamps in one plane mB" 42.65 | MSB-448 COM-F 4 40 Min. surf. brightness 60" 79.5) 
$1-20L COM-F-IND 1 20 Strip lighting 33° 5.78 | MSB-848 COM-F 8 40 Glass, louver shielded 125" 244.44 
HE-4 COM-F 4 40 Wood framing - 9945 | MSBC-248 COM-F 2 40 Cove, glass shielded a" 44.44 
T-2 COM-F 2 40 Open-type unit 2 27.37 | MSBCR-248 COM-F 2 40 Cornice, glass shielded fg 44.44 
YE-4 COM-F 4 40 Louvered 50 " 60.55  WL-448 F-SW 4 40 Window lite =* 41.17 
U-4 COM-F 4 40 Glass-shielded 5° 49.44 | CO-448 COM-F 4 40 Open, alum. trim 24" 37.67 
AA-4 COM-F 4 40 Scalloped louvers 45" 62.10 | 675-L FL 1 1500 Prismiens, weatherproof _* 19.50 
| 25 SP | 150 Weatherproof adj. fg 2.29 
321 N. Eucalyptus Ave. ’ 
SMOOT-HOLMAN COMPANY PO Baca, STEBER MANUFACTURING CO. Broadview (Maywood P.O.) Il 
Inglewood, California 
LP-46-H F-COM = 4-40. -Plastic sides, louvered bottom 40 bs. $53.60 | 34 = os oe 7 | 
NET-2461 F-IND 2 40 Turret sockets 2%" 73.90 —_ ' 
RK-500-S 1-COM 1 300- Silvered bowl ring type 9* 18.65 572 FL 1 100 Enclosed 4" 4.95 
500 : 
: . 592 FL 1 200 Enclosed >" 5.15 
51-300 — 6" 12.60 | 509 FL 1200 Annealed lens, encased 6" = 8.00 
= "= . x 30 
SL-112 1-COM 1 150 Closed luminaires ceiling unit 8 13.80 1600 FL 1 300. Lumicote finish 19" 16.00 
500 
3600 FL 1 750- Lumicote finish 26 " 36.00 
1500 
SOLAR LIGHT MANUFACTURING CO. 187S.Jetenanst, | A FOF ify Meee 
. Ace & P 1 100 Strap steel base 12" 7.00 
156 COM-! 1 150 Adj. beam 5 ibs. $14.30 " 
163 COM-| 1150 Recessed down light 2" 1036 | %9 P | 3 3.00 
162 COM-I 1 150 Surface mtd. adj. beam unit 4" 13.33 ; - 
164 COM-1 1 150 Compact pin hole 3" 3100 | 1 : | 2 eee 7. oo 
433GA COM-! 1 500 Shallow type semi-indirect 10" 24.00 . i 
: a HA 0 1 150 Cast alum. refi. 6 5.75 
5448 COM-F 4 40 Low brightness - 56.10 150 . 12") 
8448 COM-F 4 40 Louvered bottom -_ he 57.79 14”) 435 
9448 COM-F 4 40 Louvered bottom, plastic or 60" 63.63 ad ; 
glass sides 
9840 COM-F 1 500 Surface mtd. lens unit 18" 45.45 
10448 COM-F 4 40 Curved side prism glass 60" 57.91 
bottom 30 Irving Place 
12448 COM-F 4 40 Panel of Lite shallow design 65 " 88.00 SWIVELIER COMPANY, INC. New York 3, N. Y. 
6248 COM-F 2 40 Alum. Alzak rec. troff. 30" 44.44 | B-81 1-FL-SP 1 150 Universally adjustable 2\lbs. $ 9.50 
7248 COM-F 2 40 Recessed troffer 5" 42.22 | B-90 1-FL-SP 1 150 Universally adjustable a." 10.50 
156/2 COM-I 2 150 2-Lite-Gimbal rec. type g* 35.00 | BA-2 1-FL-SP 2 150 Universally adjustable nm 17.50 
148-4 COM-I 2 150 In Line Gimbal for 12,000 §" 35.00 | BA-3 1-FL-SP 3 150 Universally adjustable 3" 
Series BA-4 1-FL-SP 4 150 Universally adjustable an 32.50 
150-4 COM-I 2 150 In Line Gimbal for 96 §" 35.00 | B80-12 1-FL-SP 1 150 Universally adjustable a" 11.50 
10,000 Series | B86 1-FL-SP 1 150 Universally adjustable 2* 
155-4 COM-I 2 150 In Line Gimba ‘for 5 and §" 35.00 | B88 1-FL-SP 1 150 Universally adjustable re 13.00 
8,000 Series B92 1-FL-SP 1 150 Universally adjustable a" 12.75 
8448 COM-F 4 40 Louvered bottom ~ Thy 57.79 | B94 1-FL-SP 1 150 Universally adjustable 7 13.75 
9448 COM-F 4 40 Louvered bottom. plastic or 60" 63.63 | B817 1-FL-SP 1 150 Universally adjustable 10" 8.75 
glass sides B627CR 1-FL-SP 1 150 Universally adjustable o* 14.75 
$480 COM-F 1 500 Surface mtd’ lens unit 18" 45.45 | B627SA 1-FL-SP 1 150 Universally adjustable 5° 9.50 
10448 COM-F 4 40 Curved side prism glass 60" 57.91 | H-57 1-FL-SP 1 150 Universally adjustable 10" 6.50 
bottom | H-55 1-FL-SP 1 150 Universally adjustable n* 7.90 
12448 COM-F 4 40 Panel of Lite shallow design 65 " 88.00 | H-257 1-FL-SP 2 150 Universally adjustable 4" 13.80 
SOUNDRITE CO., INC. 3M Ovigh'st. | SYLVANIA ELECTRIC PRODUCTS, INC. inswie, Mass, 
B31 P 1 100 Rose, alum. 12 ths. "$19.95 HF-100 F-IND 2 40 28 Ibs. $27.60 
B32 P 1 100 Blue, alum. Z* 19.95 | HFF-240 F-IND 2 40 40" 28.13 
B33 P 1 100 Green, alum. 12" 19.95 | HFF-440 F-IND 4 40 R* 54.06 
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No. of Lamp Lis' 


Cat. Ne. Type Lamps Watts Special Features wt. Price 
CP-247 COM-F 2 40 a 40.83 
CTRS-240 COM-F 2 40 45" 33.85 
CTRS-440 COM-F 4 40 80" 64.58 
CSL-496 COM-F 4 200 8’ Slimline a 93.65 
M.A. 
C-205 COM-F 4 40 50" 69.40 
R-442 F-RES 4 2 w* 26.25 
R-222 F-RES 2 20 nm * 17.90 
RW-220 F-RES 2 20 White or ivory 10" 16.30 


110 Waterbury St 


TRIBORO ELECTRIC CORP. Brooklyn 6, N.Y 


115 vP 1 100 3 Ibs. 
815 vP 1 200 .* 
718 vP 1 100 he 
818 vP 1 200 ” 

P 5205 Santa Monica Blvd 
ULTRA-VIOLET PRODUCTS, INC. Los Angeles 7, Call 
RG 36 ULV. 1 30 Sterilaire refrig. use only 23 Ibs. $79.50 
RG 18 WY. 1 18 Sterilaire refrig. use only 18" 67.50 
H-11 ULV. 1 40 Medical use 56" 195.00 
VIMCO MANUFACTURING CO. 1185 Seay $e 
A-15-5-50 IND 150-75 Flexible arm 2lbs. $3.60 
A-15-7-50 IND 1 50-75 Flexible arm 7” 3.15 
FX-15-5-50 IND 1 50-75 Flexible arm 2° 4.25 
FX-15-7-50 IND 150-75 Flexible arm 2” 4.50 
HX-15-5-50 IND 1 50-75 Flexible arm 2% 4.25 
HX-15-7-50 IND 1 50-75 Flexible arm a 4.50 


Vermilion, Ohio 


THE F. W. WAKEFIELD BRASS CO. 


Cat. Ne. 


121 
4981 
4985 
5680 


3682 


27100G 
2T100L 
3T150G 
3T150L 
47200G 
4T200L 
67300G 
6T300L 
2N100G or L 
3N150G or L 
4N200G or L 
6N300G or L 
2NB100G or L 


ve402 
VB403-85 7 
¥B403-95°7, 
vB404 
vBit * 
A402 
A402H 
A403-8575 
A403H-85°77 
A403 
A403H 
A404 
A4O4H 
1423H 

| 1423 

| 1447H 





| 20H24 
20H24X 
1HI4 j 
2H14 

214-6" 


21A-9* 


STA 248 COM-F 2 40 Luminous indirect 28 Ibs. $43.11 
STA 200 COM-F 4 200- Luminous indirect, slimline 59 " 94.67 
MA 
STA 300 COM-F 4 300- Luminous indirect, slimline 64" 122.67 | 
MA 
GRL24822 COM-F 2 40 Direct, indirect 33" 31.77 | 
GRL24823 COM-F 2 40 Ceiling type 32" 29.95 
GRL24820 COM-F 2 40 Surface mounted 3° 28.78 
GRL44812 COM-F 4 40 Direct, indirect §3 " 52.13 
GRL44840 COM-F 4 40 Surface mounted » * 48.72 
GR1150 COM-I 1 150 Spotlight 5* 8.75 
GR2150 COM-! 2 150 Spotlight g" 12.25 
B448W COM-F 4 40 Direct 44" 41.69 
K448W COM-F 4 40 Direct 44" 41.69 
265 COM-! 1 200 Indirect 3” 6.81 
369 COM-! 1 300- Indirect 7* 9.83 
500 


(All fluorescent units are interchangeable for continuous runs) 


Waterbury 90, Conn. 


WATERBURY COMPANIES, INC. 


920 1-RES 1 100 : 2 ths. $1.50 
922 1-RES 1 150 i" 2.00 
WHEELER REFLECTOR COMPANY 275 Congress St 


Boston 10, Mass. 


8021 IND-F 2 40 Turret lampholders, 5” spacing 35.Ibs. $24.35 
8031 IND-F 3 40 Turret lampholders, 5” spacing 39." 33.00 
7400 IND-F 2 40 Turret lampholders, 3)” 23" 23.15 


spacing 


21A-10* 
21A-11* 
21A-13* 
21A-14* 
21A-15* 
21AR-10* 
21AR-11* 
21AR-13* 
21AR-14* 


| TAR-15* 
| Lt" 








| (*Low power factor; 


H. E. WILLIAMS 


No.of Lamp 


R. & W. WILEY, INC. 


Type Lamps Watts Special Features 
IND-F 2 100 Porc. enam. refi. 
IND-F 2 40 “Series 11” Dustight 
IND-F 3 40 “Series 11” Dustight 
IND-F 2 40 — constr. moisture 
pr 
IND-F 3 40 One-piece constr. moisture 
proof 

COM 2 40 “E-Z Servicer,” glass 
COM 2 40 “E-2Z Servicer,” louver 
COM 3 40 “E-2Z Servicer,” glass 
COM 3 40 “E-Z Servicer,” louver 
COM 4 40 “E-Z Servicer,” glass 
COM 4 40 “E-Z Servicer,” louver 
COM 6 40 “E-Z” Servicer,” glass 
COM 6 40 “E-Z Servicer,” louver 
COM 2 40 “E-Z Servicer” 

COM 3 40 “E-Z Servicer” 

COM 4 40 “E-Z Servicer’ 

COM 6 40 “E-Z Servicer” 

COM 2 40 “E-2Z Servicer’ 


F-IND 
F-IND 
F-IND 
F-IND 
F-IND 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 
COM-F 


COM-F-IND 
COM-F-IND 
COM-F-IND 
COM-F-IND 
COM-F-IND- 
P-RES-SC- 
SW 
COM-F-IND- 
P-RES-SC- 
SW 
COM-F-IND- 


F-SC 
COM-F-IND 


mm PO RS a & YS Go GG PD PO Pe & WH GP 


2 


— ~— = AD 


. 
i) — 


— Oo m@ wr 


PRODUCTS CO. 


40 Adjustable 
40 Adjustable 
40 Adjustable 
40 Adjustable 


100 Adjustable 


40 Ceiling mtg. 
40 Hanger mtg. 
40 Ceiling mtg. 
40 Hanger mtg. 
40 Ceiling mtg. 
40 Hanger mtg. 
40 Ceiling mtg. 
40 Hanger mtg. 
40 U.R.C.-type 
40 U.R.C.-type 
40 U.R.C.-type 


| THE WIREMOLD COMPANY 


40 2 lamps in tandem 

40 2 lamps in tandem, ext. 
40 Reflector may be added 
40 Reflector may be added 
15 Small cross section ° 


15 Small cross section 


15 Small cross section 
15 Small cross section 
15 Small cross secion 
15 Small cross section 
15 Small cross section 
15 } With continuous refi. 
15 With continuous refi. 
15 With continuous refi. 
15 With continuous refi. 


15 With continuous refi. 
40 Reflector may be added 


others are high power.) 


List 
Wt Price 





35" 4.3 
80" 57.70 
81" 65.40 
32" 33.20 


o7* 41.85 


119 Dearborn St. 
Buffalo, N. Y. 
$44.65 

40.50 

55.65 

51.50 

63.15 

59.00 

105.00 

$8.00 

43.50 

54.50 

61.00 

82.00 

51.00 


Carthage, Missouri 


22 Ibs. $20.95 
26" 26.95 
2" 28.95 
33" 38.95 
3" 38.95 
soe 23.95 
5° 26.45 
ke 33.45 
5" 35.95 
235" 35.45 
30" 37.95 
2B" 37.95 
32" 40.45 
30 " 36.00 
28" 33.25 
37" 50.90 


Hartford 10, Conn. 


20 Ibs. $24.00 
20" 24.00 
10; " 16.30 
10: " 15.80 
23" 7.20 
ri: 7.50 
2.8 7.50 
an 15.50 
4 * 23.00 

§" 31.00 
| 38.50 
28 8.60 

Te 17.90 
63" 27.20 

9g" 38.00 
Wi" 454, 
a" 12.0 
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NotesKromN AD W.A. 


By Alfred Byers, Secretary 


National Electrical Wholesalers Association 





WAREHOUSING METHODS—SUBJECT OF 
SPECIAL N.E.W.A. REPORT 


An outstanding highlight of 
N.E.W.A.’s_ Fortieth Anniversary 
Convention at Buffalo last May was 
the excellent presentation of up-to- 
date warehousing methods presented 
by Mr. J. J. Kaske, Westinghouse 
Electric Supply Company, Chair- 
man of N.E.W.A.’s Warehousing 
Committee. He announced at that 
time that his Committee was pre- 
paring a special supplementary re- 
port on modern utilization of ware- 
house space. 

That report has been completed, 
and not a little of the credit for the 
excellence of the contents—as well 
as the format of the published re- 
port—is due this very publication 
you are reading. The pages of last 
month’s issue contain the complete 
report, published there in order that 
the entire industry may profit from 
the work of N.E.W.A.’s Warehous- 
ing Committee. 

The Committee itself is indebted 
to the publishers of this paper, and 
sincerely hopes that the many inno- 
vations recommended will be profit- 
ably adopted by electrical whole- 
salers generally. By that means the 
Committee believes the wholesalers’ 
customers will benefit as a result 
of more economical and proficient 
warehousing methods. 


BOARD OF GOVERNORS TO MEET 
AT WHITE SULPHUR SPRINGS 


The customary fall meeting of 
N.E.W.A.’s Board of Governors 
will take place late next month at 
the newly opened “Greenbrier” at 
White Sulphur Springs, West Vir- 
ginia. ‘This is always an important 
gathering of active N.E.W.A. mem- 
bers, and several major activities to 
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benefit the membership are likely to 
result from this semi-annual meet- 
ing of the governing body of the 
\ssociation. 


FUTURE SALES TREND SURVEY 

Many N.E.W.A. members are 
now benefiting from their partici- 
pation in the “Future Sales Trend 
Survey” being conducted for the 
Appliance Division. Two quarterly 
forecasts of appliance sales have 
been undertaken. The results have 
been very gratifying from the stand- 
point of worthwhile data which 
otherwise would not be available. 

Already this newest N.E.W.A. 
service has been described by mem- 
bers as very helpful to them in plan- 
ning future commitments and mer- 
chandising activities. More or less 
still in an experimental stage, this 
quarterly survey is at present con- 
fined to appliance lines only. Mem- 
bers in the Apparatus and Supply 
Division have indicated interest in 
broadening this activity to include 
supply items in order that this field 
may also benefit from the collection 
and publication of similar data. 


AREA MEETING PROGRAM 
AGAIN UNDER WAY 


The fall series of area meetings 
for N.E.W.A. members begins this 
month and will extend through early 
December. Meetings are planned 
at the following locations: Boston, 
Philadelphia, New York, Cincinnati, 
Syracuse, Pittsburgh, Baltimore, St. 
Louis, Dallas, Chicago, Detroit, 
Charlotte and Atlanta. 

During this meeting series the 
idea of “panel discussions” will be 
followed. That method proved so 
successful at the May convention 
at Buffalo that many members 
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have recommended it for this area 
meeting series. Interesting topics 
of current importance have been 
selected for discussion. ‘That, to- 
gether with the fact that separate 
sessions will be held for appliance 
distributor members and_ supply 
wholesaler members, is expected to 
provide every member present with 
information he can use advantage- 
ously in his own business. 


COMMITTEE MEETING SCHEDULE 
NOW BEING PLANNED 


The winter series of meetings of 
Commodity and Functional Commit- 
tees of N.E.W.A. is being planned 
by the Program and Projects Com- 
mittee and the staff. Meetings will 
be completed well in advance of the 
Forty-first Annual Convention at 
Cincinnati next May. At that time 
the general membership will discuss 
recommendations and suggestions 
contained in the printed reports to 
be published to members following 
each committee’s meeting. 


MR. A. SALESBOOSTER 
CELEBRATES FIRST BIRTHDAY 


Mr. A. Salesbooster, the little 
character who “gives out” with such 
sound sales advice in the N.E.W.A. 
SALES BOOSTERS, celebrates 
his first birthday this month. He 
started out in life—just a year ago 
as a pretty husky infant. In his one 
short year he has reached maturity, 
and then some. The world he exists 
in is the N.E.W.A. SALES 
BOOSTER and he rules it with a 
master’s touch. He lives for just 
one purpose and that is to pass along 

with every device for emphasis 
and conviction he can command- 
the vast amount of knowledge he 
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ossesses on the art of successfully 
selling electrical apparatus, supplies 
and appliances. His little index 
finger points constantly to the 
wholesaler’s and dealer’s salesmen, 
to inspire them—by his simple but 
effective methods—to go out and do 
the kind of selling job he knows 
they can do. 

For his very worthy purpose he 
uses three remarkable tools. These 
are: 1. The N.E.W.A. Appliance 
Sales Booster, for the benefit of 
salesmen of Appliance Division 
members; 2. The N.E.W.A. Sup- 
ply Sales Booster, to aid salesmen 
of members in the Apparatus and 
Supply Division; and 3. The 
N.E.W.A. Sales Booster, for gen- 
eral sales opportunities applicable 
to the industry in general. Every 
edition of each of these publications 
is a gold mine of genuine, practical 
and proved sales aids. 

As an example of the little fel- 
low’s field of knowledge, here are 
some of the topics he has already 
covered so outstandingly in his first 
year’s efforts :— 

For appliance salesmen he has 
lectured them on—‘‘Cashing In On 
Continuous Sales Training” ; “Dem- 
onstrate To Sell”; “Use The User”; 
“Time Payments Multiply Sales” ; 
and “Opportunities in Service’’- 
this month’s edition. 

For the supply salesmen he has 
given sage advice on:—‘‘Are You 
Getting Your Share of Building 
Wire and Cable Sales”; “Electric 
Ventilation—in the Home and in 
the Office” ; ““Motor Control Equip- 
ment”; “Adequate Wiring—Your 
Biggest Sales Booster”; “Lighting 
Susiness’’; and next month 
his subject will be—‘Lamp Mer- 
chandising.” 

In the field of general sales op- 
portunities he made a big hit with 
“Farm  Electrifica- 


Is Big 


his issue 


~ ’” 
tion. 


on- 


It is small wonder, in view of his 
that little Mr. A. Sales- 
booster is being swamped with birth- 
day greetings from N.E.W.A. mem- 
bers on his first anniversary, and 


record, 


that each one includes congratula- 
tions on his splendid accomplish- 
ments and for a continued 
long life devoted to the advancement 
of the wholesalers’ salesmen. 


wishes 


N.E.W.A. is proud to be the 
parent of the little fellow with the 
hg “know how’—Mr. A. Sales- 


ho« ster, 
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CHECK THESE CANNON ELECTRIC 









SPECIALTIES BEFORE YOU BUY 







SEVERAL OF THOUSANDS OF ITEMS 


GANNON GLacTRe 


INDICATOR LIGHT 





... for broadcast stations, Type “ 
flashes red and green, alternately, to warn 
that programs are on the air. 24V 15CP, or 


Q” Light 


115V 10W. Also available with “DO NOT 
ENTER” or other lettering. Hammertone fin 
ishes. Write for Q-1 Bulletin. 


GANNON GLacriRe 


WATERPROOF PLUGS 





... for underwater use. Tested for pressures 
up to 250 lb. and 550 ft. in oceans, rivers, lakes, 
swamps, on docks or with underground cable. 
Heavy brass fittings in 3 AN sizes, with ap- 
prox. 50 contact arrangements available, make 
this type series flexible for wide uses. Write 
for W-146 Bulletin. 


GANNON BLacvRuG 


LABORATORY AND 
SWITCHBOARD PLUGS 


ee" Fe 


... for laboratories, decade units, experimen- 
tal switchboards, automatic separation panels, 
dispatcher boards, etc. Single to 4 contact 
fittings, in 30 and 60 amp. Molded phenolic in- 
sulation. Red or black, optional. High quality 
construction. Not to be confused with ordi- 
nary jack plugs. Write for Lab. & Switch 
Bulletin. 


ASK THE MEN 
WHO USE THEM 


CANNON BlaerRIe @ 


Lvelgonird Company 


IN CANADA & BRITISH EMPIRE; 
CANNON ELECTRIC COMPANY, LTD, * 
TORONTO 13, ONTARIO 





GAWWO GLaciTRic 


CONDUIT FITTINGS 





CNT-1U BOX CONNECTOR. Listed as ap 
proved by Underwriters’ Laboratories. %” 
reversible type for BX and Romex flexible me 
tallic conduit. Aluminum Alloy: clamp zinc. 
Completely assembled with slot head screws. 
Standard package 1200 


CF-1U and CF-2U. Listed as approved by 
Underwriters’ Laboratories. For 4%” and 
flexible metallic conduit. Aluminum alloy 
Inspected assembled and packaged. Standard 
package 500 


= 
C4 


FS-2 and FS-3 FIXTURE STUD. *” with or 
without locknut. A time saver. FS-2 with lock- 
nut; FS-3 without locknut. Material zinc 
Standard package 500 





76-Page BROCHURE “Cannon Plugs for the 
Electric Circuits of Industry’’ will be sent free 
of charge. ‘A digest of ideas on quicker and 
better assembly, easier servicing, mainte 
nance and greater portability of electrical 
equipment through Cannon Electric Connec 
tors.’”” Address Department I-362. 





SINCE 1915 


3209 HUMBOLDT ST., LOS ANGELES 31, CALIF, 


WORLD EXPORT (excepting British Empire); 
FRAZAR & HANSEN, 301 CLAY STREET 


SAN FRANCISCO 11, CALIFORNIA 











A Compete Lne of Clottiical Flings tate Bk 


Malleable Iron means a faster- Laie ) 
Selling fitting every time! | fie, Store Lighting and Color, Disp 


| and Fixturing, Store Fronts, and PI! 














ASK THE CONTRACTOR! Better | ning and Budgeting for Modernizatio: 

p : Those < sndino ha cli vice hear 

jobs done quicker mean more money Chose attending the clinics heard K 

to the electrician. That’s why GED- Versen, lighting consultant, Kurver Er , 

NEY Fittings sell faster — they are neering Co., state: “Lighting . . . ha ‘ 
° . ‘oO > the ore st single ‘ontributing f 

made of high grade malleable iron, come the greatest “— e>~eierep- 

have a smooth rust-proof finish, and pies ange merchandising.” Cart 8 

are cleanly and accurately threaded. L. O'Shea, illuminating engineer tor 

Furthermore, every GEDNEY Fitting ant ee 

. P Ae tT Cheek nf the Binciawen Be 

is carefully inspected, then packaged ane &. it. Charen, OF the: Renpmnies 7 


. ic Mfg ‘o., both described “the th 
in easy-to-spot cartons — No guess- tric Mfg. Co., 1 described “the th 


work, no lost time. A’s of store lighting’’—attraction, 
praisal and atmosphere. 

Mr. O’Shea went on to warn t 
“lighting is too much of a sales tool to 
ignored. Those merchants who have not ) 
given it its proper place in their busi: 
have learned that it can hurt, and it 


hurt, in a place where it hurts the most 








the cash register.” 
\ reminder of “the growing imy 
tance of impulse selling, and what disp! at 
selling means to the retail store, not o1 57 
in increased sales but in decreased c 
by reason of selling more goods per ret 
sales person” was injected into a clir ).4 
CONDUIT NIPPLES EMT SERVICE CAPS CONDUIT COUPLINGS EMT BODIES session by Nelson A. Miller, chief of P 
eeeeeee eee ee tee eeeeeneeeeeee* eee eeeeeeeeee eeeeveeeeneeee Marketing Division, Office of Domest 


Commerce, U. S. Department of Co 
merce. 

Among the other speakers were: De 
P. Caverly, director of commercial eng 


neering, Sylvania Electric Products, In 





Elmer A. | undberg, director of arcl Ne 
tectural design, Pittsburgh Plate Glass : 
THREADED WATERTIGHT ANGLE EMT Co.; and Jose A. Fernandez, of the Am Gi 


CONDUIT BODIES 


BOX CONNECTORS 


CONDUIT INSULETS 


e*eeeveevee ee eee 


CONDUIT BODIES ican Institute of Architects 





a 
yY 
YY 





CORD GRIPS & 
PYX CONNECTORS , GROUND FITTINGS 


Part 
ae J 


EMT 90° 
ELBOW CONNECTORS 


eceeeoereeoevee er eeoeeeeeeeeeereeeeeeeeeeeeeeeeee ee ee @ 


SQUEEZE CONNECTORS 


a@ee 6062s eoe@anseeeoeceeoeasen ee eoe ee eos eoee se eaeseaeoeoe® 


| 


SS 


WRITE FOR THE 62-PAGE GEDNEY CATALOG! 


Every GEDNEY item clearly in- 
dexed with every size and type for X 
your stock. A complete manual ex- 
pressly prepared to save hours of 
time in ordering Your copy will be 
mailed on request on your company 
_+-===—  letterhead—send for it today. TWO of the original showcase lighting 
a fixtures of Day-Brite Lighting, Inc., 
GEDNEY ELECTRIC co St. Louis, were silver-plated with en- 
° graved gold medallions attached, sealed 
RKO BLDG., RADIO CITY, NEW YORK 20, N. Y. 4 in plastic cylinders and presented to 
founders D. J. Biller (left), president, 
and O. W. Klingsick (right), vice 
FOUNDRY, FACTORY & SHIPPING POINT: TERRYVILLE, CONN. president, at that company’s recent 


Sa ace EER wi ‘ q 25th anniversary surprise party. 


| 
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Report Television Set 
Output Totaled 463,943 


WASHINGTON Television receiver 
tion in June reached 64,353—a 
ionthly high—and brought the to 

set output by RMA members 

the war to 463,943, the Radio Man 

ers Association reported recently 

[A member-companies turned out 
100,000 more television receivers during 
rst half of 1948 than they did dur 

g the entire vear of 1947, it was an 
d. The 1948 half year total is 278,- 

compared with 178,571 in 1947 
1948 second quarter output was 160, 


t] 1 average weekly production 
75 nS Ie re] nted a ase 
r ent er the f t l t 
() »§ O60 tele ere 
$ econd ” 


t quarter of 1947 
ing the first halt of 1948, RMA 
icturers produced 695,313 FM-AM 








against 445,563 in the comparabl 
| of 1947. However, FM-AM sets 
actured durit the second quart 
+5 fell 4] perce eleay the st 
ta the res] ] flours 
257,484 and 437,829. Radi r I 
June continu 1 1 
r t talin 1.( 49 ] ] 
4 were /M-AM set 
luct 1utom e and rtal 
s it a hig el dur 
™ . i : Ol I 4 RMA 
re rte 1 1 182 a) , de 7 , 
AL 54 portal es tor thre 1 vea 


New Electrical Product 
Group Formed in NEMA 


EW YORK—The formation within 


2 ] cOMpris¢ I ni Nnpahies 
nal ictuy e'ectri ¢ ld 
Va as] i | Va ¢ 
ced ecel Na il 
i Manuta I \ t 


Household Sink | Section—as 
issing lectr pe ite 1 1 od 
aisposel al Z rec 

fl ( M i ectr1¢ 
i y 4 Wa { 
r drop-1 ( 
\ I al | il 
| 

6 ce 

if i thie r } ( 

i Pe! t dis as i 

i va t Hot I 
ig Mr. Cam ted t it 

Na ¢ ri S6 

i he Ta 1h 
yu it] 
I ltl 
t r ” 
i di Wa 















prevent them with ADALET 
INSULATING BUSHINGS 


Designed and en- 
gineered by the 
Originators of the 


Famous SALI 
Insulating Bushings 


Write today for 
sample and prices. 
You can increase 
your sales with 
ADALET Insulat- 
ing Bushings. 


A FOR had STEP 
bf SDALET 


14300 LORAIN AVE. 
CLEVELAND 11, OHIO 
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What makes one man worth $40,000 —_ * vice chairman of the section, John 


Hammes, president of the In-Sink-E1 
another only $4,000? This book tells . . © tor Mig. Co. Racine, Wis., is chairn 


of the section’s technical committee 









Other companies affiliated with the s 
re Appliance division, Natior 


HOW TO CUL TIVA TE YOUR Rubber oe Co, Akron; Thon 


\W Berger, Cincinnati; Eure 


Williams Corp.; Bloomington, Il.; Ge 
TOP EXECUTIVE QUALITIES | °° 

Hobart Mig. Co., Troy, Ohio; and We 
nghouse Electric Corp., Mansfield, Ol 


Wire And Cable Prices 


Raised By U. S. Rubber 


. . + and win success faster in the upper brackets 














rOP EXECUTIVES aren't born. They're made. 








Self-made mostly. Though they rise along different NEW YORK—The prices of electri 
$9 } 
routes, the steps to their success is similar. They wire and cable manufactured by 
follow a definite course of action observe a pat United States Rubber Co. have bee é ~ 
| } ] ] creased 1 ft 13 r ent to oT 
ticular pattern ofl conducet develop certain atti ios 
, ; : i @e costs ft la i! materials lo 
tudes and habits and because they press on, they 
vas announced recent 
arrive at the top as planned stone ten ; ; 
Vine is One | 13 pe ent vlumiu 
| 
burldi vire with | uded ¢ Cr. # 
D cel aluminum | ling wire with N . 
ene cove 13 per cent; and portal 
rds. 6 pe wan \ 
E X | Ss. & er rece " ibe: 
contract providing for a wage increa 
: ; ‘i Her bool ie : cs 
By HOWARD SMITH » inspiring book whic BS y of 11 cents an hour for 35,000 employ | 
Personnel Consultant, Noted Lecturer, and et ! for t tinge the jualities w ind three VCENS icatiol vitl pas 
Instructor with Dale Carnegie Institute rk the t flight } ; pane Gta ees ‘ ws | . 
~ 7 ¢ t wit t ¢ n-the-ioh aftiudis f employ R Ving ~ Ot n t ears 
225 pages, 51, x 8, $3.00 ; ; rece ie 1 ; 1 et " 








en your chance comes SS Sete ns etic ae caer Lee 





t f S ilitre \ 
to step into a better job =i . 
WILL YOU BE PREPARED? Fills you with zest for 
, . advancing yourself \I 
, f , age oan How high do you rate in 
, for the | executive ability ? 
THE McGRAW-HILL LIBRARY OF Phe bor f-r \ 


BUSINESS MANAGEMENT | “3.20%! 


6 volumes, 1973 pages 





|. BUSINESS ORGANIZATION: Hlow to ea Some useful facts this 

irtment or | ‘ pla and = =cont vorking book gives you 

ry perso 2. BUSINESS FINANCE: Where and ’ 

w to get money—the life blood of business. 3. CREDIT § ° ° be . r improving persona ° wa 
AND COLLECTIONS: How to r 1) losses—tion er your personatity @ $4 suldencsts to pr | 

4. EFFECTIVE MARKETING: How to improve sa ee eet 

ethon evelop | 5. BUSINESS CORRE R 
SPONDENCE: Ilo te effer etter 6. MAN _ : 

AGING YOURSELF: Ilow mserve and d These, and many other chapters, give you 


a blueprint for executive success 
How to Build a Fire Under Yourself; He Develops an 
Executive Ability; He Employs His Personality as the 
Springboard for Human- Relations Principles; He 
Thinks More Creatively He Makes Decisions More 
Efficiently; He Resolves Anxieties More Readily: He 
Budgets Time More Intelligently; He Studies More — 
and Enjoys It More; He Instructs More Dynamically: 
He Can Communicate More Effectively; He Takes Re- 
sponsibilities More Easily: See Yourself As Others See 
You; An Adroit Promotion Campaign for You, Ine 
Over the Fence the Grass is Often Greener: Close-ups 
of some Fast-climbing Current Executives and How 






p 











They Do It : = : 
FREE TRIAL— EASY TERMS**=== RECENT appointments announced by 
sees me - , 
; ~—-—-10 DAYS’ FREE EXAMINATION-— — the Westinghouse Electric Supply Co. 
McGRAW-HILL BOOK CO., Inc., 330 W. 42nd St. N.Y. 18 PF | oo i Boo ey . ; Ae 
Send t MeGraw-H Libra f B Ma cG . >0., Ine snc >: . Jensen, Jr. (upper lett 
lays’ examination on appr | 33 W. 42nd St.. N.Y.C. 18 include: a ensen, Jr. (upp 
Iw i$ J, Send me Smit DEVELOPING YOUR EXE‘ as Middle Atlantic district special- 
; pthc May ag 5 ye Tg 9 gue Eng | ties manager; S. J. Stephenson, Jr. 
Snape : ™ remit ¢ ae “ ° ° 
” | oo return the book postpaid | upper right) as western district ap- 
1 | : 
\ lx | pliance sales promotion manager; G. 
| 4 | R. Jones (lower left) as southwestern 
> > | district farm sales supervisor; and G. 
| , | C. Millhollin (lower right) as western 
spranea eons es Ho apie | district farm sales supervisor. 
‘e@eeseeaeeeeeeeeeeeeeeeeeeseeaeee Ft we er er Re er ee RR Ee ee ae ' 
: S 
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E. E. Martin 


Graybar Advances Four 
To Managerial Positions 


W YORK—The Gray 
recently announced the appointmer 
| Marti = rmer] district perat 
Manat i Ne \ } he t 
tant m a | t 
(ara 28 ar \ Ma 
caree i ( 1 
el] la H i t ee 
. pervisor, Ba plianes 
1 Yi ile i 
2 st 4 | manare | t 
ill il re i 
\ i i i New 
‘ t yn 
\ Yi t 
2 eeain Mi Mart i 
¥ Malla Ne \ \ 
( w'] hee ( i 
ina 1) t pa 
\l M. O. Mellva ) 
vy ma L¢ it Kans ( 
l ( Ca ill Cpla Mr M 
\ at Det | i Mi M I1\ ill 
Rimen 


Report Rapid Entry Rate 
In Merit Award Contest 


HICAGO—Requests for entry appl 
s tor the Merit Award Competition 
ming in ata pid rate din 

| M. Bra uirma t] 

Award ( niutt | 
tional | ting Exposition 
n il 111 1 S Mr 
‘ umber of ¢ t] 
Case Study Merit Awa Con 
l rabl ( la 
1 t! ) er nt 
illy re is 
M \w 
1+ ‘ il] 
ylicants ( ( 
ehti 1 
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PUULa 


FLEXILUGS 


Underwriter Approved 


engineered 


Materials selected for 
each part in FRANKEL 
Flexilugs are deter- 





mined by exact ser- 
vice requirements of 


100% conductivity in all current carrying parts. that part. 


100% commercial thread on nut and set screw All parts are inter 


. . @ Non-stripping combination. locked into one inte- 


grated unit . . . they 
100% wire protection with rigid pressure dis- 


tributing shoe; screw never touches wire. 


cannot work loose or 
drop out. 


Seamless drawn tube housing gives 150%, strain e 


safety factor. 

Keep Frankel Flexilugs handy 
Cadmium plating eliminates heating caused by ... you'll use them every day! 
formation of high-resistant copper oxide, and 


permits use with aluminum and steel cables. 


Flexilugs are precision-built to make up tight 
and stay tight . . . get tough jobs done faster, 
easier. Three sizes take all wire sizes from 4/0 





stranded to *14 solid, and give equally depend- 


. ‘ , . It’s easier and faster when you 
able service on stranded, flexible or solid wire. ¥ 


use Frankel Solderless Connectors 


A quality lug . . . at a practical price. 


Send for September 1, 1948, revised price list. 
SOLD THROUGH LEADING WHOLESALERS ONLY 


w FRANKEL CONNECTOR CO. 


« NEW YORK 13, N. Y. 


ch 
ete gee te * 


IN SOLDERLESS CONNECTORS 





















power representatives, architects and 
sulting engineers, and owners and 
of industrial and commercial lhghti 
Vas reported 

\ trend toward more joint entries 
reported by Mr. Bradley, who said 
growing popularity of joint entries ¢ 
further evidence that a good jx 
planned lighting is generally not m« 
the work of one individual but may 
quire as many ‘credit mentions’ 
feature movie production.” 

The Third International Lighting 
position is sponsored by the Indu 
Lighting Equip: 


Section of the National Electrical 


and Commercial 


ifacturers Associatior ind will 
place March 29 to April 1, 1949 
stevens Hotel in this citi 


NEMA Has Kind Words 
For Electrical Inspector 


NEW YORK Phe electrical 


tor was singled out as one of the 
important, but ut publ 
i im a tateme ( ed ré t 
pa t nation e % 
hin it lon | t 
FO te compensation he so richly deserve 
r TI tatement ued by tl 
‘ ( Stale wh a Issuce \ Lil 
; i] 1 KI 1 Ma tacturers \ 
1 t 11K and 
; 1 it he n | 
1 t ( etent 1 ile 
; i irds Of isp C6 d_ the 
competent p« sonnel Wi the ¢ « panding 
ILLINOIS Bore perio: | 
' L vital field of electrical satety 
; GUY STR A IN 1 Describing him as a guard stand 
! | watch over the live and property ot 
: ' fellow townsmet igainst the impr 
INSULATORS Beet geno 
| F 1 ipplicats i mig 
! | i e ‘ e N.E.M.A. state 
! | , 
! , pomted t that ti trica InNsp 
| ge, STANDARD TUBES | has carried out | faitl 
i Glored, unglozed, split, foor, split For best results use Guy Strain a seal 
' ; T floor, headless, curved, crossover | | d b Wi 4 ' - Mit letail 
split, and crossover. Uniform inside nsu ators maae y Inois. , se . - ' 
i . ind CTV1C¢ ( 
1 ond outside diameters. Sizes 1/2 = These insulators are manufac- ‘- % 
1 to 48"' long, 5/16 to 3"" diameter 1 ippealed 1 1 i i 
- igi i 1 t calli 2 
Gm _—stured under rigid production ! ‘40 7 
, g control standards, from the ) seen 
l ‘ , 1 s | x | t t muni i 
, ~™ careful selection of materials, inizati 
1 * » ) eC idditio 
, $ through all steps leading to a ' = 4 ” 
' * 1 I ¢ tal 
yy . . 1 
' , unens top quality finished product. Leneun ty 
% ? - ‘ Knobs that don't Uniform firing at constant $+ Compe i } h t 
. = y chip when in- ‘ , litic ‘ f elect 
1 oy stolied. Cement coated, temperatures eliminates in-  ! seialiads 
' extra length nail—genv- . I P — 
| CLEATS ane ectner washer. ternal stress. Available from ; ate eran 
I Standord cleats of code standard. Wide large stocks of standard sizes ae a KM en a 
i all sizes and types. variety of sizes. ’ 1 ave ft il by I 
I 1 N 
I : gua es a o 
: - ' I I ‘pp t 
ILLINOIS P|! . . 
‘ / 
% w te pert ( ¢ 
ELECTRIC PORCELAIN CO. ae "y ee 
1 il x ( 4 talla 
MACOMB, ILLINOIS =e | ngoclongs 
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d is the lull sweep otf electrica and 

tronic Usage 

\dding to his responsibilities is the 

enomenal growth of the electrical 1 
which has necessitated continual 


v the Ispector to keep abreast of 
aze of technological de velopments.” 
(he manutacturers also cited the in 

ector’s assistance in development ol the 

National Electrical Code, which is under 

ost constant revision by the National 

re Protection Association to provide 
quately for safety in electrical instal 
ns. In this his major contribution 

s described as pointing up the need for 


visions, based on his experience in the 


+4 


General Electric Hires 
1,400 College Graduates 
SCHENECTADY \ record number 


more than 1,400 graduates of 150 col 


es and universities have been hired by 
General Electric Co. this vear—sur 
ing by almost 600 the previous hig! 
oO! 1947 it Was announced here 

tly 
Inxpanst ot the company ( led 


ollege graduates led to the selectioi 

this number, according to Maynard 

!. Boring, assistant to the vice president 
ire< Cl neering » 

'§ the group, 1,046 are electrical, mx 

i and industrial engineers. Most 

e rest are chemistry, physics, busi 

id Mlistratio ae ting 4 d | ) 

irts graduates Phe ente 

\ *s $1,000,000 education program, 

includes not only technical, sciet 

and business courses, but also ap 

tice training for high school grad 











R. G. ROBBINS recently was pro- 
moted from sales manager to divi- 


sional vice president of the eastern 
division of Hubbard and Company, 
Pittsburgh, Pa. Mr. Robbins started 
with Hubbard in 1923 as a “general” 
issistant to several department heads. 





FULLMAN atrobe 


PRODUCTS 


4 FLOOR BOXES * R WIRING SPECIALTIES 





Z = | 
¢ iad ey 


“Bull Dog” 


Insulator Support 


*‘Bull Dog’’ Supports are safe 
and efficient for fastening 
porcelain or glass insulators 
to exposed steel framework 





No. 470 “Latrobe” Four sizes, from 1” to 2'/2” No. 280 Nozzle with 
Pipe or Conduit Hanger No. 200 Cover Plate 
Made of highest grade malleable iron and 
cadmium plated, the No. 470 is unexcelled 10 Amp. 250 Volt Receptacle in Brass 
for hanging 2”, 34” and 1” pipe or conduit Housing, mounted on '2” brass pipe 
to steel beams up to %%” thick No. 471 extension 3” long—longer extension if 
for larger pipe desired 


ECONOMICAL AND EFFICIENT 


"Latrobe" Floor Boxes and Wiring Specialties are swiftly and 
economically installed. Being soundly designed of finest ma- 
terials, “Latrobe'’ Products give a lifetime of dependable 
service. 























“Bull Dog” } : 
BX Cable Staples 
Millions of these high quality, de fe 
pendable staples are now in use 
- in every section of the United 
States Packed in cartons, kegs Wig : 
No. 150 Box — or barrels -_ ¥ 
No. 207 Nozzle No. 110 “Latrobe” 
Adjustable and watertight for in- Watertight Box 
Stallation in concrete or wood- 
finished concrete floors. Furnished This non-adjustable, watertight Floor 
with 44” Cover Plate No. 242 and Box is extremely simple and compact 
large Adjusting Ring No. 215 in design, making for speedy installa 
tion and trouble-free service. 208 Re 
ceptacle. Cover Plate 3'/.” diam 
i 
Sold Only Through 
Wholesalers 
No. 284 Nozzle with No. 252-R Two Gang Box 
No. 200 Cover Plate This Two Gang Adjustable Box has our No 
Neat, compact-fitting and extremely dur- 208 Receptacle in one section One Cover 
able, this Duplex Receptacle Nozzle comes Plate has '‘2” Flush Brass Plug; other has 2 
with either 2” or 4%” brass pipe extension. Flush Brass Plug 


FULLMAN MANUFACTURING CO. 


LATROBE . . . PENNSYLVANIA 
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and starting circuit from the 
outlets It makes a good strong con- 
nection at any point in the run 


















Shown here are but a few 
of the many malleable iron 
conduit fittings available 
for immediate delivery. 


For complete line, refer to 
CF Section Steel City Cat- 
alog, SC-1047 


STEEL CITY ELECTRIC CO. 


OUTLET BOXES AND COVERS SWITCH AND FLOOR BOXES 
JUNCTION BOXES, CONDUIT FITTINGS AND ELECTRICAL SPE¢ IALTIES 






Graybar To Handle Uskon 


Sales For U. S. Rubber 
NEW 


Rubber Co 


YORK—The 


recently named. the 


United Sta 
(iray 
Electric Co. as the exclusive distribu 
for its Uskon conductive rubber par 
used in the radiant heating of homes 
electricity. 

Graybar, with its offices in 103 citi 
will handle the distribution of the par 
on a nation-wide scale through electri 
contractors. E. I. Funk, supply speci 
ties sales manager for the Graybar 
ganization, will supervise sales of 
Uskon line. 

Uskon is a new method of radiant hi 
ing emploving electrically heated ceiling 
radiators, piping 


It eliminates syste! 


hot air registers, furnaces, 


tanks and coal bins, and is automatical 


controlled in each room by a thermostat 


requiring no more attention than t 


snapping of a switch 
The panels are four feet square a1 
consist of a layer of rubber which w 


conduct electricity, sandwiched betwe: 


insulating layers of plastic. U. S. Rubber 


chemists transformed rubber, traditiona 
ly an electrical insulator, into an electri 
cal resistance unit by adding high px 


centages of finely ground carbon black 


Snyder Associates Named 
Electro Representatives 
CHICAGO 


eral sales manager of the Electro Mani 


Charles I. Schneider, ger 
facturing Co. of this city, recently an 
nounced the appointment of Snyder As 
Electro in Ne 


vicinity, New 


sociates to represent 
York City and 


eastern Pennsylvania, and Maryland, e» 


Jerse 


cluding Baltimore and _ vicinity 
Associates maintains offices in Philadel 


phia, Newark and New York City. 


flues, fuel 


Snyder 











HANDLING the selling end of this 
conversation which took place at Flu- 
orescent Fixtures of California's ex- 


hibit in the Bay Area Industrial 
Expos:tion, recently held at San Fran- 
cisco, is J. S. Kinnaird (center, facing 
right), of that firm’s sales department. 
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KLEINS 


FOR MEN WHO WANT 


e Ever since the first communication and 





power lines were strung, Klein Pliers have 


STANTON FREMONT recent! ‘ a i ‘ 
E. Oars — ene been the favorite tools of electrical workers. 
was appointed northwestern district 


li ilies ata ili Westing- ‘on a ; 

radio sales manager of the Westing Today, Klein Pliers are made with the 

house Electric Supply Co., Chicago. ’ 

He was formerly radio division sales same exacting care that has won these tools 
anager for the Sampson Co., Chi- : ‘ . : , 

ep *§ “estan ons: Rhee: their reputation for high quality. 

cago, wholesale appliance distributing b 


firm. Klein Pliers are still preferred by skilled 





workers in every field as they have been 
“since 1857.” 
Construction Materials 


Heads Named by G.E. 


BRIDGEPORT, CONN \ppornt 

nts of the men responsible for the 

rketing, manutacturing and engineer 
ng of General Electric construction 
materials: were announced recently by 
C. D. Hepler, general manager of G.E.’s 
newly-formed Construction Materials De 
partment 





\t the same time, Mr. Hepler an 








inced several changes in the divisional No. 201. Original pattern No. 242. Klein Oblique Cut- 

ture of the department, involving husky Klein Side Cutting Plier. ting Plier (heavy-duty pattern). 

establishment of the accessory equip- Square nose. Made in five A very useful tool that cuts 
ind wiring device divisions as sizes—5, 6,7, 8, and 9 inches. close. Length, 6 inches. 


rate operating units and the transfer 
i sales functions of tungar and 
etallic rectifier divisions to the General 
tric Apparatus Department 
hose appointed to Mr. Hepler’s staff 
their positions are: A. W. Gilmore, 
ager of marketing; James H. Craw 
sales consultant; Edmund J. Har 


ton, manager of manufacturing; and 





Howard Black, manager of engineer 


a 


No. 203. Klein Long Nose 


Named as managers of the new No. 201 NE. The famous Plier. Long reach of jaws per- 





sions are: Theodore D. Foster, head “streamlined” Klein Side Cut- mits getting into difficult places. 
the accessory equipment division; ting Plier. Made in five sizes Made in 6 and 7-inch sizes. 
| Joseph J. Lengyel, directing the wir —5, 6, 7, 8, and 9 inches. 
device division 
\f (, } ( ] ed tl eC Crone tI 
YU] Co p. mm 1926 it Ka ( y 
a F | oat 7 1 The Klemm Pocket Tool Guide, 
SATCSTNAN ANG SUDSCUUE Ye Hecanne showing the Klein line and con- 
manager and then district manager _ taining useful tool information, 
lager and thet tt anage , - 
will be mailed on request. 
it pa | \ {' i 
came to Bridgeport a ant Established 1857 
general manager of the Gl \p 





WEEE 


e & Merchandise Department. In 


KLEIN&cs 


] \ S vel ) é 
© Was appointed mana ew Established 1857 
] 11 ] 
i ie CGIVISIO! 
' ‘ . 3200 BELMONT AVE CHICAGO 18 ILL 
ming to the General Electric ¢ at 
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es sweeping price 
Poultry House Time 
make possible these low prices for users yet give jobbers and 
dealers a worthwhile profit on every poultry switch sale 
pletely merchandised 


today for the complete sales and profit-making story 


to connect 


ANNOUNCES NEW 


LOWER PRICES 


Paragon { POULTRY 
HOUSE TIME SWITCHES 


The greatest news in years! Paragon Electric Company announc- 
reductions on the nation’s leading line of 
Switches 


— The PS-30 


Improved production methods 


Com- 


nationally advertised. Write Paragon 


gio 


WITH DIMMER 


NOW 


Top-selling poultry switch in all farm areas! 


form 


oie 
= 


Provides morning and evening lighting for uni- 
year-round laying and work schedules. 
With Dimmer Circuit that lets hens roost safely 
before “‘light’s out.” 


Wall-mount model for BX 


connections 


The “Plug-in” 
NOW 


Same as P§S-30, but portable 
connect as a table lamp! With cord and plug 
to any convenient 115V_ outlet 
Bright’ and ‘dim’ lights can be plugged into 
side receptacles. With Dimmer Circuit 


$14.72 


WITH DIMMER 


as easy to 











1630 
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12th STREET, 


Paragon ELECTRIC COMPANY 


TWO RIVERS, WISCONSIN 
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Schenectady in 1905, Mr. Crawfor 
tered the construction materials bus 


in 1919 as a wiring device specialist 


later held positions as manager of 
duit sales and assistant manager of 
struction materials sales, and in 
was named manager of constri 


materials sales 

Mr. Harrington joined the staff 
\ffiliated Manufa 
ing Companies Department in 1945 


General Electri 


was appointed manager of manuta 
ing of that department last year. He 
previously been connected with the 
cratt and automotive industries as 
executive and industrial engineer 
ing the war he was vice president of 
Curtiss Wright Corp 

With G.E. since 1924, Mr. Black s« 

a number of engineering capa 


before he was app inted managing « 


neer of the Trenton Works during 
var. He was subsequently named n 
iger of engineering of the = switcl 
division, and then Philadelphia W 
( 1 eC 
Mr | ter and MM Lenevel have 
ected vit eT ral Electric 
1924 and 1927 respectively. Durt 
ite irt s period Mr. | 
cil ¢ ef V in le 1c¢ 
( n t Liles vhile 


SWITCH 


AND 


WALL 


PLATES 


Packed in individua 
envelopes with the 
necessary numbe 
of plated screw 
in glassine bag 
Chrome p ated 
plates are pape 
covered to 


protection to the 


CHANGEABLE 

PLATES WITH 

HORIZONTAL 
OPENINGS 


surface until insta 


lation is made 


NOTHING TAKES THE PLACE OF STEEL 


HONER MFG. CO. 


412 South Green Street 
CHICAGO 7, ILL. 











September, 1918 
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A, A. Schueler Resigns 
Position With Square D 
LOS ANGELES—A. A. Schueler, 


treasurer of the Square D Co. and gen- 
eral sales manager of its western divi- 

n, has resigned his position with that 
firm, effective August 31, it was learned 
ecently. 

Mr. Schueler has been with Square D 
for 33 years. Prior to his position with 
the western division, he was_ national 
sales manager for the firm. Before that 

worked in the Midwest as a salesman 
for the company. Mr. Schueler has not 
disclosed his future plans 


Correction 


In the New Products Section (page 
73) of the July issue of ELecrrical 
VHOLESALING, the kitchen ventilator 
manufactured by Trade Wind Motorfans, 
Inc., was reported to us and printed as 
heing “available with single and dual 
blowers with ratings from 1500 to 2500 
fm.” Actually, the company now advises 
us, this statement should have read: “Thx 
ventilator is available with single and 


dual blowers with ratings sufficient for 


rooms of 1500 to 2500 cu. ft.” 





THE LIFETIME 
HANDLE 

DOUGLAS 

Aluminum 


Compass Saw 
Handles al- 











low easy ac- 
cess to hard- 
to-reach 
Pat. Pending places. TWO 
convenient 
wing nuts permit quick rever- 
sal of the blade, and hold it 
perfectly rigid. Handle is 
made in one piece. 


DOUGLAS BLADES 
LAST LONGER 
DOUGLAS Compass Saw 


Blades are made from 
highest grade spring steel. 
The teeth alternate from 
one side to the other; each 
tooth double sharpened. 





Send for Price Sheets 


DOUGLAS CO. 


P. 0. Bex 1864 Chariette, N. C. 


<He WORLD'S F INES > 


DOUGLAS 




















Five Exclusive 





Lets Lake aLOOK atthe inside of a 
WARE reneicic. FUSE 








No.1 Double Fibre Bridge Assembly 
increases strength 10 times. Maintains 
perfect alignment. 

No. 2 Only one wrench needed to remove 
blown link and renew. 

No. 3 Rugged simplicity. Only 3 parts to 
handle in renewing link. 

No. 4 HI-LAG Link of one piece, uniform 
thickness, has large contact areas — wide 
body areas to insure dependable absorp- 
tion of heat for time lag. 

No.5 Arched spring tension washers and 
heavy studded bolt, keeps links perma 
nently tight. Reducing excessive heat and 
needless blows. 


WARE HI-LAG FUSES have many ex- 
clusive features in design and construction 
which make them far superior in operation 
—much more economical in rendering 
longer fuse life and with unsurpassed 
safety insurance. 

Try WARE HI-LAG FUSES NOW! 
Start enjoying uninterrupted production 
progress and new fuse economy with the 
World’s Best and Coolest Operating 
Renewable Fuse. 


Write for Fuse Booklet No. 4420 giving all features, 


sizes and details. 


APPROVED BY UNDERWRITERS’ LABORATORIES 


WARE FUSE CORPORATION 


4450 W. LAKE ST. CHICAGO 24, ILL. 
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— BIGGER 



















You can’t help but build bigger 
sales on fuses if you concentrate 
on PIERCE—the superior renew- 
able fuse with a unique Surge Con- 
trol that gives the user everything 
he needs in a fuse. 

Through the principle of Surge 


Here’s how Surge Control is produced in PIERCE FUSES 


ae 





ing. 


or wire—today! 


Control—a close control of the 
current surge which results from 
low or high overloads — Pierce 
Fuses stay on the job longer with 
no lessening of the important mar- 
gin of safety. 


BALANCED LAG LINK 


The patented design of the Pierce Balanced Lag Link creates 
more lag at low overloads, where it is necessary and harm- 
gives safe lag at higher overloads. Unnecessary 
shutdowns are avoided, yet the fuse blows promptly when 
real danger threatens. 


SCREEN VENTILATION 


—a special Pierce feature that gives the Balanced Lag Link 
air-cooled surroundings in which to work. Screen vents at 
either end of the fuse allow cool air to enter and hot gases 
to escape, reducing premature fuse blowing and banishing 
dangerous "afterblow.” 


TUBULAR BRIDGE 


—can't be bent; stronger than the ordinary fuse construction. 
Keeps knife blades in proper alignment. Eliminates poor clip 
contact—another source of heat and unnecessary fuse blow- 


GET THE FULL PROFIT STORY 
of Pierce Renewable Fuses and Surge Control. 


Write 
















Buchanan Consolidates 
Operations In Hillside 


-The 
Corp. 


HILLSIDE, N. J. 
Electrical Products 


Buc nan 
recently an- 
nounced that it has consolidated its 

and 


eral offices 


plant and productio 
facilities under one roof in a newly-ac- 
quired modern industrial building in this 
city. Previously, the facilities of the firm 
were located at several different points 


in Elizabeth, N. J 


Beckett to Construct 
New Plant in Dallas 
DALLAS 


by Thomas G. 


been comy 


y= 


Plans have 
Beckett & 


turer of lighting and electrical equipr 


mal 


new factor 
fronting 400 feet on the Old Dallas 
and 200 feet on Willowbrook Road i 


city, it was learned recently. 


for the construction of a 


The plant reportedly will be of 
proof construction, trimmed in stone, til 
and porcelain enamel metals. It wi 
12-acre tract 
lake. 
fishing, horseback riding and _picnicki 


will be 


located on a_ landscaped 
overlooking a 2%-acre Swimming 


facilities provided for the 


ployees. 








Things you should know about 


(ompco 
STRIP LIGHTING 


EASY TO INSTALL 


All wiring, sockets 
and ballasts are 
fastened to the 
strip - light body. 
No wiring at- 
™, tached to cover. 













MODERN IN DESIGN 


Beautiful streamlined ap- 
pearance. New, tapered 
styling. Sockets butt end 
to end for continuous row 
mounting. 


m 
ee, 


’ >... 
a 
— 


~ = , 
LOW IN COST 


> 
Meets every. re- = 
quirement for qual- 
ity, lighting effi- 
ciency, and design, 
yet priced unbeliev- 
ably low. 





Co 


ee 


2251 St. Paul Ave., Chicago 47, Illinois 








ELECTRICAL WHOLESALING—September, 194 








Lou 
ava 
to s 
cage 


row 1 
butior 
tivitie 


T 
jersey 








out 


linois 






































“THE SKIN YOU LOVE TO 
TOUCH” TREATMENT — vacuum 
cleaner style. Frieda, a resident of the 
Cleveland Zoo, relaxes while Keeper 
Louis Regan beautifies her hide with 
a vacuum cleaner acquired by the zoo 
to spray insecticide around the animal 
cages. (Apex Photo.) 





D. W. May Cuts Territory 
To Intensify Distribution 


NEW YORK-—Inaugurating what its 
founder termed “a new trend in the dis- 
tribution” of major electrical home a 
ances and television, the D. W. May 
Corp., electrical wholesaling firm of this 
city, recently announced that it will nar- 
row the territorial extent of its distri- 
bution operations and concentrate its ac- 
tivities in 14 counties of Northern New 
Jersey and the part of New York State 
‘ontiguous with that area. 

This is believed to be the first instance 
where a major distributor voluntarily re- 
linquished important territory to focus 





D. W. May 


ts activities more intensively on a less 
Heretofore the May or- 
Sanization served all the above territory 
Idition to the balance of the New 


€xpansive area. 


tork metropolitan area including coun- 








tes on Long Island and in Connecticut. 1887 Division of Cummins Busi 

May-distributed products include: An- 4764 Ravenswood Avenue Chicago 40, lil 
Hee television receivers, Coolerater re- | MORE THAN 60 YEARS OF PRECISION MANUFACTURING 
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NO-SHOK Safety Ex- 
tension Cord Sets... 
No. 18 POSJ rubber 
cord—6, 9, 12 and 15 
ft. lengths. 
NO-SHOK Safety Sur- 
face Outlet for use 
with cord set. 





CUMMINS 


THE PROFIT LINE 
IN POWER DRILLS 


BECAUSE... 


] PRICE AND PROFIT are unequaled. 
No other line offers you the dollar 
value plus greater discounts. 


Model 200 is a husky 2” standard 
duty drill built for every drilling job. 


All Cummins %” drills are full size 
light duty drills with die cast hous- 
ing, ample power and fine balance. 


company with over 60 years of pre- 
cision manufacturing experience. 


A veteran in the portable tool indus- 
try — with over twenty successful 
years exclusively in the portable 
electric tool field — designed the line. 


2 
3 
4 This line is built by a substantial 
5 


6 Additional tools will be added to 
the line and announced as fast as 
they have proved in tests to be su- 
perior values and worthy of the 
Cummins name. 


If you are not now cashing in on this 
profit line, write us for more information. 





















THE PROFIT-MAKING 42-S72K LINE 


TOPS IN QUALITY —COMPETITIVE IN PRICE 


To meet the public’s long felt demands Bell has incorporated 
the famous NO-SHOK features in its new line of surface 
outlets and extension cord sets. The automatic self-closing 
face is an outstanding safety feature for home and industry. 
Foolproof construction prevents shocks, burns, and short 
circuits. All units available in Brown or Ivory. é 


NO-SHOK 
Safety Surface 
Outlet with 
Prongs provides 
additional out- 
lets. Designed 
for beauty — 
eliminates bulk. 


Verd-A-Ray 


8, CUMMINS PORTABLE. JOOLS 








Write for information 
DISTRIBUTED NATIONALLY BY 
THE BETTER WHOLESALERS 

Distributed in Canada by 
Electric Products, 
380 Craig St. West, Montreal 1, Que. 

BELL ELECTRIC COMPANY 

1844 West 21st St., 






NO-SHOK Safety Duplex Re- 
ceptacle for new construction 


or replacement installations. 











prices 


Ltd. 


Chicago 8, III. 

















Offices 
Stores 








REVERSIBLE 


ALL-PURPOSE FAN 


A single, simple Peerless Electric Plug-in PROFIT BOOSTER 


NIQUE in size and utility, this 
Peerless WE-30 All-Purpose, 
All-Metal Fan and Cabinet are 30” 


square and only 5!2” deep... tre- 
mendous air capacity of 4220 
C.F.M. high speed exhaust... low- 
cost operation ... two speed “% h.p. 


motor... reversible . . . exhausts 


daytime heat or pulls in cool night 





efficient “home cooler” 


fresh air in. 


Five sizes 24” 


air... thermally protected motor 
can’t burn out. 

Here’s a real ready-to-plug-in 
appliance with dozens of commer- 
cial and domestic applications — 
a Peerless-quality fan that you 
can make a volume leader and 
a profit leader. Write for details 
TODAY! 


..and a Leerkess. Electric 


easy-to-install VENTILATTIC FAN 


In every community there'll be big demand for this 


-blows heat out... pulls cool, 


A boon for stores, theatres, dance halls 


and restaurants, too. This Peerless Ventilattic Fan 
dependability proved by years of satisfactory service 
can be mounted at attic window by using rubber feet 
supplied with the unit—then easily connected to 


window or opening in wall with canvas boot or duct. 


to 42” complete with motor. HW RITI 


for descriptive folder and prices. 


THE PEERLESS ELECTRIC COMPANY 
Member Propeller Fan Manufacturers Association * Established 1893 
WARREN, OHIO 


Peerbess. Clechiic 


MOTORS ¢ FANS ¢ BLOWERS 








frigerators and freezers, 





Filter QO 
vacuum cleaners, Speed Queen was 
ind ironers, Electromaster ranges 
water heaters, Superflame heaters 
fans, Kaiser dishwashers and disp 
and Fedders air conditioning units 

Distributing this widely diver 
range of merchandise actually iny 
the operation of six or seven dis 
types of business, according to D. \\ 
May, president of the firm. This, su 
mented by the fact that area repres 
tion of some of the products, particul 
the Andrea television sets, are li 
either to the Northern New Jersey « 
New York territory under the same 
tributor, is one of the reasons for 
drastic change in territorial operati 
was learned. 

“It was only after careful deliber 
that my associates and I decided to 
centrate our distributing facilities or 
area described,” Mr. May stated \ 
discussed it with the manufacturers 
they agreed with us that in doing si 
could more effectively serve the propos 
market and thus develop an even greate 


volume of distribution.” 


“It is becoming increasingly recog 
zed,” Mr. May continued, “that int 
ed service, improved _ transportat 


facilities and quicker and less costly 


liveries are the prime requisites in satis 





ELECTRICAL WHOLESALING—September, 194 





Cords and 
Cord Sets 


Selected by 
leading manufacturers 
... why not by you! 


A full line of 
Flexible Cords for the 
Repair and Service 
Industry, obtain- 
able through jobbers 
and distributors 


- 
Approved by 
Underwrniters’ 
Laboratories 





CORNISH WIRE CO., ix 
15 Park Row, New York 7, N.Y 
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ie the needs of retailer and consumer. 
No area provides those elements more 
Northern New 


Instead of operating in two thinly 


adequately than Jersey 
spread 
areas aS WC have been compelled to do 
up to now, we will direct our distributing 
and service facilities to a single territory 

the mutual advantage of our patrons 
and ourselves.” 


The D. W. May 


in offices from 250 Fulton Street here 


Corp. will move its 


to Newark no later than the 15th of this 
month, it was announced. A large build- 
ing at 49 to 53 Edison Place in that city 
is being completely modernized and will 

ise the firm’s general offices and dis- 
| 


play headquarters. 


J. H. Millstein Co. Sets 


Up Lighting Fixture Firm 
JEANNETTE, PA.—The 


tion of a new, wholly-owned subsidiary, 


organiza- 


the Lightecraft Corp., was announced re- 
cently by J. H. Millstein, president of 
the J. H. Millstein Co., 


glassware manufacturer of this city 


lighting fixture 
The new firm manufactures a com 


plete line of lighting fixtures, designed 


specifically for the home—kitchen, game 
ms, dinettes and bedrooms—as well 
establishments, and 


as for commercial 


; 
also makes 
lamps, it was reported. 


Millstein, the 


utilizing the 


a complete line of portable 


Light- 


¢ xpanded, 


\ccording to Mr 
craft Corp. is 
modern facilities of th parent concern 
Production of the new line is already 
shipments are 
wholesalers, it 


underway and immediate 
} ‘ 
A 


ng made to electrical 


Was announced 
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HUGHES-PETERS, INC., wholesale 
radio parts distributor with headquar- 
ters in Columbus, Ohio, recently 
opened a new division (above) at 1128 
Sycamore Street, Cincinnati. The new 
division’s staff includes: Wm. E. Hoel- 
sher, manager; C. J. Vondran, parts 
department manager; J. McCoy, in 
charge of the service counter; and J. 
Mattox, outside salesman specializing 
in parts. 
1948—ELECTRICAL 
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3 ? WATT 
Circline 


‘ . . 

( Yeiline 
.< 

x ° 

I 1xxture 
dA 4 

Fits flush to ceiling. 
20 gauge zinc bonder 
ized metal with white 
baked enamel finish. 
Satin-finished perma 
nent aluminum non-cor 
rosive reflector with 7 
specially designed scal 
lops 


Lamps held rigidly in place by three-point 


Overall Diameter 





110-125 Volts, 60 Cycles, AC only 


13%”, Overall Height 4 


suspension. 


Complete with 32-watt G.E. circline fluorescent lamp, ready to hang over out 


sufficient for most installations. 


let box. Mounting equipment supplied is 
OTHER SALEM PRODUCTS 
STRIP—14, 15, 20, 30 and 40 watts 


deep reflector. 


LAMPS 14 watts, assorted colors 
TEXTILE INSPECTION UNITS. 


SW itch, outlet, deflector 


Low and high power factor. Can supply 
WALL BRACKETS—~»%, 8, 
white enamel, with or without off-and-on 


DESK LAMPS 


Chrome or 
BED 


15 watts, single or dual. 


and 20 watts. 


Salem Manufacturing Company 


Tel. 0446 


4 Jefferson Avenue, SALEM, Massachusetts 


MAKERS OF FLUORESCENT AND INCANDESCENT LIGHTING FIXTURES AND WIRING DEVICES 


VP VLPOLP LP OLP CLP OLD AP OLE AP OLPOLP LP OAP AP AP AP OMP AP AP AP AP OAD OP OL APMP 
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profit and faster turnover. 


* Coils easily 
* Strips freely 


stands oil, solvents, 
chemicals 


RON, 


Bronco “60” is a fast mover for wholesalers. It is nationally 
advertised to dealers and users. Many Bronco “60” sales helps 
are available to you: catalog sheets, envelope enclosures, list 
price sheets, ad electros and mats. 

Complete warehouse stocks are carried in principal cities to 
insure prompt delivery wherever you are located. Stock the full 
line of Bronco "60" wire and cable for greater volume, more 


* Does not kink or tangle 


¢ Neoprene Jacket with- 


The WIRE and 


ree CABLE with 


du Pont 





BRONCO 60 EXCELS 


¢ Resists cutting and abra- 
sion in rough use 


* Longer life cuts mainte- 
nance cost 


* Increases safety 


For name of nearest representative write 


WESTERN INSULATED WIRE CO. 





1001 EAST 62ND ST. * LOS ANGELES 1, CALIFORNIA 



























MODEL 76 
CERAMIC PLAQUE 


$7.95 







SPECIFY 
AND USE 


rAM 


STEEL 


EMT 


THIN WALL 
COUPLINGS AND CONNECTORS 










4’ sensibly priced 


for volume sales 






in today’s price-conscious market 


More people live in cottages than in mansions. 
The small home market is the volume market 
for chimes—and you’re in this market with 
the Liberty line of two-tone door chimes. For 
Liberty’s eight beautifully designed models 
are priced to the cottage budget—from $3.50 
to $10.95. All but the two lowest priced 
models are complete with transformer. 


Forceful national advertising carries the 
Liberty sales message every month to your 
customers and your customers’ customers. 


MODEL 86-3 
PLASTIC CASE 


FisHErR-ArR 


bel Ike 


MANUFACTURING COMPANY 


MINERVA, 


FAM Coupling 


(Cutaway View) 


FAM Features 


1. Simple, fast installation 
2. No rings to cock or lose 


3. Precision machined taper fit 


4. Cuts surface for positive ground 


5. Raintight— UL Approved 


Wrile for Descriptive Literature 





a | .. 


757 Waveland Avenue 
Chicago 13, Illinois 








| 
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$10.95 











CUT TIME—CUT COSTS 
with 


Jiffy 


NO-KINK FISH TAPE 


For Aluminum and Steel Conduit 


The New Jiffy No-Kink Fish Tape pushes 
and pulls easily around four 90° bends in 
aluminum conduit or six in steel. No stiff 
steel tape or sharp edges to gouge, stick 
or cut hands—coils easily—no reel neces- 
sary. Rust proof aircraft control type 
cable, galvanealed spring protected, will 
not kink or break. Pulls over box edges 
and conduit ends without curling — requires 
fewer boxes and fittings. Pays for itself 
on one job. Furnished in 25-50-100 foot 
lengths. 


Write today for 
Folder EW on The Jiffy Line 


CLYDE W. LINT 


Dept. 306 1144 W. Washington Blvd. 
Chicago 7, illinois 
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If} | Square Shouldered 
for Straight Driving. 
brand Insulation that stays on. 


ALASKA once was the sales territory box 


of R. H. Sroufe, now manager of the 
Westinghouse Electric Supply Co.'s 
Portland, Ore., branch. Mr. Sroufe The original Blake Staple 
came to his present position from Des 
Moines, where he was division man- made only by 
ager in charge of Wesco’s Des Moines . : 
and Waterloo, Iowa, branches. 
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Television Boom Exceeds 
Expectations, Says Folsom 





SAN FRANCISCO—Speaking at the 
Western Radio and Appliance Trade 
Dinner held here recently in connection 
with Western Summer Market Week, 
Frank M. Folsom, executive vice presi- 
dent of the Radio Corporation of Amer- 


NO. QUINCY 71, MASS. 














ica, predicted that, with the public’s en- 
thusiastic acceptance of television, the in- 
dustry in 1949 can be expected to turn 


SWITCH “ON” © REGULARLY 


@ AUTOMATICALLY 
000—and this, he said, is a conservative 


SWITCH “‘QFF’’® evectricatty 
estimate. He pointed out that by the end 


of this year the industry will have pro- 

duced more than 850,000 receivers and 

see more than 60 television broadcasting WITH A FAMOUS TIME .SWITCH 
stations in operation 


yrese - Ss ne 7 1e Oo ni y 
Pre ent plan call for the pening of PLAIN OR ASTRONOMICAL 
two television stations in San Francisco 


this fall and a third before the year is Tork Clock Time Switches are world re- 
over, M ° Folso told tl " 1,000 re li i ili 
ver, Mr “ ‘ ee” | nowned for their dependability and ac- 


and appliance distributors and dealers at- 
tending the dinner. He disclosed that an] curacy. They require no regular atten- 


RCA Victor survey indicated that this tion, and are available in many electrical \J 
city can expect a video receiver business 
with a retail dollar volume of more than capacities for both indoor and outdoor 
$10,000,000. 

“The entire nation will be watching 


television in San Francisco with close There’s a TORK CLOCK for every need. 


attention,” Mr. Folsom said, “because Economically priced from 
here we will learn much about the oper- . $9 50 
Send for free literature. ° 


TORK 
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out 1,600,000 receivers, representing a 
potential business of more than $400,000,- 








ey a 


‘ 


use. 





Qa 
ce 





ation of the service in a mountainous re- 
gion, and many interesting new develop- 
ments will result from tests made here.” 

“Complete coast-to-coast television net- 


works are expected to be in operation by 


CLOCK CO., Inc. 


1 GROVE ST., MOUNT VERNON, N. Y. 


the end of 1952, but even before that 


time regional links will connect San 





Francisco with its municipal neighbors,” 
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he said. 





















































5 
ect 
* 11 
or on-t e-spot RLM STANDARD , 
was | 
- ‘. e DOME . 
ligh ting e e e e Separable socket. ; 
Also made in nana 
‘ ae threaded neck, heel 
indoors and out euch end Duermove ts 
e livis 
ABolite reftectors have proven 
dependable for concentrated bd : 
lighting in hundreds of appli- DEEP BOWL , 
cations. Made in approved ad . ‘ “gem Y ork 
nec ° 
RLM shapes and others that ocaied aut tae nae, nan 
have the full approval of elec @ quick detachable and 
trical engineers for efficient pen types also 
and economical lighting. ee distr 
ae 
The complete ABolite line in e WV 
cludes many styles and types: ‘ 
deep bowl, shallow bowl, ' Seer aa eere 
elliptical and symmetrical © OPEN TYPE SALES SWITCH. P. J. Streukens 
angle, special flood lights FLOODLIGHT formerly a salesman with the Instru- 
utility and filling station e Elliptical angle. Made ment Laboratories, recently joined the 
island lights Fittings are with brackets for either Harbor Electric Supply Co., of Seattle, 
a , r open or concealed wiring. 7 P , ¢ ‘ 6 > 
available in threaded neck, e Agel ere 9 asa salesman. He will cover the north- 
separable socket, easy-de ern end of Seattle for that electrical 
tachable and special Duo e wholesaling firm. 
Move styles. CL 
e SIGN REFLECTOR rans 
Wide-spread angle type. mor 
Also made in elliptical, 
e @ rectangular and symmet- Inst 
rical angle. ’ he 55 . } 
ee * th 
Aad olit a a Soft White” Fluorescent | “" 
" - nea 
REFLECTORS Announced By G. E. Lamp Jf «x: 
* , ) 
NELA PARK—The Lamp Depart 
; : ag wer 
SOLD ONLY THROUGH WHOLESALERS ment of the General Electric Co. recent 
: | . — ‘ ibaa y aL peri 
THE JONES METAL PRODUCTS co., West Lafayette, Ohio 1) _ unced i fluor cent lamp with a top 
“soft white” color in the development Se 
S 
which more than 100,000 critical obser B 
° ° ° IOC 
vations of various complexions under 3 
for) 
variety of lamp sources were employed 
1 ° . aw< 
The new lamp is reported by G. | : 
P ; : a ner 
illuminating engineers to be complime: 
1 1 “ anc 
tary to the human complexion, giving 
a “normal, healthy appearance,” and 
the same time causing colored object LO 
and materials to look natural. sie 
The ‘“‘warmness” of the color, accord Wi 
ing to the announcement, is expected t _ 
make the new lamp desirable for us« vai 
social atmospheres—restaurants, lounges gi 
theaters, night clubs, club rooms, arn ing 
others—-where the appearance of people “ 
is a dominating factor d 
Co 
the 
. ’ Te res 
American Steel & Wire ‘? 
‘ , T & : a 
Sets Up Sales Division Ox 
a’ 
CLEVELAND—The creation of By 
new and separate sales division to hand tes 
the electrical wire and cable products ¥ 
the American Steel & Wire Co., a su ' 
sidiary of the United States Steel Cory 
was announced here recently by H. M y 
Francis, vice president in charge of sales ' 
Establishment of the new division wit \] 
four regional sales offices will pern : 


concentration of sales effort on such iten 
1} 


ber jackets 


is paper insulated cable, ru 


le, galvanized telephone wire, at 


THE UNIVERSAL CLAY PRODUCTS CO. | 


1549 EAST FIRST STREET SANDUSKY, OHIO eee: Cee eye er ee 


fication lines, Mr. Francis stated. 





r. F. Peterson, who has headed tl 
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section of the general sales staff of the ye Moff ; 


{ 
* | 
new organization will be established 


i in Boston, Cleveland, Chicago and New 
York. Appointees to the positions of WITH THE NEW 0 ° 4 
managers of these various officers are as oa 
follows: C. H. Currier, New England MARVELOUS ’ { | Pr 


istrict; V. W. Heimberger, central dis- 


company devoted to electrical products, 
was named manager of the new division 
( H. Eisenhardt, formerly assistant 
manager of sales in the section, will serve 


4s assistant manager of sales for the new 


ivision. 


Four new district sales offices under 








| trict: R. A. Coates, western district; ( 
M. Vaill, eastern district LOOK AT THE FEATURES 
...and look at the price! 





Small, compact, light-weight! 








€ N EWS Extremely versatile for all types 
, ASSOCIATIO { of display spotlighting. So at- 
\. . f tractive, need not be hidden. 
1 3” Fresnellens. Adjustable beam 
| control. Full 360° tilt. Rests 
CLEVELAND — Electric Institute | stably on base, or can be moun- 
ie : f ted on ceiling or wall. Easy to 
range salesmen set their sights on still “pe Age 
— : ; clean or relamp. Rich Sierra 
more electric range sales, following the { _ Brown baked enamel finish. 8 
Institute’s first sales award meeting at t ft. cord and plug. Size 61%" x 
nt the Electrical League of Cleveland } $10 4” x 5". Weighs 2 pounds. ' 
headquarters on Tuesday evening, Au : Less Lamp WRITE FOR FULL FACTS TODAY | 
’ 2 " ; 
ip sich a F2e>, GoldE Manufacturing Co. 
; Forty-six awards totalling $285.00 } 1222-D W. Madison St. ; 
were distributed covering the contest { Chicago 7, Ill. 
period of June and July. The first four f 


top aw ards went to John Barke fF, E J USES*100 OR 150 WATT LAMP 


_ 


Scherger, B. Houghtin, and Lloyd 


aie 
= 


Bock. The salesmen are now looking 
forward to October 5, the next sales 
award meeting, when Institute mem 
bers will be rewarded for the August 
and September contest period 


LOS ANGELES Attended by a Ca 
pacity crowd, the Annual Industry- 
Wide Sales Conference sponsored by 
} the Southern California Radio & Elec 
trical Appliance Association recently 
proved to be one of the most interest 
ing conferences held by this associa- 
tion. 

Don Piper, chairman of the Sales 
Conference Committee, introduced 
the speakers who gave “five-minute” 
resumes of the particular phase of 
business they represented: Ronald C. 
Oxford, KFI-FM & Television, briefly 


gave his views on television; Wm. J. 





new “Yriction-Set” 


FIXTURE HANGER... 
That Adjust With a Twist of the Wrist! 


Beaton, president So. Cal. Broadcas- 
ters Assn. covered the broadcasting in- 
istry; Bill Cranston, president, Ther- 
ador Elec’l Mfg. Co., spoke for the 
inufacturers; Robert H. Cockfield, 


At last you can get a Fixture Hanger that turns to 
any angle after being screwed to an outlet box, 
Although base and receptacle remain stationary, 


\ sae hanger arms may be turned to align with any 

¥ D ater & P ‘r, represente aig : Ales : 

cpt. Deel W ater & | — r, represented preconceived lighting plan. Exclusive Friction Ring 
the Utilities; Leo K. Allen, Barker- firmly holds fixture in selected position. Hanger 


screws on to 34%” or 4” outlet boxes, no other 
fastening necessary. Furnished complete with re- 
ceptacle, two 5’ chains, hooks and cord clips. 


Friction-Set K100 eee List Price $1 10 For any fixture position 


Also Available with 3 Wire Solid Ground Receptacle 
Write for Bulletins K25 and K26 


SIMPLET ELECTRIC COMPANY 


3600 West Potomac Avenue * Chicago 51, Ill. 
112 Chariton Street * New York 14, N.Y. 


\llen Electric Co., discussed adequate 
iring; Jack Kirchmaier, sales man 





ger of Price Bros., represented the 

ealers; and Paul R. Buehler, general 

iles manager of Leo J. Meyberg Co 
d chairman of the Executive Com- 
ittee of the “Electrical Show,” talked 
the All-Electrical Exposition 
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SPOTLIGHT 


Smallest Spotlight of its kind! 
Provides 500 Watt Illuminction! 
Totally Enclosed — Absolutely Safe — 
Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 


Ideal for Store Windows, Displays, Exhibits, 
Conventions, Shops, Theatre and Hotel Lobbies, 
Restaurants, Night Clubs, Cocktail Lounges 


LIBERAL DISCOUNT POLICY 
Send for Bulletin No. 471 


GoldE Manufacturing Co. 


1222-D West Madison St., Chicago 7, Ill. 

















YOU HAVE MORE 
TO SELL with 


REG vu S PAT. OFF. 


COMPARE THESE FEATURES: 





Maxi- 



















Investigate the many ‘'plus values"’ 
It will help get you started on some real profitable busi- 
ness. It's FREE 





<TAleo~ TRICO FUSE MFG. 





e TRICO gives you a VARIETY line... 
mum sales per call 


e TRICO research constantly gives you new, 
You're always ahead 


improved products. . 
of competition. 


e TRICO'S individual design eliminates com- 
petition . you get all the repeat business 


you build for the future. 


e TRICO advertising covers your markets .. . 


speeds up sales for you, 


e TRICO sells only THRU THE DISTRIBUTOR 
You get 100% co-operation and healthy, 
without price 


controlled profit margins . . 
competition 


Get Started Today Toward More Profits 


ORDER—STOCK—SELL TRICO 


Write For Catalog 


« Wiscontn 





of TRICO PRODUCTS. 





co. SUSIe\s 


MILWAUKEE—The 


dio Refrigeration and Appliance 


Wisconsin 


sociation recently had its second 
final golf tournament and dinner wl 
was held at the Ozaukee Country C! 
Members of the association were 
formed that all luncheon meetings | 
been postponed until the hot weat 
season is over, unless something s 
cial comes up in the meantime to 


quire a special meeting 


OMAHA—This year’s Midwest E 
trical Exposition will go down in 
tory as the greatest merchandising 
selling activity of this trading area, 
cording to an announcement by 
Nebraska-Iowa Electrical Council 
iddition to merchandise displays, th 
will be many features of an educati 
nature. Correspondence is being 
ried on with the American Chemi 
Society for an atomic energy dis] 
and plans are being made wher: 
marimbas are to be played by us 
energy from meteors 


¢ 


r 


Al 


al 
i\ 
V 


PITTSBURGH—tThe Red Seal Ad 


quate Wiring Program of the Electri 


League of Western’ Pennsylvani 


moves into high gear. A good deal 


the credit for this forward movem«¢ 


Huorescent 


nt 


BALLASTS 


---4TO 40 WATTS... 
STANDARD LINE & 
PLUG-IN TYPES 


“PLUG-IN” TYPE ILLUSTRATED ABOVE 


COMPETITIVE PRICES 
PROMPT DELIVERIES 
UL APPROVED 


Quiet... Quality...long Llife.. 





For origiral equipment or replacements 
use and recommend SYKES ballasts. 
Write for prices and catalog sheets. 


SYKES 


ELECTRIC MANUFACTURING CO. 


SCHILLER PARK, ILLINOIS 
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goes to D. W. Rice, the Adequate Wir- 
ing Committee’s chairman, who has 
been helping his committee to whip 
nto shape all the details of the Red 
Seal Program and who has, himself, 
taken a leading part in bringing the 
Adequate Wiring story to industry 
groups in this area 

lo date, under the revised standards, 
a total of 229 homes have been certified 
Red Seal, according to an announce- 
ment made by the Association. 181 of 
these have been made in the West 
Penn territory and 48 in the Duquesne 
Light territory. 


ROCK ISLAND, ILL.—Members and 
guests of the Electrical Institute of the 
Tri-Cities who attended the recent An 
nual Summer Picnic enjoyed golfing 

and dining at the Short Hills Country 
Club. After the “world-famous” Short 
Hills Country-style chicken dinner 
was served, many attendance prizes of 
various types of electrical appliances 


were distributed to the lucky winners 


SALT LAKE CITY—One of the big 
gest events of the year for the Inte: 
mountain Electrical Association is its 
annual electrical outing. Wholesalers, 
manufacturers, and most retail stores, 


agreed that this year they would clos 














The Clipper 
is easily in- 
stalled in 
ceiling and 
vented thru 
a side wall 
or roof 

THE CLIPPER BLOWER mounts in the ceil- 
ing — above the stove—instantly trapping 
heat, grease and odors as they rise and ex- 
pels them outdoors. Extra efficient—extra 
quiet—extra long life. Guaranteed 5 years 
because an exclusive, patented partition 
isolates the motor from the greasy air 
stream—it runs clean and cool indefinitely. 














Write for the » Cog Dealer Plan 


| Trade-Wind Motorfans, Inc. 
| 5721 $. Main St., Los Angeles 37, Calif. 


neta I 
i | 
! 
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I. ADDRESS — a 








PATENT 
PENDING 





NEW! FEATHER WEIGHT 


G 4, Ni SOLDERING IRON 











Now: 





An iron so light, so well balanced, its 
weight is scarcely noticeable. When customers call 
for an iron for long delicate work where fatigue 


works against quality, HEXACON FEATHER 


HEXACON MODEL 30H. Weight 
5% oz. (less cord). 40, or 60 Watts. 
Both %” and \%” tips furnished. 
Ask for literature on complete line 
of screw tip, plug tip and hatchet 
irons. 


HEXACON ELECTRIC CO, 


146 W. CLAY AVE., ROSELLE PARK, N. J. 


NO. 


I 





WEIGHT BANTAM. is 
the answer. The new BAN- 
TAM is completely com- 
fortable, more practical than 
a pencil iron and requires 
no transformer. Write for 
prices and discounts, today. 





UM LIGHTING 


EFFICIENCY 


aa STONCO 


FLOODLIGHTS 


WEATHERPROOF 
CAST ALUMINUM 


NO. B153—3 light assembly shown 
mounted on island light uses 
PAR 38 lamps. 


NO. B353—3 light assembly uses 300 or 
500 watt sealed beam weath- 
erproof floodiamps. 


PREFERRED EVERYWHERE 


For Service Stations, Sports Areas, 
Industrial, Advertising, etc. 
FEATURING the SEALED Beam Type Lamps 
(Beam and Light Combined in One Unit—No 
Reflectors) Simplicity——Economy—Adaptability 
Sold Exclusively Through Wholesclers—Prompt 
Deliveries—Write tor Cotalog. 


MANUFACTURING cO. 


489 Henry Street 
Elizabeth 4, N. J. 
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| shop early so that the employees wo 


have ample time to bring their famil PA 


This year the Association celebrat 























A GREAT LINE... 
A GREAT NAME .. . 


its Twenty-fifth Annual Outing, he 
at the Lagoon, where everyone 
access to the merry-go-round, f 
house, ghost train, whip, rock 
You're looking at a great line . . . favorite streamliner, motor boats, dodge- 
among leading Wholesalers everywhere be- swimming, dancing, a treasure hu 
cause... and hundreds of prizes. 
IT SELLS FAST! 

IT STAYS SOLD! 

ijt’S A GOOD REPEATER! 
IT HAS VARIETY! 


IT’S SOLD UNDER A CONTROLLED 
WHOLESALER PROFIT POLICY! 


® IT'S NATIONALLY ADVERTISED! 


WASHINGTON, D. C.— Members 
the Electric Institute of Washingt 
recently experienced an amazing « 
play of “light sorcery” at the Poton 


Electric Power Co. auditorium. P 
sented by lighting specialists from t 





General Electric Lamp Department 





the demonstration included how 


It's backed up by a trade mark recognized | light a cigarette with 10,000 volts we 
everywhere oe . x electricity, a bonfire in a_ bottle, a That 
shadow cast by something that no one Pain 

® LEADERSHIP IN DESIGN! . . 
can see, music played by light in a to | 
© QUALITY OF CONSTRUCTION! “Ukelitely,” the custard cup that b: to ¢ 
® MAXIMUM CUSTOMER SATISFACTION! came an all-glass sealed beam auto J 
® DEPENDABLE SERVICE! headlight, what happens when a bi: eacl 
loon bursts, shadow photography wit Wi 





invisible light, how to put a mirror i 


WRITE FOR CATALOG 


side a lamp bulb, a bolt of lightning 
It's yours for the asking. Investigate the many 


a bottle, and the light that’s several 


"plus-values’’' of TRICO products. .. . It will 
aad you started on some real profitable times brighter than the surface of the 
usiness. 


sun 








297 
HEINEMANN] 


CUTOUT MATERIALS| 
Plug Fuse and 


| Cartridge Fuse Cutouts 
Sensational new *Plasti-klip | '™9°"¢ Carries 


Fuse Entrance Switches 


now on Miller String O Lites Battery Switches 


Meter Test Blocks 
Safety-seal protection, a perfect-grip clip. Our 


supply of lites may be limited, but our supply HEINEMANN ELECTRIC C0. 


of new ideas is not! 152 Plum Street 
*PATENT PENDING Trenton seater 





TT 

















Feature 
CANDLE FLAME 
LAMPS to Increase 
Bulb and 
Fixture 
Sales 


Candle Flame Lamps are 
popular for candelabra 
and crystal fixtures. Live- 
ly turnover—with good 
profits 

Nationally Advertised 


MILLER Ge 2 


Jobbers: 


Request our 1948 
Xmas Catalog 


Just off the press, it shows 
glowing Snowman, Santa 
and many other proved 
sellers that fill out your line. 











ELECTRIC COMPANY 


1034 TYLER ST. ST. LOUIS 6, MO. 





\ 
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“LITTLE CIANTS” 
PAINE CONDUIT AND 
PIPE CLAMPS 





illustration showing clamp anchored in concrete 

with Paine Wood-screw Lead Anchor 
That's just what they are, "Little Giants''— 
Paine Conduit and Pipe Clamps are designed 
to last a lifetime—plated over a ductile steel 
to eliminate cracking—will permanently hold 
or secure with or without porcelain bushings 
—correct size stove bolts furnished free with 
each clamp. 


WRITE FOR COMPLETE CATALOG ON PAINE 
FASTENING AND HANGING DEVICES 


‘PAINE - 
FASTENING DEVICES 


and HANGING 
Chicago 12, Ill. 





2979 Carroll Ave. 











SIZES 


MANY TYPES AND 
Write for 54-page 





Illustrated Catalog 


COPPER TUBE 
& PRODUCTS, Inc. 


CINCINNATI, OHIO 










MORE FACTS 


ON PRODUCTS 





Cables, Fittings, and Antennas—A tab- 
ulation of transmission line, antenna 
and related equipment manufactured by 


Andrews Corp., 363 E. 75th St., Chicago 


19, Ill. includes type numbers, descrip 
tions and prices of over 600 items. 


Cold Cathode Lighting—An 8-page 
bulletin on cold cathode has been pub- 
lished by the Fluorescent Lighting As- 
sociation, 501 Fifth Ave., New York 17, 
N. Y. It tells what cold cathode is, 
why use it, where to use it, and how to 
use it. The bulletin also includes pho- 
tometric data on standard cold cathode 
lamps 


Electrical Fittings—lIllustrated and de- 
scribed in a 2-color, 12-page catalog, 
No. 483, is the line of couplings, con 
nectors, entrance heads, straps, adap- 
ters, and expanding anchors manufac- 
tured by Wagner Malleable Products 


Co., 222 West Adams St., Chicago 6, 
Ill. 
Fluorescent Lighting—Catalog 48-M 


presents Pittsburgh Reflectors’ line of 


fluorescent luminaries, troffers, strips 
and accessories, together with com- 
panion incandescent equipment. It in 


cludes an entire section devoted to 
“planned lighting,” and gives descrip- 
tions, specifications, engineering data, 
uses and other pertinent information 
Pittsburgh Reflector Co., Oliver Bldg., 
Pittsburgh 22, Pa. 
Indirect Lighting Fixtures 
folder, issued by the Silvray Lighting 
Inc., RKO Bldg., Radio City, N. Y., il 
lustrates and describes the company’s 
line of residential indirect lighting fix 
tures, both ceiling type and suspension 
type models. 


-A six-page 


Recessed Troffers—Catalog T-48 con 
tains 36 pages illustrating fluorescent 
deep and shallow type troffers made by 
Ender Mfg. Corp., 260 W. St., New 
York, N 2. 


When writing 
mention 


ELECTRICAL WHOLESALING 








ELECTRICAL 


CABLE 


% Largest stock of special 
cable in the middle west. 

% All sizes any voltage. 

%& Cut to length. 

% Prompt shipment. 

%& Send us your inquiries. 
UNIVERSAL Wire & Cable Co. 
2662 Clybourn Ave. Chicago 19, Ill. 
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ELECTRICAL MFG. CO., « 


THERMADOR 


Por table 


ELECTRIC 


HEATERS 


nn nan a ae ee 
= = 


seeeeoeeeeeereeeaeeaddadae 


now 
portables .. . 


and fan-type models. 


7 


TH ERMADOR 
Longfella 


iat -mmeolal am olelaceloll-Miaelelfelal mal-teli =i; 
that gives full-bodied warmth; ex 
tremely practical, safe and eco 
aroluliael Pmalel Milelah Mast tielsalilelmelale 
bath 


commercial uses. Ideal for 


rooms, offices, stores, booths, et 
1320 watts; 120 volts AC 

LIST 

PRICE $1295 


(Incl. Govt. Tax) 


BALVSsdodeovey 


THERMADOR 
Heat -Fan 


fan! 


meri 


electric 


Winter 


years 


heater summer 


Americas leading 
efficient a 


1320 or 165 


$1495 


heater. Safe. clean 


popular seller. In 
itt: 
LIST 
PRICE 


Incl Govt Tax) 





“Seven Leagues Ahead” 


THERMADOR 


LOS ANGELES 22. CALIF. 


THERMADOR leads in 
the design and manufac- 
ture of portable electric 
heaters for commercial 
and residential use. Stock 
with THERMADOR 
in radiant 
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You Get 
BETTER JOINTS 
with 


SCRU-(TS 


U. S. Patent No. 1.933.555 


THE TIME AND 
SERVICE-PROVED 
SOLDERLESS 


WIRE CONNECTORS 










































Once you use Solar 

SCRU-ITS, old- 
fashioned tape-and-solder wire connec- 
SCRU-ITS are 


with a spring wire insert 


you'll have no use for 


tions sturdy plastic caps 


They are as 
easy to use as putting a nut on a bolt. 


1. 


STRIP THE WIRES 
2. : 
SCREW ON A 


SCRU-IT 
o- 


=, 
et 





v 


— ~ 5 ALL 


a tight, permanent 
connection 








WF 


SN 


MR. SCRU-IT 
(T M. Reg 


SCRU-ITS are approved by 
Underwriter's Laboratories 
Inc and are endorsed by 
leading electrical contractors 
and electricians. They are 
safe, sure efficient and 


economical 





SEND DATA SHEET NO. “1011 TO 


Name 


~<a! 





Company 





Street 





City 


Type of Business 





SOLAR ELECTRIC CORPORATION 


FACTORY and SALES OFFICES 


WARREN, PENNSYLVANIA 
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Lighting Equipment—The Appleton’ 
Electric Co., 1701-59 Wellington Ave., 
Chicago 13, Ill, announces the release 
of No. 48 catalog on Goodrich Lighting 


Equipment 





Lighting Fixtures and Accessories—A 
40-page booklet, published by the 
Spero Electric Corp., 18222 Lanken 
Ave., Cleveland 19, Ohio, contains in 
formation fluorescent lighting, in- 
cluding candlepower distribution, co 
efficient of utilization and footcandle 
level charts, dimensions, and specifica 
tions Also included are, illustrations, 
catalog descriptions, and shipping data 
on reflectors, flood lights, vapor proof 
units and materials for electrical 
struction 


on 


con 


Lighting Protection Equipment—A 16 


page catalog, Number 48-A, on light 
ning protection, illustrates the various 
types of lightning arrestors, gas relays, 


terminal strip, potheads and accessories 
manufactured by the L. S. Brach Mfg 
Corp., 200 Central Ave., Newark 4, 
N. J 


Recessed Troffers—Catalog Tl, 4 
pages, describes with the use of instal 
lation sketches and drawings, the lens 
type, louvre type and fluted linex glass 
type fluorescent troffers. Mobilite Inc., 
440 Mercer St., Jersey City 6, N. J. 


when writing ELECTRICAL WHOLESALING 


mention 





CANDYLBEME LAMPS 


are proved sales boosters | 













Always in popular demand for use 


in candelabra, crystal, and polished 


fixtures, feature Candylbeme Lamps 


for quick sales, and steady profits on 
both bulbs 


undiffused illumination recommed Can- 


and fixtures. For clear, 


dylbeme, available with either stand- 


ard or candelabra type bases. Keep 


your stock replenished — turnover is 


fast. 





Nationally advertised. 


Lamp Co 


ST. LOUIS 6, MO. 


1034 TYLER ST, 





REPRESENTATIVES 
WANTED 


wi r tat < r 
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R. W.-6078, Electrical Wholesaling 
330 W. 42nd St., New York 18, N. Y. 
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L1873 Foot Switch 
1 HP. 110-550v AC 


Manufacturers are making wide 
use of foot switches to increase 
operator-efficiency on many types 
of machines and equipment... 
L1873 Foot Switch 
was developed for that need and 
has opened up a new opportunity 
for the wholesaler serving the in- 
dustrial trade. This and other 
types of electric motor controls 
are illustrated in our catalog 48. 
Write Furnas Electric Company, 
1069 McKee Street, Batavia, Ill. 


The Furnas 


Furnas L1873 Foot Switch 1 HP., 11 

: v AC is two pole, across-the-lins 
CFF-ON. Sturdily made with a minimum 
f moving parts; has no bearings. Con- 
tact block of double break lver contact 
is quick rer t Steel housing ar 

baseplat Overall 6'12x3'2x3 in. Modi- 
f tior f tl witch are: L2036 wit! 
tw tep ntact posit L2039 with 


latch to provide maintained c ntact wher 


esired nd £1997 equipped with con- 

enience itlet and w i with 8 f 

rubber cord 1 plug. A steel pedal gua 
vailable at slight addit 1 cost 


FURNAS 
CAacTitce 
fey ce): Mae) pa fo) ES 





September, 1948 








dnt Da ATC ten 


Che ; 
Bibles L 











de 
se 
es 


ch 
nd 
ty 
n- 
er 
Is 


Yy, 
I. 











Lighting Fixtures—IIlustrated in a 16- 
page bulletin, No. CL-48, are ceiling 
and wall type outdoor and indoor lan- 
terns, English lanterns, fluorescent wall 
and ceiling type lamps, and recessed 
louvered units manufactured by Prog- 
Manufacturing Company, Inc., 
Germantown Ave., and Master Street, 


Philadelphia 22, Pennsylvania 


Tess 


Lighting System—The Benjamin “Sky- 
Glo” bulletin contains 28 pages de 
scribing the louvered ceiling lighting 
system. Included in the bulletin are 
| specifications, installation ideas, illu 
| | mination data, and typical application 
photos. Benjamin Mfg. Co., Dept. N 
R., Des Plaines, Ill. 


Residential Lighting Decorative-type 
incandescent and fluorescent lighting 
fixtures for the home are illustrated in 
a 60-page loose leaf folder, issued by 


the Globe Lighting Products Co., 397 
Seventh Ave., Brooklyn, N. Y. Also 
included are outdoor lanterns, table. 


floor and desk type lamps 


Table and Floor Lamps—Catalog No 
330, 20 pages, illustrates and describes 
the 1948-49 lamp line—the Circline 
fluorescent tube, floor lamps in many 
| styles and periods, and popular models 
| of table lamps. Mitchell Mfg. Co.. 

2525 Clybourn Ave., Dept. PR-2, Chi- 


cago 14, Ill, 
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Whatever your Wiring 


L.B. ALLEN CO., Inc. 


Device requirements — you 6701 BRYN MAWR AVE. 
can't go wrong when you in- CHICAGO 31, ILL. 
stall P&S Outlets that hold Pes 








caps firmly in place — Pre- | 
cision-built switches (with T- | 
rating)—Sockets built for life- 

time service. 


REPRESENTATIVES 
WANTED 


Able established representatives wanted 


Keep your P&S Catalog handy | 
— and remember — 
by manufacturer of a good line of Conduit 


The Best Costs Less in the Long 


and Cable clamps. 


Run. ' , 
Experience and following in the Electri- 
Sold through Electrical Wholesalers cal Wholesalers field essential. Advise 


exact territory being covered, and lines 


now handling. 


PASS & SEYMOUR INC. 


RW-6273, Electrical Wholesaling 
330 W. 42nd St., New York 18, N. Y. 


SYRACUSE 9, N.Y. 
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* WARM COMFORT QUICKLY 





The FAN-GLO HEETAIRE 
TWO Neo-Glo elements 
infra-red rays instantly. 

forces heated air to the 
once. 


* BOTH KINDS OF HEAT 


The first heater in the world to give both 
— the combination of hot, abundant, 
scientifically-reflected, infra-red rays plus 
fan-forced heated air, 


* THREE HEATING SPEEDS 


The new portable FAN-GLO HEETAIRE 
permits the use of three heating speeds 
controlled by two conveniently located 
switches. A portable heater exclusive. 


*% DESIGNED FOR SAFETY 


Even baby’s hands can touch the casing 
— there are no hot spots! Bulging guard 
assures complete safety. The FAN-GLO 
HEETAIRE is Underwriters’ approved. 


* LIGHT WEIGHT 


Convenient handle on top makes the 
compact FAN-GLO HEETAIRE easy to 
carry. Just take it to where WARM 
COMFORT QUICKLY is wanted, 


% BUILT for YEARS of SERVICE 


Both heating elements suspended in float- 
ing mountings permit flexible expansion 
and contraction — and heat evenly — 
thereby increasing their long life. 


* TROUBLE FREE DESIGN 


Only the finest materials — and only a 
manufacturer whose priceless asset is his 
integrity — can produce this trouble-free 
handsomely finished FAN-GLO HEET- 
AIRE. 


* COMPLETE SELLING PLAN 


MORE PROFITS for you . . . because its 
backed by powerful merchandising and 
advertising that’s loaded with “come and 

get it’ sellsmanship! 
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area of use at 
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: > Guaranteed by 
"scare Good Housekeeping 
Nd . 
245 seyret’ ws 


Call your jobber-+he’s all set to help you 
make more sales--more profits. 
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USETRONS 


STOP NEEDLESS SHUT DOWNS 
... HOLD HARMLESS OVERLOADS 


ane 


Keep Your Men and Machines 
on the Job! 


With Fusetrons installed throughout your 
electrical system you will be entirely free 
of shutdowns caused by fuses blowing on 
motor-starting currents or other harmless 


overloads. 


It is the time-lag of Fusetrons that does 
it. For instance: at 300% load a 30 amp. 
250 volt Fusetron will hold 39 seconds 
before opening — yet the ordinary fuse 
with the longest timelag will blow in 
25/10 seconds. The Fusetron holds 15 times 
as long. 


Other size Fusetrons in both 


250 and 600 volt types show e4 


similar results . . - yet — FUSE FUSETRON 


With all this time-lag there is no sacrifice of safety 
as is assure by the Underwriters’ Laboratories in- 


spected label carried by Fusetronss. 


Why Worry with Electrical Shutdowns? 
_ do something about them 


The tremendous time-lag of Fusetrons wipes out needless shut- 
downs so completely that you are able to: 


@ Start all the motors on @ circuit at one time — oT 
@ Have machines momentarily jam of be overloaded — OF 


@ Throw a bank of welders across the line — and the Fusetrons 
won't open. 

@ Load your circuits nearer to the capacity of your switches 
and panel-boards — and not be penalized by recurring useless 
shutdowns. 

If you want the nearest thing to complete freedom from needless 

interruptions of electrical service, without in any Way sacrificing 

safety — inst Fusetrons throughout your entire electrical 
systems 


GET ALL THE FACTS— 
Fusetrons give many other kinds of protection. 
Find out how it will pay you to install Buss Fusetrons 
throughout yout electrical system. Write todays 
BUSSMANN MFG. COMPANY 
University at Jefferson, St. Louis 7, Mo. 
Division McGraw Electric Company. 


4 


i 


“BUSS FUSETRONS 


‘ ‘\ Sold through Wholesalers 








